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Doing a giant job of cutting 


ver wateh a rugeed dozer go to work? The touchest jobs look like pu hovers 
and they are! Vhese mighty machines—built to literally “move mountains” 
use bearings that are engineered tor punishment. Thats why vou ll find de pend- 
able Bower Spher-O-Honed Bearing= on so many makes—cutting maintenance 
to the leone In fact wherever |e arings are used. Bower-developed de-ten 
features—like those shown at right—are makine bearings last lonver and perform 
better, Whether you use tapered. straight or journal roller bearings. specify 
Bower! You can depend on Bowers consistently higher product quality, long 


engineering experience and modern production facilities. 


BOWER ROLLER BEARING DIVISION 
FEDERAL-MOGUL-BOWER BEARINGS, INC. e DETROIT 14, MICHIGAN 


o BOWER 


ROLLER 


HIGHER FLANGE REDUCES WEAR 
1s shown by the red area above. the higher 
flange provides a large two-zone contact area 
for the roller heads. This greatly reduces 
wear—improves roller alignment. Larger oil 
groove provides positive lubrication where it 


counts most 


BEARINGS 
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GENERAL BUSINESS PRICE HIKES—TEMPTING BUT RISKY. Manufacturers would like to pass 


along their cost increases but don’t think the market is strong enough............ 23 
Page SHIFT, BUT NO NEW FACE. Strauss takes over Commerce Dept. as Weeks 
BUSINESS OUTLOOK 19 ee rt SOE ee PIR Sg ey ty ae e araer ee eee ae 


WASHINGTON OUTLOOK 39 


INTERNATIONAL OUTLOOK 77 NEW STABILITY IN THE FAR EAST? Chiang’s promise not to try an inva- 
PERSONAL BUSINESS 97 











sion of mainland China lifts hopes for some sort of settlement........ 25 
THE TREND 116 
FIGURES OF THE WEEK 2 CAMPAIGN’S ODD TURNS SET PARTIES ON NEW PATHS TO 1960. 
READERS REPORT 5 Nixon swings Republicans to right, Butler bids for Northern rule of Democrats 26 
RCA GIVES IN .. . to antitrust charges and agrees to pay a $100,000 fine 
open its radio-TV patents to all comers. ahebaiah chiens a relics ores 29 
OIL TEAMWORK. Sinclair teams up with British Petroleum Co., to operate 
jointly in developing overseas sources and markets.......... 29 
ADVERTISERS HUNT DOWN MONEYED MARKET IN_ TRAVELERS’ 
TERMINALS. Railroad, airline terminals now gleam with commercial displays 30 
THIRD-QUARTER PROFITS PERK UP. Spottily and with exceptions, corpo- 
rate earnings have just recorded their best showing in some time. . . 32 
75% OPERATING RATE FOR STEEL. That's what the industry expects 
through 1959. But the possibility of a strike leaves a giant “if” 34 
IN BUSINESS. News about Supreme Court actions, halt in buying H-bomb mate- 
rial, Canada’s gas exports, dollar bills for slot machines, bonus for home buyers 36 
THE DEPARTMENTS 
BUSINESS ABROAD: _ In Business Abroad. News about French pipelines project in North Africa, U.S. aid 
for technical training in Europe, Japanese ball bearing deal, India’s small busi 
ness pickup in U.S. exports liars Pn ie! 94 
FINANCE: Carloading Rise Helps A Bit. But the railroads’ showing for 1958 will be p 
though not so bad as once seemed likely............... 91 
Wail St. Talks... 2... * ie te Sareea takes ies 92 
LABOR: State Job Services Upgrade Their Target. Focus is now on placement of professional 
and technical people, with nationally linked “network” to help 68 
Miners at Odds. UMW in jurisdictional fight over Illinois mines. . 73 
In Labor. News about end of glass strike, coordinated bargaining at GE and 
Westinghouse, steel union’s pledge to win a raise, bus settlement. 74 
MANAGEMENT: _ Putting the Directors to Work. Smith-Corona Marchant, Inc., has found a way to 
get directors and executives working more closely, more profitably together 55 
In Management. News about growth of “contracting out,” Chemetron’s new legal 
joust, Diners’ Club gains from Sheraton deal............. 66 
MARKETING: | Hot Competition in the Making. How Celanese is girding for the coming free-for-all 
in synthetic fibers...... SiS RanaAahe Si a es 101 
THE MARKETS: Stocks Remain the Wallflower as companies raise new money through bonds 83 
Less Liquidity. Fed survey shows the banks don’t have liquid assets to back 
inflationary expansion in loans................. ; Sue oes 86 
In the Markets. News about rebound in stocks, Bruce’s compromise board, what in 
vestment funds are buying, fade-out of mutual bond funds........... 89 
PRIN PUNT OIEIS oie cin ec ecene ce x Seine sce ainmens 112 
REGIONS: Gains Take On a Spotty Pattern. What's happening to incomes, region by region 44 
How to Get Rid of Those White —- California drive-in theater runs a 
“swap meet” in its off-time ey ee 52 
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1946 Year Month Week § Latest 


BUSINESS WEEK INDEX oo as — a Ago Ago Week 


135.5 $136.2 *137.1 
PRODUCTION 


Steel ingot (thous. of tons) 1,281 2,041 1,901 2,026 2,009 
Automobiles and trucks 62,880 132,624 61,253 463,241 90,171 
Engineering const. awards (Eng. News-Rec. 4-wk. daily av. in thous.)........ $17,083 $56,938 $64,977 $56,181 $46,898 
Electric power (millions of kilowatt-hours) 4,238 11,787 12,342 12,048 12,174 
Crude oil and condensate (daily av., thous. of bbis.).................000- 4,751 6,766 7,100 6,893 6,919 
Bituminous coal (daily av., thous. of tons) 1,745 1,638 1,404 1,421 1,422 


Paperboard (tons) 167,269 294,159 308,455 314,445 304,776 
TRADE 


Carloadings: mfrs., miscellaneous and I.c.1. (daily av., thous. of cars) 
Carloadings: all others (daily av., thous. of cars) 

Department store sales index (1947-49 — 100, not seasonally adjusted) 
Business failures (Dun & Bradstreet, number) 


PRICES 


Spot commodities, daily index (Moody's, Dec. 31, 1931 = 100) 311.9 385.5 391.0 
industrial raw materials, daily index (BLS, 1947-49 — 100) ++73.2 85.6 86.1 89.3 
Foodstuffs, daily index (BLS, 1947-49 — 100) ++75.4 82.8 84.9 83.1 
ee ey Oe GU INU, ED, vn caccicscccvenccvesénecouccvccoeves 17.5¢ 17.6¢ 17.6¢ 17.6¢ 
Finished steel, index (BLS, 1947-49 — 100) ++76.4 181.7 186.6 186.7 
Scrap steel composite (iron Age, ton) $20.27 $34.00 $43.50 $42.83 
Copper (electrolytic, delivered price, E & MJ, Ib.).......... 0... ce ee ee eee 14.045¢ 26.630¢ 26.500¢ 27.650¢ 
Wheat (No. 2, hard and dark hard winter, Kansas City, bu.) $1.97 $2.13 $1.97 $2.01 
Cotton, daily price (middling, 1 in., 14 designated markets, |b.)........... **30.56¢ 33.71¢ 34.74¢ 34.74¢ 
ee NE PRs ons vn dnb Clad bb nawweuehas<ieeeasawkieeseseee $1.51 $2.00 $1.68 $1.64 


FINANCE 


500 stocks composite, price index (S&P's, 1941-43 — 10) 17.08 
Medium grade corporate bond yield (Baa issues, Moody’s) 3.05% 
Prime commercial paper, 4 to 6 months, N. Y. City (prevailing rate) %-1% 


BANKING (Millions of Dollars) 























390.0 


Demand deposits adjusted, reporting member banks ++45,820 55,383 55,531 
Total loans and investments, reporting member banks ++71,916 86,539 93,367 
Commercial and agricultural loans, reporting member banks 
U. S. gov't guaranteed obligations held, reporting member banks ++49,879 25,270 31,465 
Total federal reserve credit outstanding 


56,136 56,703 
94,584 94,062 
t+9,299 31,805 30,247 30,446 30,315 
32,123 31,854 
25,407 26,558 26,925 27,046 


MONTHLY FIGURES OF THE WEEK aoe _ py Month 


Average Ago Ago Month 


Manufacturers’ inventories (seasonally adjusted, in billions) September $54.2 $49.4 $49.2 


McGraw-Hill Indexes of New Orders (1950 = 100) 

New orders for machinery, except electrical (seasonally adjusted). September 154 149 160 
Construction & mining machinery A. 148 147 148 
Engines & turbines 165 143 
Pumps & compressors September ‘ A. 139 171 
Metalworking machinery . . September A. 127 89 
Other industrial machinery September A. 134 145 
Office equipment 


September A. 163 124 
New contracts for industrial building September A. 157 73 


* Preliminary, Week ended October 25, 1958, 


tt Estimate. 8 Date for ‘Latest Week’ on each series on request. 
% Revised. ** Ten designated markets, middling 3% in. N. A. Not available. 


THE PICTURES—Cover—Grant Compton; 24—W.W.; 26—(top It., top rt., bot. It. & bot. cen.) W.W top cen. & bot. rt.) U.P.1.: 27—{top 
It. & bot. cen.) U.P.1., (top rt. & bot. cen.) W.W., (bot. rt.) Dick Wolters; 30, 31—Herb Kratovil; 52, 53—Leonard Nadel; 69—Herb Kratov 
112-——Ransburg Electro-Coating Corp.; 114—Minnesota Mining & Mfg. Co 
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WHAT IS TODAY’S 
MOST PERPLEXING PENSION PROBLEM? 


The problem for corporations is to invest today’s contributions for tomorrow’s 
benefits in such a way as to compensate —insofar as possible—for changes in 
purchasing power and living standards. The best answer is balance and 
selection in the investment program based on extensive research directed 

at this problem. Our Pension Trust Division has gained its reputation 
through successful management of pension and profit-sharing trusts— 
large and small. Individual attention to each fund has earned 
Bankers Trust its top position in the field. For further information, 
write to us at 16 Wall Street, New York 15, N. Y. 


FORWARD-LOOKING BUSINESS 
NEEDS A FORWARD-LOOKING BANK 


ee ae 
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Aboard the $.S. Constitution 


on the navigating bridge, Mrs. Chark 


Ulrick Bay, Chairman of the Executive Committee of American Export Lines 
Inc., with Mr. Dale Snure. Resident Vice President of Employers Mutuals’ New 
York Office. Mrs. Bay We know Employers Mutuals of Wausau are ‘good 
«ople to do busine t Lhey share our concern for the safety of our pe 


p Us Maintain a record we Can be 


proud ol 


When the fleet's in, the ‘‘Wausau Way of working” 
helps handle tons of cargo and 


play host to thousands of visitors... 


HIS YEAR the S.S. Constitution 
fp her sistership the S.S 
Independence are scheduled to 
sail thirty-one times from Pier 84 
in Manhattan. Each time, a thou- 
sand passengers will be aboard. 
And each time, three or four thou- 
sand friends come to say goodbye. 

Hospitalit y’s always the rule on 
the ships of the American Export 
Lines. But you can see that being 
host to all those visitors on a ship 
could create problems. Special care 

and extra care—must be taken 
to avoid accidents 

What’s true aboard the luxury 
liners is true on the line’s cargo 
ships. You realize that when you 
watch the stevedores unload a 
ship. The Exermont, for example, 


in from Mediterranean Ports of 


Call with cargo that includes 
sage, marble, olives, asbestos pipe, 


Employers Mutuals, with offices all across the country, writes all forms of 


nails, willow baskets. Barrels, 
crates, bales, boxes...loaded 
on pallets, lifted from the holds 
with booms, swung to the dock. 
Fast, efficient handling... work 
that demands special care and extra 
care to guard the safety of the men. 

That’s why Employers Mutuals 
of Wausau works hand in hand 
with American Export Lines—as 
Mrs. Bay, Chairman of the Lines’ 
Executive Committee, says, “help- 
ing maintain a safety record we're 
proud of.”” An Employers Mutuals 
Safety Engineer is on the docks 
every day. His job is to provide 
the special care, that extra care, 
that keeps accidents from happen- 
ing. He’s doing it well. Like all 
Employers Mutuals Men, he 
brings a “bit of Wausau” with 
him—something extra in the way 
of help and understanding. 


fire, group and casualty insurance including automobile. We are one of the 
largest in the field of workmen’s compensation. For further information see 


your nearest representative (consult your telephone directory) or write us 


in Wausau, Wisconsin. 


Employers Mutuals of Wausau 

















Vausau 
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; ABOARD THE SHIPS OF : 
> AMERICAN EXPORT LINES, INC. : 
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Aboard the S.S. Exermont... Mr. Robert Pitcher, 
Insurance Manager of American Export Lines, Inc. He 
says: ‘Every day, and in many ways, we count on Em- 
ployers Mutuals’ help in our safety program.’ With Mr. 
Pitcher, Tom Brady, Employers Mutuals Safety Engineer. 
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READERS REPORT 





Mixup in Names 


Dear Sir: 

Your article on Small Business 
Investment Companies, New Outlet 
for Smart Money [BW—Oct.1] 
*58,p23] understated the resources 
of Standard Financial Corp. by 
$44.5-million. 

Standard Financial has resources 
of $45-million. What you were re 
ferring to is Our intention to sponsor: 
the First SBI Corp. with starting 
capital of $500,000... . 

Standard Financial Corp. well 
knows the problems involved in 
getting new corporations off the 
ground. It is by providing working 
capital to this type of firm that 
Standard itself has been able to 
grow from a company which started 
in 1932 with $1,000 to one which 
will do a financing volume this year 
of well over $200-million. 

THEODORE H. SILBERT 
PRESIDENT 
STANDARD FINANCIAL CORP. 
NEW YORK, N. Y. 


Detroit Fans 


Dear Sir: 

Re Personal Business [BW—Oct 
4°58.p109]. It is refreshing to 
know that Detroit was not dormant 
during the past automotive year 
but that it was utilizing the best ot 
its designing talent to regress 20 
years. The “split” seats and floo1 
shift lever of my Volkswagen 
should be right in style; and at no 
extra price! 

Mechanical brakes optional in 
‘60? 

C. W. Haywoop 
SAN JOSP, CALIP. 


Canadian Recession 


Dear Sir: 

Your article, Labor Strife Boils 
Up North [BW—Sep.20°58,p133 
contained this sentence, “In Canada 
however. where the recession has 
been deeper. strife continues to 
mar labor relations.” 

. this sentence is grossly unfai 
to Canada, and will probably bring 
about a . . . misconception. It 
would be correct to say that reces 
sion has been deeper if this were 
confined to unemployment, because 
our more severe winters have al 
ways had this effect; but it does not 
apply to other factors in the 
economy. . 

HENRY KING 
COCKFIELD. BROWN & CO LIp 
MONTREAL, CANADA 
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Even this air filter 


can’t meet all needs 








...and it’s the world’s finest! 


Fither wavy you look at it air cleaning efhiciency its only one of dozens of filte rs in the AAF line 
or ease of maintenance the AAF Electro-Matic Your needs—and only your needs—should de- 

the ultimate in air filters. This electrostatic termine what type of air filter you select. Talk 
precipitator removes the tiniest dust particles with AAF. the company that offers a selection. For 
(even smoke) from the air. and continually more information on the application and opera 
cleans itself at the same time! tion of AAF equipment. write for Bulletin 510-A 

But even this filter can't meet all the varied clean Address: Mr. Robert Moore, American Air Filte: 
air needs of business and industry. Thats why Co.. Inc.. 387 Central Ave.. Louisvitle. Kentucky 


FINE A vncsicon Ais Bitter 


BETTER AIR IS OUR BUSINESS 








Another example of 
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PROGRESS 


GENERAL @D Evectaic 











G.E. makes 


Major Breakthrough 


in Silicone 


Chemistry 


General Electric chemical research 
has announced the development of 
nitrile silicone rubber—a completely 
new kind of silicone elastomer offer- 
ing exceptional resistance to oils, 
fuels and solvents at both low and 
extremely high temperatures. 

New G-E Nitrile Silicone Rubber 
retains its physical properties at 
operating temperatures down to 
—100°F. and above 500°F. It shows 
excellent resistance to an extremely 
wide range of test fluids (among 
them: JP-4 jet fuel, MIL-L-7808 
diester fluid, Type A transmission 
fluid). Chief applications seen for 





DEVELOPS NEW 
OIL-RESISTANT 
NITRILE 
SILICONE RUBBER 


G-E Nitrile Silicone Rubber are as 
0 rings, seals, gaskets, hose and hose 
couplings, fuel cells and sealing com- 
pounds. The new material will be 
available in commercial quantities 
about the end of the year and is ex- 
pected to cost less than the heavily 
fluorinated oil-resistant elastomers 
now available to the aircraft and 
automotive industries. 


G.E.’s breakthrough on nitrile sil- 
icone rubber opens up a promising 
new area of silicone chemistry. Look 
for further announcements from 
General Electric—where chemical re- 
search works to find new materials 
for American industry. 

For further information, write 
Dept. SPD, CHEMICAL AND 
METALLURGICAL DIVISION, 
General Electric Company, Water- 
ford, New York. 


Chemical and Metallurgical Division 


GENERAL GO ELECTRIC 


cone Fluids, Emulsions, Resins, Rubbers @ Phenolic Molding Powders, Foundry Resins, Industrial Re 
LEXAN® Polycarbonate Resins @ Mica Products, Varnished Cloths and Papers, Electrical Insulating Po 


Plastics and Mycalex @ TEXTOLITE® Decorative and Industrial Laminates © Man-Made Diamonds @ 


ns @ Fused Magnesium Oxide @ METHYLON® Coating | 
ts, Varnishes, Permafils, Wire Enamels, IRRATHENE® Ir ation M 
Vacuum Melted Alloys © CARBOLOY® Cutting Tools @ Permanent bh 





“Ideas, experience, 
coordination... 


tripod for successful expansion” 


Mr. William K. Norman —vic& PRESIDENT 
Tidewater Construction Corporation says: 


n engineering-construction team should 
bring together the worthwhile ideas of 
everyone involved in the planning, building 
and equipping of new production facilities 
.. weigh them in the light of the group’s 
combined experience... coordinate the use 
of men, money and machines. 
“Manufacturers who are specialists in their 
particular field are frequently able to assist us in 
applying products or systems developed for one 
industry to the problems of another industry. 
“Good ideas and experience are utilized, 
duplication of equipment and personnel is 
eliminated, time and money are saved when 
all phases of planning and construction are 
carefully integrated.” 
Tidewater Corporation’s efficient handling 
of industrial projects has resulted in many 
long-term relationships with their clients. 


Jeffrey Flextooth Crusher reduces pulpwood to small 


Time after time, Jeffrey equipment has been 
specified for both original facilities and 
expansion projects. 

The design advantages and long-lasting 
quality of Jeffrey components can be as im- 
portant to production efficiency as the high 
performance standards found in Jeffrey con- 
veyors, elevators, crushers, grinders, feeders, 
screens and collectors to mention only a few. 
That’s why Jeffrey chain, sprockets, idlers, 
buckets, bearings and valves are so often 
specified for custom-built transmission and 
conveying units. 

During our long association with Tidewater 
and their client companies, Jeffrey products 
have been used in waterfront and terminal 
operations...in plants processing gypsum, 
fertilizer, cement, sewage and industrial 
wastes ...in new pulp and paper facilities 
such as those shown here. 





Jeffrey Drag Type Feeders—One of a battery under chip 
storage bin. Chips pass through upper strand of flights to 
bottom plate. Lower strand carries them to discharge point 
over belt conveyor. 


uniform particles. Teeth maintain crushing position by centri- 
fugal force, but swing back on contacting non-friable material. 








A Jeffrey Conveying Machinery was first installed at this pulp 
and paper mill over ten years ago and selected again for 


use in these recent additions to the company’s facilities. 


it will pay YOU to team up with top-flight 
engineering and construction firms 


They are familiar with a broad range of industrial machinery 
and will advise you regarding the application of Jeffrey 
equipment in your expansion program. For specific data on 
any of our products, write The Jeffrey Manufacturing 
Company, 960 North Fourth Street, Columbus 16, Ohio. 
Jeffrey Type PW Combination Chain with S-2/2 
spur attachment is used on this pulpwood con 
veyor. Service demands heavy chains with extra 


large surfaces to withstand wearing action of 
sand and grit in troughs and return runways 


SBErrRev] 


CONVEYING - PROCESSING: MINING EQUIPMENT...TRANSMISSION MACHINERY...CONTRACT MANUFACTURING 
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SIA ttiky MAKES BOXES 


BOXES at Buffalo, N. Y. 
boxes at Cambridge, Ohio 


BOXES at Canton, Ohio 
boxes at Chicago, IIl. 
BOXES at Cleveland, Ohio 


Boxes at Cohoes, N.Y. 


BOXES at Coshocton, Ohio 
boxes at Dallas, Texas 


BOXES at Dubuque, Iowa 


boxes at Fort Worth, Texas 
boxes at Fullerton, Calif. 
BOXES at Garland, Texas 

B OXES at Jacksonville, Fla. 


Boxes at Marshall, Mich. 
BOXES at Mineral We lls, Texas 
boxes at me. Wolf, Pa. 
boxes at Pittsburgh, Pa. 
BOXES .:: Salinas, Calif. 


Corrugated shipping containers... folding boxes 

. set-up boxes—St. Regis makes them all! All 
shapes and sizes. Plain or fancy. 

Want to ship up to 1000 pounds? Ask for St. 
Regis’ “Big Boy” container. Want to package a 
pound of margarine? Let St. Regis create a fold- 
ing box that’s designed for production economies 
and printed for sales-appeal. Ice cream... alarm 
clocks ... airplane propellers—anything goes in 
a St. Regis container! 

Over the years, we’ve gained special insight in- 
to shipping and packaging problems. It’s all part 
of St. Regis service, backed by fully integrated 
facilities, from linerboard to finished product. A 
nearby St. Regis plant makes the container for 
you! 
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Another Tinnerman Original... 





Nut-in-a-cage eliminates welding or staking... 
SPEED GRIPS*° hold themselves on panels! 


Wherever you require a heavy-duty, multi- 
thread, self-retaining fastener, a Tinnerman 
SPEED Grip Nut Retainer answers the need, 
holds down assembly costs. 

SPEED Grips snap into place...some into 
panel holes... others over. panel edges. No 
special tools or skills required. Spring-steel 
fingers grip the panel, yet let the nut float to 
compensate for normal panel-hole misalign- 
ment. Welding, staking and clinching are 
eliminated. SPEED Grips can even be applied 
after panels have been finished, avoiding paint- 
clogged threads. 

SPEED Grips are available in a wide range 
of sizes and types, including front-mounting 
nut and bolt retainers for hard-to-reach or 
blind locations. 

See your Sweet’s Product Design File, sec- 
tion 8-T for data on these and other Speep Nut 


CANADA: Dominion Fasteners Ltd, Hamilton, Ontario. GREAT BRITAIN: Simmonds Aerocessories Ltd, Treforest, Wales. FRANCE 


Brand Fasteners. Your Tinnerman representa- 
tive has complete information and samples. If 
he isn’t listed under “Fasteners” in your 
Yellow Pages, write to: 

TINNERMAN PRODUCTS, INC. 
Dept.12 +» P.O. Box 6688 «+ Cleveland 1, Ohio 





FASTEST THING IN FASTENINGS 


Simmonds S.A, 3 rue Salomon de Rothschild, Suresnes (Seime) GERMANY Mecano Bundy GmbH. Heidelbe 


Dow plastics in action...cutting costs, 





ETHOCEL TAKES TOUGH SHOP SERVICE UNIQUE MOLDING SPEEDS INVENTORIES 


Strength and durability are basic requirements for 


This compact inventory reporting unit saves steps 
this headlight aimer housing. Ethocel® provides 


by allowing part numbers and quantities to be 
the greatest toughness available over the widest recorded directly into data processing punched 
temperature range of any thermoplastic. And it has card at the point of inventory. The “high fidelity 

a glossy, attractive surface that keeps its appear- of Styron® 440M in the mold made possible the 
ance and is easy to clean. Dimensional stability 
provides excellent fit for parts as well as lasting 
accuracy in the performance of the unit. 


intricate, accurate design of the housing interior. 
Its resistance to impact and wear makes it ideal for 
rough-and-tumble service in plants and warehouses. 





improving products, making sales 





Front and back views of same TV housing show intricate interior rib 


STYRON 440M CUTS FINISHING COSTS Seven basic thermoplastics available in dozens of differ 


formulations form the big family of Dow plastics. An 


; ; : celecte ; i lsor port- , 
Stvron 440M was selected for this handsome port get extras from Dow you can’t buy on a cost per-pou 


able T\ housing for several reasons. Surface gloss basis, such as Dow engineering know-how, marketing 
was improved over previously used materi ils, thus ance and a color styling service that’s second to n 
reducing the amount of buffing required for finish Contact the nearest Dow Sales Office or write to us t 
ing. b> gon flow arm os facili THE DOW CHEMICAL COMPANY, Midland, Michigan, Plast 
f ae Ope era pe cal aes 

tatec be ung t " comp icatec interior rib “ ctions. Sales De partment 1505A, 

Superior heat resistance, light weight and attrac- 


tive color styling were also primary considerations. 


YOU CAN DEPEND ON 
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THE RELIANCE SUPER ‘T’ 


Here is a motor built to make maximum 
use of d-c. flexibility. The Super “T’ puts 
Dynamic Response into starts, stops, and 
speed changes. Dynamic Response gives you 
a 50% increase in torque and a 50% decrease 
in reaction time. 


This top performance is due to advanced, 
balanced design. Lighter small diameter 
armatures cut mechanical inertia 50%. Su- 
perior Class B insulation, gives extended 
life even at temperatures as great as 130°C. 


Gp cap { 








RELIANC 





A New Kind of D-c. Motor With DYNAMIC RESPONSE 





Top grade insulation plus engineered ven- 
tilation lets the Super “T’ take tremendous 
overloads. In fact, the Super “T’ can develop 
double normal horsepower during starts, 
stops, and speed changes. 


The Super “T’ is a compact power pack- 
age, designed inside and out for tough 
industrial service. From appearance to per- 
formance, the Reliance Super ‘T’ with 
Dynamic Response is today’s most modern 
industrial motor. 


C-1577 


CITRIC AND» 
SCUOLITL co. 


DEPT. 3411A, CLEVELAND 17, OHIO 
CANADIAN DIVISION: TORONTO, ONTARIO 


Sales Offices and Distributors in Principal Cities 


FAN TEEL provides solid protection 


for its employees... 


idee’ eedene’d WERERS 
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Extensive research is employed by Fansteel to solve many complex metallurgical problems, 


...with GROUP INSURANCE from NEW YORK LIFE 


Fansteel Metallurgical Corporation—first producer of York Life Group Plan tailored to needs, easy to administe! 


and low in cost. Equally important, the Plan helps impro 
employee morale and efficiency. To get all the facts on such 


a plan for your ¢ ompany, ask your agent, broker o1 


tantalum and foremost producer of columbium, tungsten 
and molybdenum—makes important contributions to our 
national security by supplying these refractory metals to write: 
America’s vital space industries. 

And by including a Group Insurance Plan from New 
York Life in the Company’s benefits program, Fansteel EW YORK LIFE 
helps strengthen its employees’ financial security. Included eas 
in the Plan are Life, Hospital and Surgical, and Major INSURANCE wylic COMPANY 
Medical Insurance. In this way, an eligible employee's fam- 53. Madinon heii New York 10, N.Y. 
ily has greater protection against financial crisis, should he 
die or should he or a member of his family suffer severe 
illness or injury. 


(In Canada: 320 Bay Street, Toronto, Ontario) 


Life Insurance e« Group Insurance 


Fansteel, like thousands of other firms, finds its New Annuities « Accident & Sickness Insurance « Pen PI 




















CRUCIBLE 











the company 


Research... 
for technological 
breakthroughs 


in metals and their processing 


In nearly every industry there is a demand for steels 
that will permit technological advances to offset ris- 
ing costs. UtHity companies want steels that can 
withstand higher temperatures than any available 
now, so that they can cut fuel costs while increasing 
electric power output. Aircraft engine builders need 
alloys that will stand up at 100 Fahrenheit degrees 
higher than what present steels can take—in order 
to step up power output and reduce operating costs. 


To help fulfill these and a host of other urgent 
industry requirements, Crucible is continually pio- 
neering in new steels and related metals. Crucible 
now rolls steels with fifty times the service life of 
those available twenty-five years ago... makes high 
temperature steels that can handle the intense heat 
of present jets, the impact of rock drill pistons, the 
stress of flexing aircraft wings, and the corrosive 
attack of atmospheric elements and chemicals. 


Today, Crucible research concerns itself not only 
with the development of steels and related metals 
with improved properties, but with the processing 
of them so that they can be manufactured at the 
lowest possible cost. Much of the development work 
on new metals is confidential for reasons of security 
or competition, but among the processing cost- 
reduction ideas being studied are: mill waste recov- 
ery, a continuous melting process, rolling of steel 
from powdered metal, and inexpensive extraction of 
titanium from its ore. 


To maintain its position as the leading producer 
of special purpose steels, Crucible will continue to 
introduce new types and new grades of metals and 
alloys, and to make them by more efficient, less costly 
methods of manufacture. These newer metals and 
the thousands of products Crucible now makes—the 
most diversified line of special steels—are available 
to meet industry’s most exacting demands. 


If you would like to discuss your metals require- 
ments with a specialist, why not contact one of 
Crucible’s 27 branch offices and warehouses. For the 
address of the one nearest you, or for data on any 
Crucible product, write Crucible Steel Company of 
America, Dept. MK05, The Oliver Building, Mellon 
Square, Pittsburgh 22, Pa 


FROM CREATIVE CRUCIBLE 
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STEEL COMPANY OF AMERICA 


the one full range of special steels: high speed; tool steel; plastic mold; stainless; free-machining, 
high-strength, wear-resistant and standard AIS! alloys; hollow drill; agricultural discs and shapes; heavy-duty coil springs; specialty alloys; permanent magnets; 
precision castings; cold rolled alloy and carbon spring steels; titanium and titanium alloys; stainless and high alloy welded tubing; vacuum-melted metals. 






its products 
4 of thousands 


TOOL STEEL-—Although primarily used in tool and die applicat 
Crucible tool steels are improving product performance os a structura 
material. Here, Crucible KETOS® alloy tool steel is being induction 
hardened for use as the actuator bar in a well-known busine nachine. 
KETOS far outlasted all other steels tested for this application 





TITANIUM-When marine hardware is made of titanium, it sfays bright 
indefinitely—and it's the only commercial metal that won't pit, tarnish, dis- 
color or corrode in salt water or sea air, Furthermore, its light weight-high 
strength characteristics mean weight savings aloft for the sailor 


















STAINLESS STEEL SHEET & STRIP-_', 


nerous products tor 
the home—appliances, flatware, utensils, pots and pans, and builders’ 


hardware—Crucible stainless sheet and strip are playing ever expanding 
roles. Crucible is a major producer of stainless stee n all forms, types 
nd 


ond finishes. And it's unsurpassed in uniformity and quality of finish 


U Cc 


COLD ROLLED ALLOY STRIP STEELS -from 
find their way into thousands of uses from chain saws lik 
bread knives, plane blades and business machine part 
Crucible offers the widest assortment of cold rolled allo 
strip steels—one of the largest selections of sizes, 
finishes and tempers in coils or in cut length 


Crucible, they 
e this to 





HOW Eigacteaas HELPS 


é 


SET NEW STYLES IN PLASTICS — Diadem’s new “Hairtainer.” 


a multispring comb adaptable to any hair style. dramatizes the 
unique combination of resilience and rigidity offered by Pro-fax®, 


@ ENHANCE COUNTRY-CURED FLA- 
VOR IN HAMS—HVP®, Hercules 
hydrolyzed vegetable protein, is help- 
ing ham packers capture the elusive 
old-fashioned, 
modern 


slow-cured flavor in 
hams. Manufactured from 
nutritious wheat, HVP in liquid form 
can be easily added to regularly pre- 
pared cures to add a pleasant and dis- 
tinctive flavor. 





HERCULES POWDER COMPANY 


900 Market Street. Wilmington 99, Delaware 








CHEMICAL MATERIALS FOR INDUSTRY 


ee 


al 
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Hercules polypropylene, lightest of all plastics. Pro-fax is setting 
new standards for plastics where lightweight, exceptional heat re 
sistance, chemical inertness 


toughness and stvling are essential. 





a 
WORK WONDERS IN KITCHENS 


The appearance of fine 
kitchen cabinets is greatly enhanced 
by finishing them with nitrocellulose 
lacquer. Another reason why Henry 
M. Carr, Inc.. Frankfort, Ind., applies 
a lacquer finish to birch cabinets such 
as these is to gain rapid air-dry. No 
baking equipment is needed to pro- 
vide a tough, durable finish. 


wooden 


HERCULES 








BUSINESS OUTLOOK 


BUSINESS WEEK Businessmen see prices rising for many things they buy, but the con- 
NOV. 1 1958 sumer is getting a break for the time being (page 23). 


That wage-boosting cost-of-living index will show a third month of 
relative standstill when the October report comes out. 





Foods continue the moderating influence on consumer prices. 
Bountiful crops and the seasonal bulge in slaughter are the principal 
A BUSINESS WEEK factors. Food prices dipped between mid-September and mid-October, 
and probably will be off a bit more at mid-November (though the weight 
of very ample supplies will be lessening as yearend approaches). 

SERVICE Meanwhile, lower food costs are minimized by rises elsewhere; there 
are the usual escalators such as rents, but now is the time when we also 

get higher auto prices—new models replacing discounted old ones. 


e 
Copper has been doing very well indeed with little government help— 
up 3¢ to 5¢ a lb., depending on what quotation you watch 
But the market remains a tricky one for users of the red metal. 


At midweek, it looked as though the seven-week strike in the important 
Rhodesian mining area was nearing a settlement. This would gradually 
relax the pinch that has been boosting prices in London. 


Labor troubles in several major copper producing areas at least have 
helped the market by reducing troublesome surpluses. 


London, for example, has been obliged to draw part of its supply from 
custom smelters in the United States (which helps explain why these smelters 
have been pushing prices up ahead of primary producers) 


But, as labor troubles are resolved, bidding for the metal will be less 
anxious even though needs in this country unquestionably are rising. 
o 
Renewed efforts of the countries producing natural rubber to do some- 
thing about their market—meaning prices—are meeting obstacles. 


Older schemes for bolstering rubber had mottled histories, even before 
the rise of synthetic. Now producers face the fact that free-world capacity 
for manmade rubber is close to 50% of total needs. 


Tree rubber still is preferred for some uses; witness its price advantage 
over synthetic. But the very fact that the synthetic plants keep their prices 
down acts as the anchor for the whole structure. 


Europe is turning increasingly to manmade rubber. 


¢ Germany’s pioneering works have been in the East Zone since 1945, 
so a new plant with a 75,000-ton potential has been built in the West. 


¢ Britain, relying about 25% on synthetic, can draw on about 70,000 
tons of new supply just brought in by International Synthetic Rubber Co. 


How much natural rubber has actually been displaced by synthetic? 
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BUSINESS OUTLOOK (continued) 
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1958 


Figures released this week by B. F. Goodrich Co. forecast free-world 
synthetic needs next year at 1.4-million tons (against capacity of perhaps 
1.8-million). That would be up from 1.2-million in 1958. 


e 
Consumption of rubber in the United States (both natural and synthetic) 


is on the rise again after a 10-month slump 


The 124,000 tons used in September was the best for that month since 
1955 and set a new high for this year (though still considerably short of the 
monthly record of 138,000 set in January, 1957). 


More and more cars on the road may seem just a menace to the average 
driver, but they are a boon to the tire companies. 


Akron is less and less dependent on new-car output. 


True, big auto output is a tonic, particularly as it enables tire manufac- 
turers to cut unit overhead. But replacement demand has risen until this 
year it will set a new high above 58-million casings. 


That’s up 2-million in a year and 5-million ahead of 1956. 
c 


Contract awards continue to forecast big things for construction. 


September lettings topped $3.2-billion, according to the F. W. Dodge 
Corp., for a gain of 26% over the same month last year. It was the third 
month in a row with an increase of better than 20%. 


This raised awards for the nine months almost to $27-billion. 


Gains in awards for privately financed construction finally are beginning 
to show up nearly as well as those for public works. 


This is in no small part due to much better residential totals. 


Contracts for residential building in September nudged close to the 
$144-billion mark, 27% ahead of last year. Interestingly enough, this covered 
33% more dwelling units, reflecting lower cost per unit, particularly in the 
resurgent area of apartment building 


Demand for structural steel seems to have turned the corner in the 
third quarter after a year-long slump 


Bookings rose to 812,000 tons, the best since the second quarter of 
1957 (and 50% higher than in this year’s first quarter) 


Nevertheless, shipments continued to outrun new business even though 
output has been cut back about 20% from mid-1957’s peak rate 


Domestic orders for machine tools rose in September for the second 
month in a row (though foreign bookings fell rather abruptly) 

Business received from U.S. customers amounted to almost $24-million 
against $23.2-million in August and $22-million in July. 


Average out the bulge in March and the ensuing dip in April, and 
the industry seems to be strengthening the floor of about $23-million a 
month for domestic new business which has been abuilding all year. 


Contents copyrighted under the general copyright on the Nov. |, 1958, issue—Business Week, 330 W. 42nd St . New York, N. ¥ 





Clear, clean 


meripol helps Faber-Castell 


“ferase without a trace’’ 


i by RE are two important reasons w Producing rubber to so 
A.W. Faber-Castell Peneil C ( eds or product problems is only part 
Ameripol 1006 to make erasers ( { Goodrich-Gulf’s 


are related to the light. clear colo: thber 


im to make 


processing casi ind less costly 


and non-staining characteristics « 
polymer, 

Erasers made with Ameripol L006 pro- 
duce erasures that are clean—no stain 


will remain on paper. And it is easier to 


produce the Variety of pastel colors that 
mark the sales appeal of A.W. Fabe: 
erasers on store counters throughout 
the world, 


includes prin kKaging improvements 
it cut handling costs. and facility 
mprovements that peed delivery 
d cut warehousing costs. These are 
reasons Amertpol has become the 
eferred rubbet examples of how 
company can profit when you 
from Goodrich-Gull Chemicals, In 
121 Kuclid Avenue, Cleveland 15, Ohio. 


THE PREFERRED QuReEe 


€ Goodrich-Gulf Chemicals, Inc. 





: OF IN 2 “|... there is a real place in New York for conservatively 
managed banks and trust companies of moderate size where customers may have easy 


access to and personal acquaintance with the senior officers...” — auoreo mom -1He sann’s DECLARATION OF PRINCIPLES 


— 
- 
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A Banking Formula to Meet Your Needs 


planned by Resourceful Officers ... 
incorporating Complete Services... 
in a tradition of Loyalty to Customers 


under all economic conditions. 


THE BANK OF NEW YORK 


New York's First Bank + Founded 1784 
Main Office: 48 WALL ST. « Uptown Offices: 530 FIFTH AVE. *« MADISON AVE. AT 63rd * MADISON AVE. AT 73rd 


Member Federal Deposit Insurance Corpora 
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Price Hikes—Tempting but Risky 


@ That's the consensus of manufacturers, who would 
love to pass along the rising costs of labor and materials. 


@ They tear that business hasn’t recovered enough to 


warrant across-the-board hikes. 


@ Also, many are still saddled with overcapacity. 


@ The forecast is a gentle markup—probably not over 


2%—in the next year. 


“We can’t charge what we ought to 
charge.” 

That comment from a Midwest appli- 
ance manufacturer sums up what BustI- 
NESS WEEK reporters found when they 
asked scores of businessmen around the 
country: Are vou planning to do any- 
thing about vour prices? 

The question is particularly pertinent 
now that business has turned upward. 
Does the upturn mean that demand 
will be strong enough to accept a 
general round of price boosts? 

Over the past vear, the Bureau of 
Labor Statistics Wholesale Price Index 
has been relatively steady, although 
some businessmen who have taken steep 
price cuts are skeptical about how ac- 
<urately the index represents the situa 
tion. Now, BLS thinks it is very pos- 
sible that nonagricultural prices as a 
whole will rise 1% or 2%—not a serious 
inflationary trend—next vear. 
¢ Tender Spots—It is a fact that, since 
the recession low, prices have firmed. 
Yet, despite some increases in costs of 
both labor and material, manufacturers 
in citv after city give the impression 
that thev are haunted by the fear that 
the market won't stand a price boost. 
You get a lot more acceptance of the 
need for absorbing costs than is usually 
the case in a business upswing. 

Too many companies are operating 
too far below capacitv to create any 
great leverage on prices. Over-all costs 
have risen, but so has _productivity— 
which for some companies means that 
the squeeze on margins has abated to 
some extent. 

Thus, when it comes to establishing 
prices, these companies are more sensi- 
tive to market conditions than to 
production costs. Increased volume 


alone, from the low levels of the reces- 
sion, can take care of a substantial part 
of the increased costs. 

Where it is possible, adjustments up- 
ward are being made. But the current 
rise in business activity hasn't progres- 
sed far enough—particularly in durable 
goods—to make a convincing case for 
across-the-board higher prices 


|. Too Much Competition 


In San Francisco, an_ electronics 
manufacturer complains: “We'd love to 
boost prices, but we're already down to 
60% of capacity, and a price increase 
would drive more customers away. If 
we could get back somewhere 
capacitv, we wouldn't 
boost PY 

Many companies report that prices 
have been adjusted upward from the 
depths of the 1957-55 recession. But 
they doubt that further increases arc 
possible. A Portland (Ore.) electric 
steel foundrvman savs, “We've already 
adjusted our prices this vear and they 
are, we think, where thev ought to sell 

not where we want them. But we 
don’t dare increase them. Cost and 
profit have nothing to do with ou 
present price level.” 

In St. Louis, a power equipment 
maker moans that material costs have 
gone up 5%, but savs, “We must wait 
what General Electric and 
Westinghouse do. Transformer business 
is off 25% and there is no sign of 
substantial improvement.” 

\t this stage, neither GE. nor West 
inghouse is tipping its hand 
¢ On the Rise—Actually, running down 
a list of industries, vou find end prod- 
ucts by the score that have gone up and 


near 


need a_ price 


and sce 


will go up. Appliance companies ar 
posting slight list price increases. A 
big New York plumbing supply com 
pany tried twice to hike prices, finall 
made a 5% boost stick in Septembhy 
A bearing company, tied closely to th 
movement of steel prices, is serious! 
considering general price increases, A 
paperboard maker expects increases of 
5% to 6% now that “production 1 
only about 3% below 1957 after bein 
as much as 8% off earlier this year 
GE last week upped prices on som« 
of its mobile radio line 3.7 

In Racine, Wis., J. I. Case Ce 
savs it will raise prices, effective Nov. | 
from +% to 6% because of higher ma 
terial costs, wage increases, and becaus« 
farm equipment hasn’t kept pace with 
prices over the past few vears 

One division of a Milwaukee roac 
cquipment maker 1s posting a ¥ he t 
3% increase, but two other division 
will hold off—because of competition 
until costs force their hands 

In most 
love to be 


cases, businessmen would 
able to pass along thei 
higher costs. But two Pittsburgh ma 
chinery manufacturers, who see price 
going up certainly by 3%, and possibl 
bv as much as 10%, think the inevitabk 
cffects would be (1) to curtail then 
export business, and (2) to give foreign 
manufacturers a bigger chance at the 
U.S. market. 

e Fetters—lor all the talk of 
prices, there are still industries that 
can’t afford hikes, because thev are b¢ 
sct by overcapacity. West Coast paper 
makers poimt to an SS productiot 
rate, with the 12 gap widening a 
new plant capacity conceived before th: 
recession comes into production. Whil 
that much extra capacity hangs over the 
market, thev don’t see much possibilit 
of price movements. 

Lumber and plywood prices, too, ar 
tending down as the winter scason at 
rives. Paint prices are expected to hol 
for at least six months. A West Coast 
industrial chemical ~company has nm 
plans for a price increase, and won't 
long as the market remains so com 
petitive. 

Even in 
boosts 


higher 


appliances, 
already have 
there is disagreement 
facturers dispute — the 


where — pric 
been announced 
Chicago manu 


possibilits ot 


23 








higher prices. A Motorola spokesman 


says, “Sure, we'd like and need a good 
price increase, but we don’t want to 
make the first move. With sales jump 


ing up to a normal level, | don’t think 
we would in any Another adds, 
“The appliance business just can’t 
stand another round of increases.” 

¢ Chance to Recoup—lor some com- 
panies, the upturn simply 
means a chance to recover ground lost 
in the recession We were idiots to 
reduce our prices as much as we did, 
between 30% 


Cast 


business 


" savs a Boston 
‘We haven't been 
since last November. 


( 


and 50 
screw manufacturer 
making money 
Uhis October, we upped our prices 5 
but we 5 But 
in the can 


INICTCASC 


eventually 
next months the 
1s 10% 


need >» 


most we 


ll. Concessions Over? 


Still, there firmer tone in the 
market Manufacturers claim there’s 
I pressure for discounts and _ special 
deals on quantity orders—a pressure that 
ilwa iccompanl iles let-down as 
harp in the 1957-58 recession 

In Milwauke three ompanies 
idmit that during the decline they 
made special dea but no longer find 
tr nece il 

Sa i St. | manufacturer: “It’s 
ill a matter of confidence. When I sec 
new orders rising thev are, | don't 
hesitate to refus pecial deal 

We are getting tougher on negotia- 
tions now ivs a Portland nondurables 
manufacturer We find a greater 
villingin mm the part of buvers to 
work with us. ‘The whole psvchological 
fecling is toward inflation and long 
term agreements. They are anxious to 


get some of these prices pinned down.” 
k.ven so, he doesn't 
On the other ssure for 
price concessions is still strong for a 
Louisville producer of air-conditioning, 
heating, and ventilating equipment. 
Logically,” he savs, “price boosts are 
in order. But is it practical in view of 
the heavy competition in ou 
try? 


dare 
hand, pr 


Tals prices. 


indus- 


Ill. Swallowing the Costs 


What all this adds up to is a hope 


that price increases will be possible; 
but there is a lack of conviction that 
they will stick because of the heavy 


competition in many lines 

hus, companies readily admitted to 
RUSINESS WEEK reporters that they plan 
to absorb increased costs of labor and 
material. In almost everv case, the de 
credited to the recession, 
which enabled manufacturers to chop 
overhead, cut process costs, and increase 
labor productivity 

A Cleveland leader in the heavy 
equipment industry says that his com 


cision 1S 
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pany is getting back to previous levels 
of operations without rehiring all the 
workers it laid off. ““This means,” says 
a spokesman, “we can afford to absorb 
some cost increases in steel and labor 
without being pressed.” He implies 
that if market conditions permit, the 
company will raise prices, but the pres 
sure won't come from the cost-profit 
margin. 

So far, a Pittsburgh produccr of 
fasteners and furniture has been able to 
withstand price hikes in steel by in- 
vesting in labor-saving machinery and 
by pounding into emplovees’ heads the 
idea of increased productivity. But if 
steel goes up again, the company will 
have to raise prices because of the profit 
squeeze. 

A steel fabricator in Atlanta has by 
passed price hikes through more efh 
ciencv and automation. He calls the 
situation stable 
up again.” 


price unk tecl goes 





RETIRING Commerce Secy. Sinclair Weeks (left) will be replaced by former 


National Gypsum Co., Buffalo, ex- 

plains: “Our thought is that through 
larger volume and 
should be able to reduce our costs 
enough to compensate for the increases 
in labor and material.” 
e Dissenters—Of course, there are 
senters on such cost absorption. The 
president of a Milwaukee furniture 
company laid out this complaint, aftet 
announcing that he was upping prices 
3% across the board in November 

“lor two vears we have been putting 
this off, despite substantial labor in 
We have been scared to death 
to mcreasc prices 
tinue to lose money.” 

And in Philadelphia, Philco insists 
that even if greater productivity could 
ibsorb higher costs, it wouldn't be 


enough to offset higher material costs 
The appliance 


cost savings, we 


dis- 


creases. 


But we can’t con- 


industry can't expect 
further specta ular 


Philco i' 


rises in productivit 





AEC 


Chmn. Lewis Strauss, leaving only three of original Kisenhower Cabinet in office. 


Shift, but No New Face 


Che original Eisenhower “team” that 
took over Washington after the 1952 
landslide is continuing to dwindle, and 
at least one more Cabinct-rank resigna 
tion is expected soon after clection. 

Last week, the sixth of Pres. Eisen 
hower’s original Cabinet members re 
signed. Commerce Secv. Sinclair Weeks 
will leave on Nov. 10, to be succeeded 
by Adm. Lewis Strauss, recently retired 
chairman of the Atomic Energy Com 
mission and now Eisenhower's special 
assistant on atomic policies. Earlier, 
Secretaries of Labor, Interior, ‘Treasury, 
Defense, and Justice had retired from 
the original Cabinet, as well as Mrs. 


Oveta Culp Hobby, who became the 


first Secretary of Health, Education & 
Welfare later in 1953 


The President, in turning to Strauss 
to replace Weeks, adopted the practice 
of most chief executives in their final 
vears. Only Neil H. McElroy, who suc 
ceeded Charles E. Wilson as Secretar 


of Defense last vear, was a new face in 


the Administration. Other appoint- 
ments have been men already familiar 
in the Eisenhower ranks—Arthur §S 


lemming returning to Washington to 
HEW, Robert B. Anderson to 
become Secretary of the Both 
liad served 


head 
| reasu’ly 
Eisenhower earlier 


Only three of the original Cabinet 
are left: Secv. of State John Foster 
Dulles, Agriculture Secv. Ezra ‘Taft 


Benson, and Postmaster General Arthur 

E. Summerfield. Washington insiders 

expect Summerfield to retire soon 
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New Stability in the Far East? 


@ Chiang’s promise not to try an invasion of mainland 
China lifts hopes that some Far Eastern settlement is possible. 


@ If Peking stops blasting the offshore islands, the 
U.S. and Red China may be able to achieve a standoff. 


@ Eventually, the result could be more tolerance to 
the Red Chinese—including, perhaps, admission to the U. N. 


Washington is hopeful this week that 
the explosive situation in the Far East 
can gradually swing toward the relative 
stability Europe has known since the 
end of the Berlin blockade. 

The U.S. took a big step in this 
direction when Secy. of State John 
Foster Dulles persuaded Chiang Kai- 
shek to renounce the use of aggressive 
force against Communist China. Assum- 
ing that Peking now ends the bombard 
ment of the offshore islands, the way is 
clear for the sort of standoff that has 
been maintained not only in divided 
Germany but in divided Korea and 
Vietnam, as well. Chiang, in fact, is 
the last leader of the non-Communist 
portion of a divided nation to renounce 
—- as an instrument of policy. 
¢ What Dulles Accomplished—W hen 
Dulles landed in ‘Taipeh last week, there 
were two big barricrs to peaceful settle- 
ment of the conflicts between Red 
China and the U.S. and its Asian allies: 

¢ Red China’s ambition to control 
Formosa and extend its influence to 
Southeast Asia. 

¢ Chiang Kai-shek’s continued in- 
sistence upon reconquering the Chinese 
mainland by force. 

When Dulles left Formosa three days 
later, he had removed the second bar- 
ricr. After three days of stubborn bar- 
gaining, Chiang agreed, in effect, to a 
fundamental reorientation of his policy 
toward Peking. Under the agreement, 
Chiang’s regime will no longer con- 
sider Formosa as a launching platform 
for an attack upon the mainland de- 
signed to touch off revolution against 
the Communist government. Instead, it 
will be merely the storehouse of Chinese 
culture and aspirations for freedom. 

Chiang also agreed he would gradu- 
ally reduce the size of his 100,000-man 
garrison on the offshore islands of Que- 
mov and Matsu to token levels—if the 
Chinese Communists will suspend mili- 
tary operations against them. Whether 
the islands eventually will be evacuated 
completely by the Nationalists, as Dulles 
would like, still is an open question. 
¢ Repercussions—Of course, Chiang 
clearly never has had any chance of 
successfully attacking Red China with- 
out all-out U.S. assistance. But U.S. 
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officials believe the position of both 
Chiang and the U.S. in the Far East 
will be greatly strengthened by his re- 
nunciation of force: 

e It will strengthen Chiang in 
world opinion and make it easier for 
the U.S. to continue to back him on 
Formosa and as a political rival to the 
Chinese Communist regime. 

e It will calm the very real fears 
that Chiang might try to involve the 
U.S. in a full-scale war with China. 

e¢ It will strengthen lormosa’s 
defensive capabilities, partly because the 
military commitment on the offshore 
islands will be reduced, partly because 
the U.S. is supplying hundreds of 
millions of dollars worth of modern 
defensive weapons to Chiang to offset 
the thinning out of offshore garrisions. 

e It will put the Red Chinese on 
the defensive diplomatically and psycho 
logically. No one expects Mao to risk 
a real military showdown with the 
U.S. over the offshore islands. That 
leaves him the alternatives of going 
along with a de facto cease fire and 
trying to make diplomatic gains by 
adopting a peaceful policy in the Far 
East, or losing the support of world 
opinion by continuing futile shelling 
of the offshore islands. 

Dulles’ immediate objective is to 
stabilize the status quo in the Formosa 
Strait. Dulles hopes that if the case 
fire can be restored and the offshore 
islands demilitarized, he will be able to 
persuade other free world nations to 
join the U.S. in’ guaranteeing the 
defense of Formosa. The most likely 
partners would be Australia, New Zca- 
land, and the Philippines, but it’s 
possible that other nations might be 
included in time. 
¢ Broader Accord?—You can’t rule out 
the possibility of a wider understanding 
between the U.S. and Red China at 
some stage. Certainly the change in 
Chiang’s policy makes this easier. 

Red China—unlike East Germany, 
North Korea, and North Victnam—is 
a great power. This gives free world 
nations greater incentives to establish 
and improve economic and political re- 
lations with it. Many countrics want to 
expand trade with China 


On the. political level, many frec 
world governments find it hard to sec 
how peaceful coexistence can be main 
tained unless Peking takes its place in 
world councils and participates in eco 
nomic and cultural exchanges, as well 
as possible arms limitation agreements 
Presumably, the Red Chinese leaders 
themselves may see certain advantages 
in normal relations with the — free 
world. 
¢ Prospect for Recognition—Dulles and 
Eisenhower won't take the lead in seek 
ing any broad settlement with the Red 
Chinese. That would involve such pain 
ful political concessions as admitting 
Peking to the United Nations and 
eventually recognizing the Red regime 

But if Mao Tse-tung should decid 
to follow a peaceful policy for a whil 
it undoubtedly would be difficult 
impossible for Washington to bar hi 
entry into the U.N. It even might be 
hard to put off U.S. recognition for 
long. U.S. officials guess that if Mao 
released the remaining U.S, prisoners 
came to terms with the U.S. in Korea 
and suspended its underground military 
activities in Southeast Asia, Red China 
would be in the U.N. within a yea 
It would probably be recognized by th« 
U.S. not too long afterward. 
¢ Pessimistic Views—Red Chinese pol 
icv is so unpredictable that all such 
speculation is very uncertain, of cours¢ 
It’s far from sure that Peking will ceas¢ 
fire on the offshore islands long enough 
for Chiang to reduce his forces there 
And no one in Washington is clear as 
to just what would happen if the Com 
munists made another attempt to seizc 
the islands after Chiang’s forces had 
been thinned out, but while he still 
retained title to them. 

There is no evidence, in fact, that 
the Chinese Communists are interested 
now in making concessions in order to 
gain entry into the U.N. and othe 
world councils. Chinese negotiators at 
the Warsaw talks so far have insisted 
that real peace in the Far East depends 
upon complete U.S. withdrawal from 
the Western Pacific 

If Peking sticks to its Warsaw lin 


Washington’s hopes for Var Eastern 
stability will soon be dimmed. ‘The Red 


Chinese might have two chief reason 
for such a tough coursc¢ 
¢ Peking might find that maintain 
ing tension with the outside world 
a useful distraction for its own peopl 
e The Red Chinese might believe 
that Asia—unlike Furope—is so politi 
ally unstable that they stand to gain 
more from promoting instability than 
from accepting the existing political and 
military status quo and pledging good 
conduct. 
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Republicans Make Swing to Right, Launch Strong Attack on Democrats 
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VICE-PRES. NIXON has set GOP stra MEADE ALCORN, National Republican 
tegy, moved his chairman, helped Nixon “sell” Eisenhower 
on the need for a fighting campaign. 


EISENHOWER hesitated, then plunged 
into an attack on 
“appeasers, 


party to the right, and 


Democrats,” 
roused lethargic Republican workers. 


“radical 


“corrupt labor bosses.” 


Democrats Plug Issues With Local Appeal, Jockey for 1960 Position 





PAUL 


BUTLER, National Democratic 
chairman, fights Republicans and Southern 
Democrats with eye on ‘60 convention. 


GOV. G. MENNEN WILLIAMS in Mich- 
igan is heading for an unprecedented sixth 
term and a big boost for 1960 aspirations. 


JOHN F. KENNEDY, Massachusetts hope- 
ful running for re-election to U.S. Senate, 
is lining up support for 1960 national race. 


Campaigns Odd Turns Set 


‘This week, the sound and fury of the — publican position away from the middle 





so deep that Republican Sen. Wilham 
1958 election campaign reached its of-the-road conception of the party I. Knowland and Gov. Goodwin J 
climax—with 32 Senate seats at stake, which the President promoted in his Knight, who were trving to exchange 
132 in the House, and 32 governor- — carlier campaigns. ‘Thev have swung the — jobs, came up to the end of the cam 
ships. It has been an odd and signifi- battle rightward toward positions cher- 


cant campaign—in many wavs: 

\ campaign in which Pres. Eisen 
hower, a man with no liking for pro- 
fessional politics and a deep distaste 
for harsh partisanship, has been touring 
the country denouncing the opposition 
as radicals and spendthrifts. 

\ campaign in 
and Nixon 


which 
definiteh 


F isenhower 
shifted the Re 
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ished by the Republican old guard. 

\ campaign in which a number of 
Republican candidates more or less dis 
associated themselves from their party 
label. ‘This happened in the deep 
South, where five GOP representatives 
were fighting for survival, and also in 
New York, California, and Oregon. In 
California, Republican dissension went 


paign not speaking to each other 
Kor the Democrats, too, it was 
campaign of splits and shifts. he GOP 
campaigners put their bets on a swing 
to the right. Democratic Chmn. Paul 
Butler threw his weight toward the 
liberal Northern wing of his own divid 
ed party. In_ the 


process, he turned 
his fire on the 


Southern wing. Get 
ready, he told them, to accept a 1960 
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is defeated by Rockefeller in New York. 


tand on civil rights satisfactory to the 
Northerners or to get out of the party 

\nd for many of the most unportant 
Democrats it was a campaign whose real 
significance was a chance to build 
themselves up for their party's Presi 

ntial nomination two vears from now. 


|. The GOP Moves Right 


Ihe new Republican strategy, con- 

ived by Vice-Pres. Richard \l. Nixon 
nd National Chmn. Meade Alcorn, 
iccepted only hesitantly at first by 
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NELSON ROCKEFELLER, trying for 
New York's governship, is cool to national 
party strategy, campaigns as a liberal. 





GOV. AVERELA HARRIMAN will drop 


out of the 1960 Presidential picture if he 





WILLIAM KNOWLAND, bidding for 


California’s governorship, split state party in 
prelude to apparent GOP calamity there. 





EDMUND 


(Pat) BROWN will be a 
potent influence in Democratic convention 
in 1960—if he wins over Knowland. 


the White House. But it was based 
on the premise that only such a counter 
ittack could overcome the handicap of 


having to campaign from a 
position 

Maine's strongly Democratic 
in carly September did as much as 
invthing to prod the Republican high 
command into a= furious campaign 
Nixon and Alcorn found gloom almost 
universal among Republican candidates, 
ind decided only a vigorous counter to 
Democratic strategy 
GOP. debacle. 


defensive 


results 


could prevent a 
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C. WILLIAM O'NEILL, governor of Ohio, 
favors “‘right-to-work.” 





‘Labor has pulled 
all the stops in an effort to upset him. 





MICHAEL V. DISALLE counts on labor’s 
help to win governorship of Ohio—wher 
“right-to-work” is a key 


issue this year. 


Parties on New Paths to 1960 


‘The Democrats were, and still at 
running relatively low-pressure umn 
paigns on local and special issu it 


> 
failure rath 

positiv« program 
| hing bl 

In Short, cashing mon public uncasin 


tacking Republican 


than offering any 


by attempting to create the impr 
that Democrats can do better than 
Republicans whatever it is that nee 


to be donc 


e GOP Acts— I! he Republican decision 


was: Raise overriding issues of national 
importance, zero in on the North and 
West where Democratic gains then ap 


27 








peared likely and heaviest, and demon- 
strate that there are, indeed, basic dif- 
ferences between the two great parties. 

The GOP chose four big issues: 
(1) the tendency of liberal Democrats 
in Congress to favor “radical’”’ (mean- 
ing big and expanding, by Nixon’s sub- 
sequent definition of the word) federal 
programs of spending; (2) continued 
high prosperity, now that recovery has 
followed the 1957-58 business reces- 
sion; (3) maintenance of peace by the 
Eisenhower Administration; (+) public 
disgust with corrupt excesses in some 
big elements of organized labor. 
¢ Swing—In doodiognanh of the at- 
tack, it seems to many an acute polliti- 
cal observer that Nixon, the prime 
mover, and Eisenhower have moved 
the Republican Party significantly to- 
ward the conservative right. 

“Long ago, | found out that, to a 
political radical, a sound program for 
America is an invitation to demagogic 
excess. This year in Congress that hap 
pened time and again.” Eisenhower 
told a San Francisco audience. “One 
after another, Administration bills were 
mangled or mushroomed by [Demo- 
cratic] extremists pursuing econonnc 
and political goals at odds with Ameri- 
can tradition.” 

Eisenhower also took off the gloves 
for a bareknuckle attack on “corrupt 
labor bosses,” asserting that “where 
leadership has been faithless in the 
fiscal management of union affairs, 
these conditions must be fumigated.” 
¢ Party Response—That the shift in 
campaign strategy carries with it a real 
party swing to the right is indicated by 
the party response. 

Conservative Republicans, among 
them many usually identified with the 
old ‘Taft wing,” suddenly were stirred 
to turn loose campaign contributions 
that had previously been withheld. 
“This,” one Republican professional 
said, “is the kind of talk that the real 
Republicans have been waiting to 
hear.” 

But Republican applause was not 
universal. In New York, Nelson A. 
Rockefeller, running a surprisingly 
strong campaign to unhorse Democrat 
\verell Harriman as governor, was 
among those resisting the drag to the 
nght. Rockefeller used the Republican 
label sparingly, disassociated himself 
from the GOP charge that the domi- 
nant Democratic wing is radical (‘I 
would not put it quite that way”), and 
that organized labor needs fumigating 
(“I wouldn't have used that word’’). 


ll. Labor’s Role 


In California, the heavy Republican 
cannonading brought a late outpouring 
of campaign funds, but Democrats 
claim it also helped their cause, reason- 
ing that the West rather favors big and 
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expanding federal expenditures for so- 
cial services and public works. 

Clearly, the best efforts of Eisen- 
hower and Nixon did not patch up the 
violent feud that threatens to bring on 
a Republican debacle in crucial Cali- 
fornia. Deep-rooted personality con- 
flicts underlie the Knowland-Knight 
feud, but it was Knowland’s insistence 
on hitching his campaign to unswerv- 
ing advocacy of a right-to-work law that 
finally brought the Republican cam- 
paign in California to shambles. 

‘This week, Mrs. Knowland circulated 
ictters accusing Knight of having a 
“macaroni spine” and being an errand 
boy for big labor. Knight, who opposes 
right-to-work, stood by his earlier re- 
fusal to savy that he would vote for 
Knowland. 
¢ Ohio Clash—Five other states—Ohio, 
Kansas, Colorado, Idaho, and Washing- 
ton—have right-to-work referendums on 
the ballot this vear. 

In Ohio, the Democrats and Repub- 
licans have chosen up sides on the issue. 
Vhe Republican ticket leaders—Gov. 
C. William O'Neill and Sen. John W. 
Bricker—are for  right-to-work; — the 
Democratic ticket—Michael DiSalle for 
governor, and Stephen M. Young for 
the Senate—are fighting it, and in the 


‘process bidding for enough labor votes 


to score a Democratic upset. 

¢ National Repercussions—A good 
many Republican strategists now think 
it was a mistake to inject right-to-work 
into the 1958 campaign, that it has 
only stimulated organized labor to work 
harder to clect friendly (meaning, gen- 
crally, Democratic) senators and House 
members. 

Eisenhower has maintained - strict 
neutrality on right-to-work, insisting it 
is a state question. But this week, 
Secv. of Labor James P. Mitchell, bear- 
ing the brunt of the GOP’s uphill fight 
for labor support, declared against it. 

Taking as a basis right-to-work spe- 
cifically, and Pres. Eisenhower's tougher 
talk about labor in general, the AFL- 
CIO News has come close to an open 
editorial denunciation of Republicans. 


lll. Peace and Prosperity 


There is little doubt that the Demo- 
crats, in their early 1958 campaign 
tactics, made hay with the latest busi- 
ness recession. One of the recurrent 
themes in the Eisenhower-Nixon count- 
erattack is the recovery. 

In a major Chicago speech, Eisen- 
hower proclaimed it as the “great news 
for every single family in America.” 

To Eisenhower, the recovery dis- 
proves “the most deceptive notion 
taught by self-styled liberals . . . that 
when the economy starts to slow up, 
only a vast outpouring of your tax 
dollars will pump us out of trouble.” 
¢ Best of It—Political sloganeers have 


always delighted in linking up peace 
and prosperity. On the peace portion of 
the old slogan, the Republicans appear 
to have the best of it—despite what 
appeared at one point to be a lack of 
coordination in their own ranks. 

Nixon, chafing because the White 
House had declared argument about for- 
eign policy off limits, went to the verge 
of an open break with Eisenhower. 

“We have allowed people to criticize 
ovr policies and we have not stood up 
aud answered effectively,” he told a 
California news conference. “I don’t 
intend to make that mistake in this 
campaign . That’s my view of a 
political campaign. If it differs from 
that which the President has perhaps 
expressed, the difference is because of 
the positions we hold.” 

Thus did Nixon become the most 
aggressive vendor of his party's record 
for maintaining the peace. Indisputably 
he emerges as top Republican prospect 
for 1960, with only Rockefeller as 
possible challenger. 


iV. Democratic Dilemma 


Troublesome as the campaign has 
been for the Republicans, it has also 
sowed the seeds of some future diff- 
culties for the Democrats. 

For the most part, Democratic candi- 
dates have gone their originally chosen 
wav. With occasional assists from such 
as Chmn. Butler, Senate Leader Lyndon 
B. Johnson, former Pres. Harry S. 
Yruman, and twice-beaten Adlai Stev- 
cnson, thev have concentrated on trving 
to portray the situation as only a series 
of local elections. 

In West Virginia, Michigan, Penn- 

svlvania, Ohio, and Indiana, _thev 
worked to exploit continuing high un- 
cmplovment and small business uneasi- 
ness. In the Midwest—a crucial 1958 
battleground—they had also what they 
took to be a good farm issue, and bore 
down heavily on Agriculture Secy. 
I:zra ‘I’. Benson's farm policies. 
e Shadow—But Chmn. Butler's blunt 
warning to Southern Democrats fore- 
shadows cither a party split in 1960 o1 
a Democratic retreat on this sensitive 
issue. 

The explanation of Butler’s broadside 
is threefold 

e It does no harm this year in the 
South, where Democrats have almost 
evervthing sewed up. 

e It helps non-Southern Demo- 
crats answer charges that a Democratic 
vote is a vote for the party of Eastland 
and Faubus. 

e It’s a gamble that in 1960 
Southerners—rather than bolt the party 
and give up their Congressional com- 
mittee strongholds—will accept the 
positive civil nghts plank that is a must 
for any Democratic Presidential candi- 
date in the North, East, and West. 
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RCA Gives In... 


. . . to antitrust charges, 
agrees to pay a $100,000 fine 
and open its radio-TV patents 
to all in industry. 


Justice Dept. lawyers walked out of 
a New York federal court this week 
with a settlement of two government 
suits charging Radio Corp. of America 
with deliberately monopolizing research 
and patents in radio and television. 

A criminal action ended—with RCA’s 
agreement—in a $100,000 fine. A civil 
case wound up in a consent judgment 
that, in effect, opens RCA’s bulging 
fle of radio and TV patents free to all 
comers. 

RCA had one very good reason be- 
hind its official reaction that it “wel- 
comes” termination of the antitrust 
cases. By settling out of court on the 
government's terms, it has avoided the 
possibility of a victory for the anti- 
trusters in an open trial. That would 
have supplied competitors with ready- 
made evidence for dozens of triple dam- 
age suits—and some in the industry 
think claims in such actions might have 
exceeded even RCA’s total net worth. 
This way, rivals seeking damages will 
have to prove their own case from 
scratch. 

Ilowever, the agreement leaves RCA 
still faced with a $150-million triple 
damage suit brought by Philco Corp. 
whose case involves other issues. Philco 
charges that RCA persuaded General 
Electric not to make a_rovalty-free 
licensing deal with it and that pressure 
from National Broadcasting Co. forced 
the company to sell its Philadelphia TV 
station. 
¢ Terms of Accord—The chief provi- 
sions of the settlement are tough on 
RCA: 

¢ RCA must license all its existing 
radio and black-and-white TV patents 
—10,000 to 12,000 in all—free to the 
rest of the industry. 
¢ RCA must place its color ‘IV 
patents—amounting to about 100—in a 
new pool and license them free to any 
companies joining the pool. 
¢ RCA must license for a “reason 
able” fee all new patents it wins in the 
next 10 years. 
¢ RCA must allow its licensees to 
ubscribe for only the particular patents 
‘hey want, instead of paying for all or 
nothing—which was the effect of the so- 
lled “package license” deal RCA in- 
sted on in the past. 
¢ What It Means—Government attor- 
vs hail the agreement as a “‘successful 
clusion” to one of the most import 

: antitrust suits brought by the Eisen 

ver Administration. It is another in 
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a chain of major cases based on the now 
well-established theory that the legal 
monopoly of a patent may not be used 
as a means to dominate an industry. 
Similar terms requiring free licensing 
of patents were included in settlements 
with American Telephone & ‘Telegraph 
Co., International Business Machines 
(BW —Jan.28'56,p160), and General 
Electric (in a suit over monopoly of 
the incandescent lamp industry). 

lor RCA, the immediate results will 
include loss of the substantial royalty 
income it has been collecting on its 
present radio and ‘I’'V patents—most of 
it from competitors. From 1952 to 
1956, for instance, the take came to 
more than $96-million. 
¢ Industry Impact—For the electronic 
manufacturing industry as a whole, the 
decree will have little effect at the mo- 
ment. Although it has never been offi- 
cially announced, RCA stopped de- 
manding royalty payments on its patents 
for radios and black-and-white TV a 
vear ago, after it settled for some $10- 
million a suit brought by Zenith (BW— 
Sep.21°57,p36). 

This accord gave Zenith royalty-free 
use of such patents until 1961. Since 
most RCA’s patents deals contained 
a “most favored nation’ clause, the 
same benefits were quictly extended to 
others in the industry. In most cases, 
the concession was made by verbal 
agreement. 

Thus with RCA’s rivals already en- 
joving free licensing of the radio and 
black-and-white TV patents, the only 
impact of the consent judgment in this 
field is apparently to give them the 
same privileges for the 17-vear life of 
the patents—instead of just for what- 
ever period RCA had specified. 

As for the color TV patents held by 
RCA, there’s no great industry excite- 
ment over the pool into which they are 
to be deposited. 

Spokesmen for other companies agree 
that patent troubles aren't the reason 
for delays in bringing color TV to the 
mass market. “What has held up color 
is expensive circuitry, bulky stvling, 
and insufficient novelty,” savs one 
competing manufacturer. 
¢ The Way It Began—Government 
trust busters filed the civil proceeding 
in 1954 and the criminal action last 
February. Both were an outgrowth of 
a similar antitrust case in 1930, when 
GE and Westinghouse agreed to sur- 
render their stock control of RCA. 
Since then, the government charged, 
RCA had obtained virtual monopoly 
of the entire industry's technology, 
through a series of restrictive agree- 
ments. 

Competitors, the Justice Dept. com 
plained, had to choose between paying 
royalties to RCA or attempting to 
“invent around” it—an almost, impossi- 
ble task. 


Oil Teamwork 


Sinclair and British Pe- 
troleum join forces for opera- 
tions in the Western Hemi- 
sphere, maybe elsewhere. 


Two giants—Sinclair Oil Corp. and 
British Petroleum Co., Ltd.—rocked the 
oil industry this week by revealing a 
sweeping program for joint exploration, 
production, and marketing in areas 
where both companies would beneht. 

In broad outline, the deal calls for: 

e Formation of two jointly owned 
companies—one to explore and produc« 
in Latin America and possibly other 
regions, the other to market overseas 
crude in the Western Hemisphere. 

e A long-term agreement for BP 
to supply Sinclair's domestic require- 
ments for Middle East crude. 

BP is the second largest oil compan) 
(after Royal Dutch-Shell) owned by 
foreign interests, with annual sales of 
$2.2-billion. Its strength is its huge 
crude oil reserves and production in 
the Middle East. Its main area of 
operations is in the Eastern Hemisphere. 

Sinclair is huge, too. With $1.4 
billion in sales last vear, it’s the eighth 
largest oil company here. But its power 
is in transportation and marketing 
¢ Overseas Overtures—Sinclair has been 
eving overseas sources of crude for some 
time. It has been exploring in the 
French Sahara and Italian Somaliland 
About a year ago, Sinclair approached 
BP to buy Kuwait crude. That re- 
portedly started the negotiations leading 
up to this week’s deal. 

Sinclair's agreement to buy BP crude 
is the closest thing to a concession, 
without actually being one. Under a 
long-term contract, similar to other 
supply contracts prevalent in the oil 
industry, Sinclair gets the advantag: 
of long-range planning and better prices 
—with no direct capital outlays or risks 

BP has been doing a small amount 
of business in the Western Hemisphere 
But it has missed out on the oil boom 
in Venezuela and in the oil expansion 
throughout Latin America. The reason 
is simple: The British government owns 
56% of BP. Oil laws in most Latin 
countries prohibit foreign government 
controlled companies from holding oil 
concessions. 

A subsidiary company formed with 
Sinclair is BP’s answer to this problem 

What got BP really interested in 
Latin America was the Suez crisis two 
vears ago. Shell could turn to its Vene 
zuclan holdings to help replace supplies 
temporarily cut off in the Middle East 
But BP, as an outsider, had to pay pre 
mium prices to fill its Western Euro- 
pean demand. 
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FASHION MODEL paces above ticket counters while . . . 


. . . Grand Central’s travelers stare appreciatively. 


Advertisers Hunt Down Moneyed 


uttering railroad it noon, of some of the estimated vear, advertise ind concessionaire 
\ pitfall waiting 500,000 others who pass through the — paid the Terminal $2.2-million for th 
n when their lerminal each weekday ‘ space they used 
the city on © Jingling Pockets—These and the mil ¢ Space Sellers—Almost all Grand C¢ 
ught up in hons of others who use airline and — tral’s ad space is let out through tw 
in Grand Central railroad terminals around the nation organizations, \fcArthu 
ie increasingly becoming the targets Corp. and ransportation 
three models of advertisers. ‘The advertisers figure Inc. McArthur 
ducts of New York that travelers generally have more — business; it has 
Leonard & Andrew money to spend than many other groups, space in 15 railroad terminals, and it 
place in what the and that commuters, in particular, have does about $1-million worth of busi- 
illed a “living billboard.” more purchasing power—or at least run ess a vear. It 
lhree times a dav the models swirled up larger debts—than many others plays as well as selling space for them 
ut through the curtained front of a And that’s one reason why the walls l'ransportation Displays, Inc., spreacs 
board t above the Terminal’s and floor space of Grand Central and its work wider; it prints rail and an 
et counters, to parade on a small other transportation terminals are fast timetables, sells ad 
TH Ihis, to the delight and delay becoming larded with advertisements cars and on ] 


rail and subway platforms, 
many of the 75,000 commuters at and displays. The increase has been and grosses some $3.5-million a veat 


ind to the attention, teadv in the last five vears. And last Together, they plug the them« 


Advertising 
Displavs 
is a specialist in th 
franchises to sell ad 


lesigns and builds dis 


+ 


space in railroad 
? 
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comers 


FOREIGN CAR dealer catches sizable part of his market—the commuters—with 


display on their way home. 








PEPSI’s rent for its ad is $12,000 a year, 
and railroads get 40° share of this. 


arket in Travelers’ Terminals 


the wealth of the 
\nd since the commuter passes their dis 


traveling market 
plavs twice a day every working dav, 
they focus sharply on him. 
¢ Loss Cutting—Meanwhile, the rail 
roads are finding this one more way to 
cut the losses they suffer operating pas 
senger terminals. At Grand Central, 
where costs are met 60% by the New 
York Central and 40% by the New 
Haven, the two railroads are cagerly 
renting their Terminal wall space. 
Che railroads themselves let out the 
space for the ‘Terminal’s store, news 
stand, and restaurant concessions and 
tor two of its biggest displays—Eastman 
Kodak Co.’s ($125,000 a vear) and 
Merrill Lynch’s ($85,000 a year). For 
most of the ad spaces, McArthur is the 
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Idleman. From its Grand Central 
lents, McArthur gets $186,500 a vear; 
105,000 of this goes back to the rail 
roads in rent 

* More Coming—If th« ilroads get 
what thev want, there'll be a lot 
pressure On travelers 
pass through Grand 


IMOTC 
when 
Central 

the ‘Terminal contains such 

ted promotions as music 
rental: $18,000 a vear) that 

crowds of idling New Yorkers. 

most of them with bricfcases under then 
irm killing between appoint 
if powe! 
stand where real estate 
developers sell tracts of F'orida land 

The hi-fi center, in turn, rent 

n tl walls of its own stand 


rtising 


timc 
1 do-it-vourscelf displa 
ind a 


mecnt 


] 
tools 


Space 


to hi-fi 


equipment makers and record ; 
Phere are plans, too, for 

tion of the Terminal’s 

to provide more 


cil 
space that ¢ 
rented out commercially 

Phe railroad officials claim 
taking care not to turn Grand ( 

completed in 1913 and_ praise 
its cathedral-like proportion 

into a Conev Island fan 

Phe this weck 
board” fashion show 
One drawback they have no 
when crowds gather in front 
plav, thev block access to the 
ticket counters Ihe 
say they haven't really lost 
the fact that thev’r 
running trams 


C lass 


railroad 


in the 





Third-Quarter Profits Perk Up 


THIRD QUARTER FIRST HALF S ‘ ith 
(IN THOUSANDS OF DOUARS) % CHANGE — pottily and with excep- 
i SALES NET EARNINGS setgieasel . : 
1958 1957 CHANGE 1958 1957 CHANGE sates carnincs tlons, Corporate earnings have 
Air Reduction $43,153 $47,812 9.8% $3,200 $3,801 -17.1% — 80% 202% . ‘ : ‘ 
Allegheny Ludium Stee! 45,115 60,234 —25.1 1,155 1,984 —41.8 35 5 82.3 just made their best showing in 
| Allied Chemical 158, 467 171,866 78 8,057 10,776 252 98 322 : —_— 
I Allis-Chaimers Mtg 124,242 133,523 9 5,035 3,538 +423 7 23.8 some time. Optimism grows. 
f Aluminum Co. of Amer 204,126 232,755 -12.3 13,253 21,524 -—384 134 48 8 
{t Corporate earnings scored no specta- 
t American Cyanemid 130,945 133,034 16 8,688 12,873 32.5 07 17.4 cular collective upturn in the third 
ry ass. 04 650 95,576 1.0 2,481 3,015 -17-7 10 7 32.1 quarter, but they still were the cheeriest 
< Refining 123,959 120,782 +26 11,513 4,044 +1847 124 67.3 
Sincents Gun poagent wan & 40 a1 ne “ane a pole that stockholders had seen in quite a 
} Caterpillar Tractor 187,000 160,544 +165 14,087 9,889 +425 20 1 a3 time (table). ‘The summer quarter is 
usually the poorest for profits, but this 
Chrysier Corp. 411,000 684,755 -—40.0 020,000 13,835 — 47 8 025,200 vear carnings ran better—often a lot 
Clark Equipment 18, 050 35,042 +8 1,705 2,079 —180 127 38 6 better—than thev had in the second 
Colorado Fuel & tron - 1,607 3,296 513 DEF. quarter, when the 1957-1958 recession 
Centainer Corp 68,195 66, 591 +24 3,743 3,557 + § 2 18 18 first began to los« its steam 
Continental Con 28, 462 312,588 + 51 16,975 14,537 +168 12 134 
; , The pickup was spotty, with wide 
{ , variations among the industries and 
j Cooper - Bessemer 1,872 18,023 441 801 1,562 487 26 5 45 3 2 
Diomond Alkali 1,625 1,485 +9.4 ae trades. Recession influences are still 
| Sb de Pent 471.00 499.000 56 "175 #9214 —-102 45 28 4 plaving havoc with some sectors, though 
i Eastman Kodak 197,385 193,494 +20 26,299 25,435 +34 16 72 the majority show a clear upward trend 
4 Eaton Mfg 42,046 55,293 240 1,098 2,086 47 4 27 6 453 Few company officials expect anv boom 
) in this vear’s final quarter, but optimism 
{ Ford Motor 695.6 1, 409, 700 507 021,600 58,500 © D5,400 for next vear is growing, even in com 
Ay Gardner-Denver . 4 4 = novel 20 8 1 ea 2,186 440 211 447 panies th + h - vet to fee] the uD ird 
; General Electric 1, 62 1,047,966 2 8, 589 55,165 + 62 67 19.1 
4 BF. Goodrich 174, 490 194,794 10 2 9,105 10,525 35 88 27 5 turning tide ‘ . 
> General Motors 1,622,938 2,320,590 -301 65,633 122,176 -463 -134 33 8 ¢ Tricky Comparison—Of course, you 
have to keep the earnings in perspectiv 
Inland Steel 166,136 182,733 91 12,118 13,382 95 238 32 5 Percentage gains over the first ind 
= Int'l Bus. Machines 301,396 247,702 +217 40,855 22,324 +830 +23 6 26 3 second quarters are often substantial 
Johns-Manville 84,738 85,235 06 7,032 5,733 +227 66 70 but those irlier periods were stricth 
Jones & Laughlin Steel 161,828 218,470 259 6,698 11,377 411 30 4 78 6 sub norm i] 
Kaiser Steel 41,132 52,166 212 01,923 3,445 —— 16 6 73.4 The budding recover h is vet to 
eieiiatinitinnei — ee ae wae tee i ~~ a bring profits anvwhere near their levels 
. Koehring Co. 11,564 13,393 —13.1 255 477 46 6 28 7 747 of earlier postwar vears. Among the 
, Eli Lilly & Co 43,478 51,030 -148 5,497 9,068 -39.4 129 34 6 larger trades, the utilities alone are 
Marquette Cement 17,870 17,075 +47 3,507 3,233 +85 +163 32 3 expected to break earnings records this 
‘ Minneapolis-Honeywell 82,770 76,372 +84 5,848 4,144 +413 48 13.1 vear (BW—Oct.18°58,p70). Many com- 
| panies—such as railroads (page 91 
| Monsanto Chemical 182, 430 176,018 6 11,407 11,883 40 74 40 3 ire likely to find 1958 one of. thei 
National Lead 116,087 135,507 143 11,515 12,630 88 20 9 30 5 least profit ible vears since the war 
| Nekoosa-Edwards Paper 9,179 9,003 + 0 467 687 20 17 30 6 lake the aut mpanies. for exam 
Parke, Davis & Co. 42,001 41,703 7 5,176 6,115 184 +26 3 +20 8 pl Genet i] \I tors. whose net was 
a Phillips Petroleum 264,272 282,920 66 21,198 20,829 +18 10 5 31 8 : 
valved, and Ford and Chrvsler, which 
’ H. K. Porter Co., Ine. 32,660 38,564 —15.3 758 «41,142 -336 50 639 reported huge deficits, each had wors 
| Rayonier, Inc 26,278 29,310 —104 554 1,044 —46 9 3 69 8 eperating results in the third quarter 
i Republic Stee! 221,395 235,616 -197 15,185 20,121 -245 2 54.8 than in the first or second. Vor th 
Reynolds Metals 110,493 114,922 39 8,861 9,158 32 6 36 nine months, Ford ran up a $16.2-mil 
; Radio Corp 292,199 268,677 + 1.2 6,254 8,009 —219 40 33.3 lion deficit-compared with $229.5 
° ' million profits in the vear before period 
t. Joseph Lead 18,907 24,785 7 405 1,41 7 . r4a9 € 
"4 st Seiten 88.785 86,681 eee 4 4,060 pas a > : =m : - while ¢ vet sler had a 986 million ae 
‘ Sangamo Electri 8,878 11,404 —222 334 603 —44.6 28 5 532 ficit instead of a $103.6-million pront. 
gamo ctric 378 : 
Scott Paper 69,068 65,224 +59 5,076 5,072 +01 16 07 In the same months, General Motors 
’ Shell Oil 425,790 432,974 —1%.7 32,637 30,477 +7.1 3 47 4 net dropped by over one-third—from 
4 $603.4-million down to $399.1]-mil- 
Socony Mobil Oil - —— 48,200 48,000 +04 - 467 lion. 
: Standard Oil (N. J.) —— 171,000 191,000 -105 71 With capital spending wav down, the 
‘ Sylvania Elec. Prod 90,139 89,363 + 0.9 3,779 3,854 19 92 46.0 companies that supply new machiner 
: Timken Roller Bearing —-— 30 3,776 -—-99.2 52 2 and equipment have been suffering 
4 Union Bag-Camp Paper 41,165 41,132 + 0.1 4,049 4,393 78 65 26 2 sorely as 2 group Some did well. Or 
Union Carbide 340,859 355,523 — 4.3 34,609 34,000 +18 14.7 28.3 not too badly, in the third quarter, 
U. S. Gypsum 75,965 70,100 +84 12,626 11,286 +11.9 17 7.8 but for a great many the July-September 
U. S. Stee! 872,188 1,042,782 —19.6 74,923 97,556 -232 -288 41.4 gains were nowhere near enough to 
Worthington Corp. 45,707 46,887 — 2.5 1,628 2,367 —31.2 19 145 catch up with the previous veat 
: Youngstown Sheet &Tube 120,028 170,305 —29.5 3,642 9,890 -—63.2 35.5 64.4 ¢ Steel—The third-quarter showings in 
© Pasdhere contnes D—Deficit steel were much better, at least com 
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How do you handle an out-of-town sales lead ? 


Long Distance 
can help you 


make more sales 


A sales lead is perishable. It has to be handled fast. 
With a Long Distance call, you can: 
—relay the lead to a branch office 
—pass it on to a salesman in the field 
—or contact the prospect yourself. 


Whichever way you handle it, you’ll move faster 
toward the sale when your first move is a telephone call. 


ee ee ee eee ee eee Seen ena ee = 
i \ 
! ' 
! YOU SAVE MONEY WHEN YOU CALL STATION-TO-STATION 
! . 
instead of Person-to-Person 
' 
Day Rates (first 3 minutes) Each Added 
1 For example: Person-to Station-to- Minute (applies \ 
1 Person Station to all calls) i 
Chicago to Grand Rapids 90¢ 65¢ 20¢ : 
: Pittsburgh to Cincinnati $125 90¢ 2Q5¢ 
. Phoenix to Los Angeles $155 $110 30¢ ' 
\ Birmingham to 
Washington, D.C. $195 $140 40¢ 
Houston to Newark, N.J. $285 $205 55¢ ! 
: Add 10% Federal Excise Tax ; 
oe 


BELL TELEPHONE SYSTEM oy 


LONG DISTANCE PAYS OFF. USE IT NOW...FOR ALL IT’S WORTH! 





pared with the first and second. But 
on balance profits ran well below 1957 
und below expectations, despite some 
gains 
Wall 
to explain 
gencralh 


Streeters are 
that the 


were 


already starting 
steel companies 
handicapped—by the 
seasonal slump in July, by the delaved 
price mcrease, slack demand 
from the Ihev are 
now saving that “results for the current 
quarter and for the first quarter of 1959 
should tell another story.’ 

Whe another 
that has behaved cncouragingly, though 
the showings ar spotty. Some major 
picked up strongly in’ the 
third quarter. But others lagged badly 
\ few dropped further in the third 
quarter on a vear-to-vear basis than they 
liad in the first and second 
¢ Drugs Did Poorly—In the allied field 
of drugs, third-quarter profits de parted 
from the general trend. ‘lwo leading 
makers of ethical which had 
vained in the first two quarters, lagged 
behind 1957 in the third. One fell off 
cven more steeply than earlier, while a 
fourth had a net better 
1957, after thead in 
the first half 


the building uppli 


which 
taken a bad beating earlier, really 


and by 


motor madustri 


chemical industry is 


COM Pali ‘ 


drugs, 


mly a shade 


than running well 
group 
h Tal 


went to town in the third quarter. 
Most of the companies so far reporting 
had earnings wav ahead of both the 
earlier 1958 quarters and the vear-before 
period. 

Cement companies also reported sub- 
stantial gains, though these were not 
quite so fine as thev seemed on the sur 
face. The 1957 third quarter was badly 
hampered by a month-long strike that 
hit virtually the entire industry 
¢ Oil Upswing—Farnings of the oil 
companies were generally up—very 
sharply in individual cases. ‘The domes 
tic companies had the best showings; 
two of them had third-quarter profits 
that matched or even topped the whole 
first half nine-month profits 
were still far below 1957 

the general trend in the clectric 
equipment group was also cncouraging 
in the third quarter, especiatly for some 
of the electronics group 

In the paper industry there were cleat 
signs of recovery, but it was evident that 
many companies had a long road to 
travel before earnings could be consid 
cred normal 


Even so, 


¢ The Causes—A widespread improve 
ment in sales was, of course, a major fac 
tor in the third-quarter gains in profits. 
But improved control over 


costs plaved a far bigger part 


75% Operating Rate for Steel 


operating 


The industry expects to remain at that level through 


1959. 


Steclmakers this week hit a_ high 
plateau after six months of hard climb 
ing. If vou believe what thev tell vou 
ibout their own business, thev're going 
to stay there—for the re 
ind all of next 

Lhat not bad 


plate in die I 1 toa > 


But the possibility of 


st of this vear 


The 
opcrat 
what 


vears of 


ng it | ! ost exacth 
teel ha raged cr its 44 


continuoush 


1 look 


recorded histor 
it it this 
stec! requirements the 
next 14 months aren't going to be much 


different from what = the 


} 
mother wavy, 


country Over 


been 
tons a 


have 
for seven” vears—110-million 
veaur, give rt 

Thi gcneralization 
qualifi ition. bor 
that there will be no 
1959—but the 
probabl 


KC ibout 5 

requires SOMIC 
one thing, it assumes 
stecl strike in 
strike is 
inother, some 


significantly 


union Savs a 
page 74 bor 

individual quarters will be 
ibove or below 75 


¢ Stabilitv—You 


mnounts to no 


think all 


than 


might this 
a simple 
But vou'd probably 
be wrong. Steel has been planning and 
pending for more stability in its opera 
tions. Now, with capacity built so 


formidably ahead of demand, steel can 


HOTS 
Statistical exercis¢ 


34 


a strike leaves a giant “If.” 


mitigate the extreme cvclicality that has 
plagued it postwat 

It’s true that this much capacity will 
steel to 
tomers’ 


force Carr 


mventory 


more of its 
than it has been 
1946. But it will 
end the compulsion toward the oversold 
markets of 1947-48, 1951-52, and 1955 
Vhat, in turn, can mitigate the wracking 
inventory drawdowns of 1949, 1954, 
ind 1958. 
kor the 


VCars, 


Cus- 


iccustomed to sinc¢ 


first time im almost 20 
has capacity far enough 
f predictable demand so that 
no boom force it imto a crash 
program of construction, or a 
inv-price labor agreement 
This will make steel much less of a 
factor than it has been in predictable 
capital spending—the thing that makes 
booms out of merely very good business 
But it will help steel spend its 
new plant and cquipment moneyv—and 
conduct its operations—in a less infla 
tionary manner. 
¢ Magic Number—Ask a steelmaker 
what he expects the fourth-quarter 
operating rate to be and he'll tell vou 
75 \ month ago, he would probably 
have been a little more optimistic. But 
Detroit has dawdled long cnough over 


stecl 
head 
can 


peace-at 


Vvears 


its labor agreements to have sct stcel 
back about a month. Prettv widely, 
steclmakers expect November to mean- 
around where it has been, then 
pick up a bit in the first three weeks 
of December before the rather marked 
holiday decline 
As for 1959, most steelmen who have 
expressed opinions stay close to 110- 
million tons, with the extremes at 102- 
million tons and 115-million tons 
e First Half—The intriguing aspect of 
these that thev mostly 
work out to 1959 operating rates rather 
75 That means steel next 
vear will produce about 30% more than 
this vear 
that 


der 


predictions is 


( 


close to 75 


The chances are pretty strong 
more of that production will be 
in the first half than in 
Strike anticipation buving 
likelihood of a strike will be 
sible 

e Flat-Rolled—During the rest of 1958, 
it will be flat-rolled steels that pull the 
industrv through if anvthing does. ‘The 
vast volume of this will have to be hot 
rolled and particularly cold-rolled sheets 
for auto builders. ‘Vhat volume depends 
on how smartly the irs sell. But 
remember this sticky Much of 
the steel that Detroit will be chewing 
up for the rest of the vear has already 
been made, A lot of it has been sitting 
industri 
that 


the second 
and the 


respon 


new \ 


point 


in steel 
for releases 
the auto 
long 


warehouses waiting 
didn't because 
| 


ibor ireements fOOK so 


COTHIC 
} 


mother sticky point 
plate shipments last month have 
normous, as the 
they | 1 No ] 
Hence tinplate produc 
months—which 
off scasonall 
much 

¢ Galvanized 
hand, to the 
mized sheets continu 
One producer . oe 


here’s 


inmakers t 
could t eat 
tion in the 


two would have been 


invwav—won't help 


Sheets—On __ the 


industry’ 


capacift\ 


Another is 


ind expecting stron 


tending deliveries.” 
out for 1958” 
dering when his 
open 
Som 
their custom 


“sold 


DOOKS 


first quart 


steelmakers don't believe that 
rs have started to 
the inventories that they 
down so savagely for the 


MIOTC 


rebuild 
have di iwh 
past vear oF 
Others say inventory liquidation 
is over and rebuilding has begun. All ar 
cheered by the fact that orders have to 
be larger than thev have been simply 
to keep production going. Thev can’t 
sce anv real possibility that sheets will 
gct tight enough, this quarter, to go on 
allocation—the auto delay what 
danger there was of that. 

Steclmen figure that. strike inticipa 
tion buying will start in the first quarter 
and build up high in the second. So 
thev sec ind improving volume 
ahead as far as there’s much point in 
looking. 


ended 


good 
ZOOC 
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Coal gets high mark for low cost 


Coal at Teachers College costs '; less than competitive fuel 


When State University Teachers College moved to its 
new campus in Potsdam, N. Y., the Department of 
Public Works had the job of planning the college’sfheat- 
ing and steam facilities. The fuel chosen was coal. . 
and today coal is burned throughout the academic 
vear in modern equipment, for efficient, automatic per- 
formance. The outstanding feature of this plant is its 
ease of Operation and an outstanding advantage of 
coal is its low cost—] /ess per million Btu than the com- 
petitive fuel in this area! 

Consult an Engineering Firm 
If you are remodeling or building new power facilities, 
consult a qualified engineering firm. Such concerns— 
familiar with the latest in fuel costs and equipment—will 
effect great savings for you in efficiency and fuel economy 
over the years. 


Coal is lowest-cost fuel 


Today comparison studies prove bituminous coal is the 
lowest-cost fuel in most industrial areas. And modern 


BITUMINOUS COAL INSTITUTE 


Dept. BW-11, Southern Building, Washington 5, D.C. 


coal-burning equipment gives you 15% to 50% mor 
steam per dollar, while automatic operation trims labo: 
costs and eliminates smoke problems. What's more 
tremendous coal reserves and mechanized mining pro 
cedures assure you a constantly plentiful supply of coa 
at stable prices. 


For literature or technical advisory service, send coupo 
below. 
ee, 


“iG I 


SEND COUPON FOR NEW ‘Guide Specifications for Under 
feed Stoker Fired Low-Pressure Heating Plants 
Heavy demand for the first edition of this booklet, 
adaptable for design loads 3,000 to 26,000 EDR 
steam, has justified an expanded edition covering 
ipplication of underfeed stokers to firetube, water 
tube and sectional cast iron boilers. Complete speci 
cations criteria cover all aspects of typical heating 
plant 
Gentlemen: Please send me 
Guide Specifications Booklet Case histories on lar 
I am interested in your advisory service 
Name 
Title 
Company 


Address 


Zone 








In Business 


Supreme Court Acts on TV Channel, 
Tax on Equipment, Publishing of Data 


The Supreme Court this week tossed back to the lower 
courts the Federal Communications Commission’s 
award of ‘TV Channel 9 in Orlando, Fla. A House 
committee had been told that a lawyer discussed the 
case with an FCC commissioner outside the hearings. 
\ week earlier, the court had tossed back two other ‘TV 
award cases (BW —Oct.25'58,p131). 


In a Kansas case this week, the high court made it 
clear to the states that their tax laws would have to be 
drawn carefully if they hope to take advantage of the 
court's ruling that states can tax property or equipment 
owned by the federal government but used or held bv its 
contractors (BW —Mar.8'58,p24). . 


I'he Supreme Court has granted a hearing to Jerome 
S. Spevack, inventor and former government adviser on 
itomic energy, who is fighting to prevent the AEC from 
publishing information that he says threatens his rights 
to obtain foreign patents on a heavy water process. 
Lower courts have upheld AEC’s right to publish in- 
formation about the dual temperature exchange process, 
saving that Spevack can alwavs sue for damages later. 


AEC to Halt Buying of Lithium, 
Used in H-Bomb Hydrogen 


The Atomic Energy Commission will not renew its 
contracts with its three big suppliers of lithium—appar- 
ently to avert an oversupply of H-bombs. AEC has been 
taking the entire output of the three, Foote Mineral Co., 
Lithium Corp. of America, and American Lithium 
Chemical Co. Lithium 6, an isotope of the metal, is the 
source of the hydrogen used in the big bomb. 

Foote’s contract will be the first to expire, next May. 
[he company was in the lithium business before the 
\E-C took over its production in 1954 and persuaded it 
to double its capacitv. Since then it has stressed research 
that will enable it to reenter the commercial market, 
ind it has further protected itself by diversification. 


Put Dollar Bills in the Slot 


In Vending Machines of Tomorrow 


Vending machine operators, who already rake in more 
than $2-billion in coins each vear, are getting their 
first glimpse of a dreamworld in which their business 
extends to merchandise in the folding-money class: 

¢ Next week, a leading maker of the machines will 


36 


start factory tests of a dispenser hooked up to a gadget 
that was developed a year ago by A.B.T. Mfg. Corp. 
to make change from bills. 
¢ This Sunday, at the National Automatic Mer- 
chandising Assn. convention in St. Louis, National 
Rejectors, Inc., which says it’s the world’s largest maker 
of coin-handling mechanism, will unveil an automatic 
machine that operates on paper money, dispenses goods 
at various prices, and makes the right change in coins. 
If the machine makers adopt the dollar-gobbling 
components such as those offered by A.B.T. and Na- 
tional, today’s practical price limit of about $1 will be 
raised to cover the $2.98, $4.98 or even $49.95 item 
(National’s device can be set for any bill or combina- 
tions up to $50). This could open up a far wider use 
of selling goods and services through machines in super- 
markets, variety stores, ticket offices, and telephone and 
telegraph offices. 


A Break for the Home Buyer 


Cameo Home Builders, Inc., will guarantee mortgage 
payments for the first vear of occupancy of its $15,950- 
$18.490 houses. When a Cameo buver, eligible for un- 
employment insurance, 1s laid off from his job for four 
consecutive weeks during the first vear, Cameo will pay 
amortization, interest, taxes, and insurance charges. No 
repayment is asked; it’s a bonus, not a loan 


Canada Board O.K.’s Gas Exports; 
Diefenbaker Pledges Early Action 


Canada’s Roval Commission on Energy this week gave 
the expected green light for exports of natural gas to 
gas-hungry U.S. markets (BW —Oct.11°58,p106), but 
put a new—if perhaps not very high—hurdle in the wav of 
one of the U.S. pipeline companies contending for the 
prize. 

The commission, headed by ‘Toronto industrialist 
Henry Borden, urged the Ottawa government (1) to al- 
low exports of natural gas “under license” for periods no 
longer than 25 years, and (2) to create a National Energy 
Board with wide licensing and control powers over Can- 
ada’s oil and gas industry. Prime Minister Diefenbaker 
said the recommendations would get earlv studs 

lhe new hurdle was set up bv the recommendation 
that the government “ignore” the commitment bv the 
former Liberal government to Trans-Canada Pipe Lines 
for export of gas to a ‘Tennessee Gas ‘Transmission Co. 
subsidiary, and treat this request “on its merits.” PGT, 
like other U.S. companies, said it would be firmly mum 
until it sees the full report, but there was speculation 
that the commission’s move might not affect TGT’s 
long-run chances. 

The commission proposed a novel experiment in co- 
operation between the U.S. Federal Power Commission 
and the proposed Canadian Energy Board—with cach 
agency having an observer sit in without vote on ses- 
sions of the other that consider import or export li- 
censes. 
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The Viking “Chateau,” long, low and rambling California Contemporary. Gracious living in 
the modern manner of maintenance-free, fire-safe, weather-protected aluminum exteriors. 


A NEW STANDARD IN 
HOME BUILDING VALUES 


...means savings of over $4,000 to the buyer 
thanks to “ALODIZED” aluminum exteriors ! 


All America will soon be talking about National Homes 
new “Viking” Line featuring built-in building values 
never before available to the buying public. 


The lavish use of aluminum in ‘Viking’? homes—aver- 
aging over one ton per unit—is being hailed as a major 
breakthrough in current building methods. It is estimated 
by National Homes that the home owner will save more 
than $4,000 over a 20-year period with the maintenance- 
free characteristics of these all aluminum exteriors. 


A significant contribution to this advanced concept of 
home building is made through the use of Alodine, a 
development of Amchem Products, Inc., and for 15 years 
the standard in industry for treating aluminum. Alodine 
reacts chemically with aluminum to form a coating which 
becomes part of the metal and increases the natural 
corrosion resistance of this strong, light metal. In addi- 
¢ 





tion, the Alodine coating forms a firm anchor for paint 
preventing chipping and peeling of finishes. 

The ‘Viking’? Line will soon be previewing in majo: 
cities. Public enthusiasm and dealer interest will be at 
an all time high. Write for further details on these homes 
of lasting beauty and utility—as a buyer or a seller 


Cutaway view at left shou 
aluminum siding (A). The 
Alodine process chemical 
reacts to form a coating 
(B), that seals the alum 
num surface and provide 
a mechanical and chemica 
bond for the paint (C 


TESTED AND SELECTED 


FOR USE IN cava CaP wens | | h | \ ( LINE 





aMCHEM 


Formerly AMERICAN CHEMICAL PAINT COMPANY 


AMCHEM PRODUCTS, INC., Ambler 12, Penna. 
Gentlemen: 


Please send me complete details about the new “Viking” 
Line of aluminum exterior homes. 


AMCHEM PRODUCTS, INC. 


AMBLER 12, PA. 


Detroit, Mich. * St. Joseph, Mo. * Niles, Calif. * Windsor, Ont. 


NEW CHEMICAL HORIZONS FOR INDUSTRY AND AGRICULTURE 





“As beautiful in its simplicity 
as it 1s solid in efficiency”’ 





Architect and Consulting Engineer: GANTEAUME & McMULLEN, BOSTON «¢ General Contractor: TURNER CONSTRUCTION COMPANY, BOSTON 
Heating and Air Conditioning Contractor: THE MERRILL COMPANY, INC., BOSTON ¢ Plumbing Contractor: M. AHERN CO., BOSTON 


New Boston Globe Building 
relies on JENKINS VALVES 


When the Boston Globe moved into this modern news- 
paper plant, it made news. A showplace for passersby with 
its battery of 37 presses turning out the news in a “picture 
window” two stories high, the new $12,000,000 home of 
the 86-year-old Globe is a model of efficient operation. 


Efficiency is seen throughout the building plan. For 
example, practically all mechanical departments are on 
the first floor. The stress on efficient, trouble-free opera- 
tion is equally evident in the equipment specifications 
which provided for utmost dependability in everything 
mechanical. To assure complete dependability in the con- 
trol of water, air, gas, heating and air conditioning lines, 
Jenkins Valves were chosen. 


Because of such confidence, “JENKINS” has been the 





trusted valve specification of three generations of building These valves on the cooling system for press plates are 
os . i among 1,402 Jenkins Valves serving the 15-acre Globe 

men. Yet the valves that have this well-earned confidence building. 

cost you no more... . Jenkins Bros., 100 Park Avenue, 


New York 17. 


LOOK FOR THE JENKINS DIAMOND S & 
Sold 7 rougn Leading Distributors Everyw ere \ j \ 
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Now’s a good time for a fresh look at Nixon, the Vice-President. 


The campaign is ending, and the verdict will come from the voters Tues- 
day. The prospect still is that the GOP will take another beating. The ques- 
tion asked on all sides is: Who will lead the GOP for the next two years to 
1960, when there will be another contest for the White House? 


A fact to bear in mind when you read Tuesday’s returns is that Eisen- 
hower can’t run again. The Constitution bars him. This is the first time a 
second-term President has faced this in his last two years. 


Nixon will emerge strong, when the voting is over. 


Some history to remember: The White House “outs” always gain in 
off-year elections, when the Presidency is not at stake. There have been 
exceptions. Democrats gained in 1934, for example. The question now is 
what their Tuesday gains will add up to. 


Some guide stakes may help as you evaluate the returns. The GOP 
figures it will lose up to 20 House seats. That’s about what it figured as 
the campaign got under way. Senate losses have been figured at five. Losses 
beyond these will be considered highly damaging for the future. Of course, 
if the GOP does better than expected, the party will face 1960 with real cheer. 


Watch for Nixon to exert a rising influence, both in the party (page 26) 
and in shaping White House policy during Eisenhower’s last two years. 


He will benefit from two factors: 


¢His contacts with GOP professionals now are fresh. He has made an 
aggressive campaign for his party—carried the ball. In the process, he has 
renewed old party acquaintances and made new ones—important. 


* His say in government will rise. His old White House antagonist, Sher- 
man Adams, is gone. The new White House team has strong Nixon ties. 
Gen. Persons, Adams’ successor, is an old friend. So is the next man in line, 
Gerald Morgan. Morgan had close contact with Nixon when the Vice-Presi- 
dent was in the House, and he admires Nixon. 


Nixon will be out to win his party’s nomination. But the road to 1960 
will be rough. He will face opposition in his own party. 


There’s California, his home state. If Senate GOP leader Knowland 
meets defeat in his bid for the California governorship, this will eliminate 
one 1960 contender. But it will leave Nixon in the position of having his 
home state in control of the Democrats and facing the threat of a split 
delegation to the 1960 GOP convention. 


And there’s New York. Nelson Rockefeller might upset Harriman’s 
bid for reelection to the governorship in this politically big state. It’s a 
fact that Rockefeller has no present plans to run for the Presidency in 1960, 
if he does win in New York next week. But it’s also a fact that if he does 
win the race for governor, he will be pushed to make a try for the 1960 
GOP nomination, regardless of his own wishes. He will be the man around 
whom the anti-Nixon faction in the party will rally. 


There are other complications for Nixon. 


Look at his role in the campaign. In the 1954 off-year battle, when 
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Nixon also carried the ball, he was very rough. He was credited with 
costing the GOP many Democratic and independent votes that had been 
for Eisenhower in 1952. Then, you read many stories about the “new” 
Nixon—a man with kid gloves in politics. When this campaign got under 
way and it became apparent that many Republicans were sitting on their 
hands, especially where money was involved, Nixon was forced to revert 
to his old tactics. He didn’t go all the way. But he did rough things up, 


even to pulling Eisenhower along with him. This created interest, helped 
get money. 


Nixon in the campaign made an appeal to his party’s right. This gives 
him strong backing in the Midwest. Nixon still represents the strongest 
voice of the middle-road Republicans along with Eisenhower. The explana- 
tion for the shift was that he had to make it to head off a GOP disaster 
He can move again more toward the more liberal side of his party in the 


next two years and still retain this hard-core backing. But there is dispute 
about this. 


What will the 1960 nomination be worth to a Republican? That’s a ques- 
tion that comes in from all sides. Except for Eisenhower's own big sweep 
in 1956, the trend has been moving toward the Democrats since 1952. They 
won Congress in 1954, held it in 1956, and have reinforced party organiza- 
tions with many county and state victories in the meantime. On the surface, 
the nomination doesn’t seem to have much value. But the Democrats have 
their problems, too. 


There’s no natural Democratic candidate—no new, strong figure 


Most names are shopworn—Harriman of New York (Rockefeller might 
put him on ice), Sen. Kefauver, Sen. Symington, Democratic floor leader 
Johnson, Gov. Williams of Michigan, and, of course, the two-time loser 
Stevenson. 


And the Democrats face a bitter split over integration in schools. The 
Northern wing of the party has to favor integration. It’s hard to see how the 
North and South can get together on this in 1960. Another convention walk- 
out, ending in a third party, is easy to see. 


The GOP will exploit the Democratic split. Atty. Gen. Rogers is a close 
friend of Nixon. School suits in such Southern states as South Carolina, 
Georgia, Alabama, Mississippi, and Louisiana in the next two years might 
make the troubles in Arkansas and Virginia seem small. Nixon has strong 
support from Negro leaders, has been in the forefront of the civil rights 
fight. This is the wedge that might be used to keep the White House in GOP 
hands in 1960, even if the country remains Democratic. 


As for government policy, no big, quick shifts are in sight. 


If the election does turn out as expected, there will be a strong push 
for more government spending, especially on public works and welfare 
projects. But Eisenhower, with his veto power, can keep Congress from 
getting out of line. So the prospect for the next two years is for continued 
coalition—Republicans and Southern Democrats in control where business 
issues are concerned. 
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Pick-up Truck 
1764-lb. payload. 


Panel Delivery 
- 1830-lb. payload, 
"= 170 cu. ft. capacity 


Turns on a dime...parks on a dime...runs on pennies 


In but a matter of months, businessmen have found the Volkswagen Truck so sound an investment 
that, today, it has becorne the fastest growing seller in the U.S.A. Ask your dealer to show you 


comparative operating costs. He can prove that Volkswagen trucks deliver the goods for less 


VOLKSWAGEN 


The engineered dependability of every Volkswagen is backed up by famous VV 
Service and Genuine VW Spare Parts in all 49 states. For free full-col 
chure,“Go Places with Volkswagen Trucks,” write P.O. Box 2508,N.Y. 1 








This is our new 
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corporate face... 


It is now in a newer form than our classic Worthing- 
ton ‘‘wings’’, but it still represents to our customers, 
suppliers, and all who deal with us a most prized 
asset: our good name. 

We changed our trademark for this reason: it is 
superior in recognition values and qualities to our old 
mark. We change our products and designs for the 
same reason. We change for the better, as each day 
we learn more and adapt our new knowledge to our 
existing products and organization. 


This vigorous new **W”’ is as modern as Worthington 
itself, and it is symbolic of our reputation for qualities 
which make Worthington and Worthington products 
outstanding in performance, reliable in operation, 
trusted in every market place in the world. 

And while this is our new ‘‘face’’, we take pride 
in recognizing in it the strength of our experience 
and skills. It is our good name. 

Worthington Corporation, Harrison, New Jersey. 


In Canada, Worthington, Ltd., Brantford, Ontario 


WORTHINGTON 





NEW sales organization 


Separate internal organizations de- Each division is a se parate busi- 
signed specifically to serve both ness featuring integral application, 
direct sales and distributor sales manufacturing ind engineering 
This business concept emphasizes — staffs. Customer benefits from tl 
the importance of gearing every concept include flexibility, autho 
phase of Worthington’s Marketing ity at ‘do-it’ levels, faster service, 
Division to customer needs. ind efficient business dealings 








NEW decentralizedoperation NEW products and lines 














NEW emphasis on research 


Lately Worthington has added 10 major laboratoris 
n products to its) broad line thington in leading | 
f power service equipment, such thon, abreast of fust-changi 
is automatic electronic, pneumatic of its customers. Wort 
! raulie controls, centrifugal spends about twice 
lers, rotary compressors and — research and development 


distribution systems average industris 
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The Income Pattern: Federal ow August " — August 
Business Week's Regional Income Indexes Reserve District oh tg 1958 1958 1957 
1. Boston + 1.8% 288.35 285.34 283.35 
2. New York + 1.7% 318.78 318.33 313.39 
3. Philadelphia + 3.6% 313.89 314.90 303.01 
4. Cleveland — 0.3% 352.67 47.69 353.57 
5. Richmond +0.9% 386.55 386.06 383.17 
6. Atlanta + 2.7% 492.36 490.92 479.27 
7. Chicago + 0.6% 365.42 360.16 363.39 
8. St. Louis + 4.4% 353.64 340.27 338.70 
9. Minneapolis + 2.0% 378.06 381.50 370.81 
10. Kansas City + 3.7% 440.64 440.70 425.06 
11. Dailas —3.9% 509.20 512.84 529.73 
12. San Francisco +4.5% 420.04 421.71 401.96 
Orvsintss wets Nation +1.7% 370.67 368.72 364.45 
1941 = 100; adjusted for seasonal, August figures preliminary; July revised 
U. 4 incomes are up .. 7% the a that uncm] vment will long been taken f erant 
stav relatively high for ‘mont IS, aS COM Wor ‘tag in rstec I id ¢ 
above a year ago. The rise in panies find they can do without work vear ag Leather is holding 
business activity is slower. crs laid off during the recession Maine potato and ¢ ipe Coc y 
e The end of the drought in the cTOps \ o tl I 
From the potato fields of Maine te Midwest and Southwest is bringing farm Unemplovment 1 g 
the cotton fields of California, the 1 income in many places to r d levels there are still labor surplus a D« 
on has ended. But while incomes his pickup in farming is being felt fense procurement high Cr 
ha gained every month since the low ill the wav from the soil to the countr struction ntracts are up again. Bi 
int last spring—partly betause of gov bank to farm implement plant ness failut ropped in Jul Au 
nment payments—the recovery in busi ¢ Department stores reflect the ifte in tl f 
ind industry h been somewhat buovancy of mcome Stores for ea 1958 
nd a dd ++ 


good Christmas 


bbs ‘summer pi aup strengthence * As the business evcle progresses, DISTRICT 2 —New York 


: } : 
nent But cca th thi potlight shifts fro 











’ ‘ 1941=100, Seasonally Adjusted 
not gained momentum quickly and to another. During the recession, con- 400 — 
use other pecially autos—hav truction stood out. More recently, , 
t itch on n in the fastest steel has made a major comeback. And, spats tectgaeaag 
1 ns there has been an aavk tor the coming month 350 — 
t t. “It had to cal Ihe consensus: A g 
t first-st I t, and now ould give the econom tron: Regional Income 
11} th n t boost—though probably not enough to 300 - | 
t West Coast on ustain a new boom | bv it I On 
+] ot] : 
| USINESS WEEK R I In Vie ry ‘1 ll se ( at mM ) ' ‘. _ 1956 1957 1¥98 
Index sh ncome for the nation in definitely, and might even start a new 
\y t up 1.7 era igo. ‘The vcle of recession 7 NEW YORK trict nmis 
| iI R ( t t f San bran rf the ( } N Man 
1 St | ou kK insas Cut Ph ladel DISTRICT 1 —Boston the rest f th ountt | 1 New y IK 
Atlanta, Min nd Boston State, emp n t t ( l elit 
how greater gain New York was 1941=100, Seasonally Adjusted n August. but tl i ‘it 
ght on the lin = : gO remall ' 
. Be hind the Figures—l'o sce what's National Income ing th 
ind the BUSINES WEEK hgures 210 sage In manufact ig 
hich ordinaril ut closely with told, a | 
the later Commerce De pt statistics— ince August, 1957. In the n | 
nd to find what actua happening 300— Regional Income sector, it goes back to September, 195¢ 
te busin nad ndustt BUSINESS \pparel h ng in nt 
WEEK reporte! in d the 1 gions 250 | itll tay remains a drag on t figur Metal 
Pheir reports follow, with each region’s 1956 1957 1958 iso hay hi ou ( 
ncome plotted for comparison with tatistics for me tim but now t 
the nation Vhrough the findings run i? NEW ENGLAND, the year-to-vear gap steel industry around B g 
ome common thread in employment in durable good up, and at last rep ng at 
e¢ Employment is up, unemploy mannfacturing has narrowed) slighth 78% of capacit \ircraft nent 
ment is down, and work weeks are Machiie tools are still not feeling am has held steady. Macl 
ngthening. But higher productivity, significant upturn, but clectric machin Outsid anufacturing. the district 
ulting from the better use of men erv reflects the pickup in clectronic cconomy h fared better in sectors 
nd machines, gives manv economists In nondurables, the textile decline ha uch as construction and retailing. but 
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other fields such as wholesaling still feel 
the recession’s weight. 

l'armers are more cheerful. Agri 
culture in the region is dominated by 
dairying and therefore is more stab 
than that of other areas. ‘That's why a 
>“ increase in farm income—in large 
measure due to higher milk prices—ts 
considered good even though it is 
short of the national increase. 


DISTRICT 3 —Philadelphia 
1941=100, Seasonally Adjusted 
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250 LILI Litt 
1956 1958 
A EXCEEDINGLY SLOW recovery has 
sct in. Emplovment in Septembe: 
was practically the same as in August, 
with shipbuilding, chemicals, and oil 


LLL 
1957 


registering small gains. ‘The average 
work week has increased from 35.5 


hours in June to more than 39 hours, 
particularly in’ primary and_ fabricated 
metals, food, printing, rubber, machin 
ery, and instruments. Steel is up, but 
has a long wav to come. Crops are good, 
but prices are off. Livestock and dairy 
prices are up—raising cash receipts 4+ 

over 1957. 

In Pennsvilvamia, 20,000 persons have 
cxhausted all unemployment benefits, 
ind still have no jobs. 

The outlook for the next nine months 


is a continuing, gentle rise If the 
new cars sell, so much the better. If 
they don’t, retailers expect the cus 


tomers to load up on appliances. 


DISTRICT 4 —Cleveland 


1941=100, Seasonally Adjusted 





400 — 
Natio Income 
350 — Oe 
Regional Income 
300 — 
250 Lili 
1956 1957 1958 


IEEE AND coat have turned up, but 
S machine tools still are on a plateau. 
Construction has been level, stabilizin 
the region’s economy. Appliance manu- 
facturers have been doing only 


SO-S0 


but orders for new steel imply an im 
proved outlook. Production of new 
cars is just starting. Farmers have not 


done so well as clsewhere; rain damaged 
CTOps 

Unemployment is still above norma! 
though more people are back at work 
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Steel and coal led the rehiring. There 
is a feeling that higher unemployment 
will be a long-term result of the reces- 
sion. 

he rate of recovery from here on 
depends on cars, the largest single factor 
in the economy. If autos sell, predic- 
tions are for a strong 1959. 


DISTRICT 5 —Richmond 
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1956 1957 1958 


"sho 1ON TEXTILES are facing their best 
prospects since 1956 though excess 
capacity still threatens the price struc- 
ture. Manufacturers talk of stopping 
il] production during Thanksgiving and 
Christmas weeks to force up demand 
ind prices. 

lobacco marketing, started 
this fall, is 11] above a veatr 
ago. Cotton and oats acreages and vields 
both are up. 

Construction and trade report gains 
last vear and 
of manufacturing 
creasing everywhere 

iles are the forecast 


which 
earlier 


VOI with the exception 
employment is in- 


Good Christmas 
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1956 1957 


! 


1958 
WW!" CONSTRUCTION leading — the 
wav, nonfarm cmplovment is gain 
The construction outlook 
nains good. In Atlanta, for example, 


! 





ig steadily 


cxpresswav work is expanding, a new 
rport terminal will be started soon, 
id four tall office buildings were an 

nounced last week. Flonda and Georgia 
id in employment gains 


Manufacturing, however, is just hold- 


ing steady. Industral Birmingham is 
nning behind. Small improvement 
shows up in lumber and pulp and 
APC Pextiles also are looking up as 
ne mills are switching from three-or 


four-day weeks to five-day weeks. Loch 
heed, outside Atlanta, is holding level 
awaiting new order decisions. 

Florida citrus crops are heavy 
covered from the freeze of last spring 
and peaches, tobacco, peanuts, and cot 
ton are well above a vear ago 
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400 — 
National Income 
350 — Regional Income 
300 — 
a A358 —, 958 
AND CONSTRUCTION are | 


pnts 
ing up. Farmers arc 


for stock. A record corn cro] 
from last veat 
fewer acres. 


getting high 
prices 
up 5% Was grown 
Construction is strong 
homes, roads, schools, hospitals 
public utilities. As a result, both f 
ind construction machinery are doin 
well. The pickup in farm machin 
started earlicr as the end of the d 
encouraged farmers in the Southw 
buy new implements. 

Steel is improving as orders come 
from capital goods manufacturers an 
from railroads. Appliances also are u 
probably to rebuild inventories. Ret 
sales have registered gains in th 
few weeks. 

Forecasters sce farm income sta 
tbove vear-ago levels through the 
half of 1959, then leveling or « 
dipping. Cattle prices are expected t 
continue strong, but higher producti 
is likely to depress hog prices. Wit 
ichiring on the rise in farm machin 
and auto industric fourt] 
quarter pickup is almost sur 
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1956 1957 1958 


 esdigatene ier md booming list 
tion are leading this area’s reco 
Record 
pushed farm income 10 
vear’s Around St. Louis 


tial construction in the 
months was up 46% over a vea 


harvests of cotton and whi 
ne 
non 


nrst 


and residential was up 35‘ 
Manufacturing has an improved t 
though it doesn’t show up vet in 
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BUSINESS FACTS ON 


Watertown, N. Y. 


industrial sites, a new expressway and 
the Seaway open opportunities for business. 
And a Marine Midland bank knows this area. 


You will find broad opportunities for 
commercial growth in Watertown— 
Northern New York’s largest city 

A new multi-million-dollar road sys- 
tem is bemg constructed, which. added 
to the present network of air, highway 
and rail facilities, directly links Water- 
town to markets throughout the eastern 
United States. Nearby ts the water trans- 
portation of Lake Ontario 


The St. Lawrence Seaway and avail- 


able electric power have already at- 
tracted inportant metal and automotive 
firms to Northern New York. You. too, 
can use the area’s ample labor force, 
abundant water and natural resources, 

If vou would like to include this region 
Im your long-range planning, write to 
Sidney S. McCumber, President, The 
Northern New York Trust Company, at 
Watertown. He will be glad to supply 


you with firsthand information. 


MARINE MIDLAND BANKS 


Growing with the State of New York 
through 164 offices in 88 communities 


Members Federal Deposit Insurance Corporation 





and-profit 
still below a 
strength except among railroads. One 


k:mployment is 
Cal go, but shows 


road is reported to be planning another 
$% cut. Unemployment last week was 
the slowest in 1958. McDonnell Au 
craft Corp 
000 while awaiting a Navy decision on 
a new fighter. Many 


they can do without laid-off work 


Kecping its force at 
mpanies And 


even when business 1 ves 
Small appliances and _ refrigerator 
ire doing better creased producti 
ity is helping coal mining. And con 
struction deman is strengthening 
? ] } + 
lumber. Bankers are encouraged bv th« 


reception given 1959 model 
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1956 1957 1958 
ROSPERITY oming hard on the 


drought. Plenty 
of Tain, greener pastures, and good har 


heels of a 
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RIGID URETHANE FOAM /[NSULATION 


passes rugged road test’! 


























In use under actual road conditions, rigid urethane foam insu- 
lation is rated excellent for all-around performance in refrig- 
erated truck trailers! 


It is currently proving its superiority as well in “reefer” cars, 
home appliances, and industrial, commercial and other re- 
frigeration equipment. 


Besides combining insulating efficiency with many practical 
plus values, urethane frequently costs less installed. Molded, 
sprayed or foamed in place or worked from slab stock, ure- 
thane foam saves production time and labor. Since it adds 
rigidity, lighter structural materials can be substituted in 
many applications 


If you want to explore the use of urethane foam insulation, 
our application laboratory can give you valuable assistance. 
We produce NACCONATE® Diisocyanates, essential com- 
ponents in all urethane formulations. 

















Modular “sandwich” panels of 
rigid urethane foam, provide 
complete isolation for truck 
trailers, eliminating heat loss 
due to through-metal contacts 


Lightweight urethane retains its 
high efficiency longer. It has 
low moisture pick-up, doesn’t 
“pack down” and withstands 
250°F. without deterioration. 
Modular construction facilitates 
repair and replacement. 
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How to spot 
the 32 Elm account 
in 1% seconds 


NEW MOSLER REVO-FILE gives you 


accounts receivable fast. . 


. Obsoletes all other card files 


No fall out! No attachments! ° é nchin No effort! 


New Mosler Revo-File is the unique rotary active-card file. It’s the only rotary 
card file that: cuts reference time to |'2 seconds: contains 5 times as many 
cards as other systems hold in the same space: reduces all finding locations to 
just one; eliminates changeover costs. Now there’s no more tugging, toting, 
flap-flipping or pulling...Revo-File is modern...clerks work while com- 
fortably seated. And remember, one quick spin of the Revo-File drum gives 
you the card you want...in just 142 seconds. For further information, send 


coupon today 


NEW MOSLER REVO-FILE 





vest conditions have increased farme 
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A PREVIE 


OF A NEW SOURCE OF QUALITY STAINLESS SHEET & STRIP 


Steel buyers everywhere will welcome J] & L’s new source With the completion of this integrated cold rolling o 
of constant high quality stainless sheet and strip. The ation, J & L is equipped with the finest facilities i 
completely new stainless mill, located at Louisville, Ohio, industry to produce stainless steel strip and shee 
has successfully passed through its shake-down runs and extremely close tolerances in widths up to 48 inches 
is now ready for full capacity production. Write for your copy of J & L's Sheet and Strip Manual | 
Jones & Laughlin Steel Corporation 


* STAINLESS and STRIP DIVISION «+ Box 4606, Detroit 34 
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The 50” Slitter cutting stainless coil into strip 





Discharge end of the cold roll anneal and pickle line 
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Smart Management... 


... STANLEY 
MAGIC-DOOR Controls 


Adding a smart touch to entrance appearance and 
providing a much appreciated “plus” in service 

by opening and closing doors automatically, 
STANLEY MAGIC-DOOR Controls attract and 
build business. This is true whether MAGIC-DOOR 
Controls are employed in restaurants, stores 

and super markets, banks or hotels. 


In industrial plants, too — and wherever people, 
materials and equipment are on the move — 
MAGIC-DOOR Controls do a BIG job for 
management. They save time by improving traffic 
flow . . . save money by reducing operating costs. 


Write for descriptive literature and the address of 
the MAGIC DOOR distributor in your area 

to Magic Door Sales, The Stanley Works, 
Dept.K-1,1135 Lake Street, New Britain, Connecticut. 


Sales and service distributors in principal cities in the United States and Canada. 


AMERICA BUILDS BETTER AND LIVES BETTER WITH STANLEY 


STANLEY 


This famous trademark distinguishes over 20,000 quality products of The Stanley Works—hand and electric 


tools + drapery, industrial and builders hardware * door controls « al dows + stampings + springs 


+ coatings « strip steel + stee! strapping— made in 24 plants in the United States, Canada, England and Germany 
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the question of imp ted crude, and 
the speed of recovery in industries that 
require oi] 

One long-term view holds that, short 
of war, ‘l'exas will never go back to the 
davs of 18-dav allowables It is also 
doubted that Texas ever again will dll 
22,000 wells in one vear. Dmnilling sim 
ply has become too costly. Instead, 
wells are probably going to go deeper 
These trends did not start with the 
recession. ‘The recession merely brought 
them to a head. 


DISTRICT 12 —San Francisco 
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1956 1957 1958 


N 1HE West, the recovery has been 
j moderate. Moreover, there's talk that 
it mav lose steam bv vearend. Even if 
consumers splurge on new cars and 
other durables, economists think it mav 
take nine months to a veai 
early 1957 ] 

Construct 


is leading the upturn 


vels of employ 


1} 
on—publi 


probably wall ntinuc 1 
if state and federal highway 
keep up the cr 
decline in advance commitme! 
gests that residential building may 
off around February 

Emplovment is up tably in 
struction, some in manufacturing 
craft, electronics, and other defer 
dustries show gains, but are still below 
vear-ago levels. Government employ- 
ment, a big factor, continues to gain; 
and the construction boom 1s bolstering 
the lumber business in the Northwest 
Steel also is improved 

Farming, another important segment 
of the Pacific econom raises few 
hopes. Cotton is up, but fruits are off 
both in production and price 

“Although we'r pullin 
up,”” one economist savs, “I see nothing 
on the horizon that could give this 
thing a strong push in three or four 


OUTSCIVES 


months, when a strong push might be 
needed.” 

One long-term cause for local worrv: 
Ihe development, testing, and manu- 
facture of space age hardware in other 
parts of the country mav weaken the 
West's grip on the defense industrv. 
lhose who ponder this, point out that 
defense-related industry failed to show 
the recovery it did in 1955. END 
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“FIRST STEP TO GOOD MERCHANDISING: 


VISIBILITY 
witH SPARKLE «preac” 


says James J. Shea, president 
Milton Bradiey Company 


“,.. that’s why we package our ‘Steps to Learning’ with 


transparent CELANESE ACETATE” 





MATCHING 


j 


Milton Bradiey Company's “First Step To Learning,” an education in Basic Forms f 
and Shapes, is one of six lessons graduated for children up to nine years old 
Celanese Acetate window boxes by Robertson Paper Box, Incorporated 


Smart merchandising of fine games and educational materials . . . like these six “Steps to Learning” 
for children three to nine... has given the Milton Bradley Company deserved leadership in i 
field. And Milton Bradley considers smart packaging an important part of smart merchandi 


With windows of transparent Celanese Acetate, they accent the appeal of the merchandis: 


complement the full visibility with a gleam that has a sales impact all its own. 


If you are using, or can use, window boxes, make sure the windows between your product 
customer are of crystal-clear, sales-impelling Celanese Acetate. Non-aging Celanese Acetat: 
withstands heat, humidity, dryness . . . resists cockling, wrinkling, brittleness . . . retains 
sparkling transparency, eye-appeal, and selling impact even under adverse conditions of s! 
long storage, or display. And—it’s particularly economical. 


Send for your free copy of the interesting booklet that describes the selling success . . . with 


window boxes ... of some of America’s top companies. Just use the coupon. 


 eleeebeesioeesieneieesbeestentoenstesteetenstenteetentenstentenmtetante 


Celanese Corporation of America, Plastics Divis 
Dept 129-K, 744 Broad Street, Newark 2, N 


ae 
packaging films 


Please send me free brochure containing 
acetate window box case histories. 


| 

| 

| 

| 

| 

Celanese Corporation of America, Plastics Div., | 
744 Broad Street, Newark 2, N. J. | ( 

| 

| 

| 
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Every Sunday at about i.m., he 
laden cars start swarming int 
Rodium Drive-In Theatre (pictur 
Paramount, Calif Che driver 
there to sce an earlv show, but t 
part in some traditional Yankee 
trading.” Their cars carry goods rangin 


io py tile 


from old-fashioned curling irons to us¢ 


clothing to crutches—much of it gleaned 
from attics and church rummage sale 
he “swap meet got under w 
about three vears ago, when Lewis 
“Sam” Comfort talked Josep! 
Bianchi, owner of the Rodium 
setting up shop on the theater ground 
Comfort runs the meet, and Bianchi 
operates the refreshment nd—witl 
50-50 division of the gr 
Swappers or sellers 
selling space. Buy 


car for admis 


pa 


vendors often col 
day night 

the following 
savs they mal 
but “it gives 
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Rid of Those White Elephants 
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A REPORT |TO MANAGEMENT ON HOW ee | 


] ENGINEERING 


industry cuts costs (3 PRODUCTION 

) SALES = 
= C) PURCHASING __ 

with FIR PLYWOoobD dpe 
Y 1 CONSTRUCTION 





Fast formwork. Giant plywood concrete forms helped keep work 
moving at a near record clip in forming one of the world’s longest retain 
ing walls that runs along nearly half of the new eight-mile long Calumet 
Skyway Toll Bridge. The road links Chicago with the Indiana Toll Road 
Plywood forms were used in sets and leap-frogged as pouring progressed 
Specified for smooth, even-textured concrete, plywood forms help speed 
work and cut costs on abutments, beams and bridge decks on overpasses. 


Rugged but light! Fir plywood helped cut labor, Base for the brain. A special flooring system, using stout 114” thick 
handling costs and dead weight in these giant con- plywood over steel joists, helped solve a heavy loading problem en- 
tainers built by Lee Construction Corp., Houston countered when the Pacific Telephone and Telegraph Co. decided to 
Used to ship an entire oil rig to Libya, the con- mount a battery of huge IBM data processing machines in an older 
tainers gross up to 30 tons. Switch to fir plywood building. The conventional load limit in office buildings is about 70 lbs 
sheathing simplified construction, cut dead weight per square foot. The new fir plywood floor and specially designed joists 
and also added strength and rigidity. boosted the live load rating to the required 200 lbs. per square foot 


FOR MORE INFORMATION about fir plywood-its uses, properties and advantages—write 
DOUGLAS FIR PLYWOOD ASSOCIATION 


TACOMA 2, WASHINGTON 
—an industry-wide organization devoted to research, promotion and quality control 


Always specify by DFPA grade-trademarks 
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Putting the Directors to Work 


@ Smith-Corona Marchant, Inc., has found a way to 
put its directors’ knowledge and experience at the disposal 


of the operating executives. It simply opens up direct chan- 
nels of communication between the two levels. 


@ Thus, a vice-president can call on a director with- 
out going through the president or board chairman. 


@ With this close working arrangement, S-C is get- 
ting things done as never before. 


In the course of a month, Smith- 
Corona Marchant, Inc., can rack up 
some sizable phone bills from its Syra- 
cuse (N.Y.) headquarters on calls to 
New York, Pittsburgh, Chicago, and 
San Francisco. The calls are on busi 
ness, of course, but with one difference 
—they represent a sharp break from all 
standard protocol in relations between 
company directors and executives who 
aren't board members. 

Corporate etiquette generally dictates 
that communication between directors 
and subordinate management pass onls 
through the president or such other 
executives as sit on the board. But at 
Smith-Corona, if Drummond Gaines, 
vice-president of marketing, or Paul 
Flicker, financial vice-president—neither 
of whom is on the board—wants to talk 
to a director, all he has to do is pick 
up the phone. 

That’s not a by-pass to the authority 
of Elwyn Smith, the company presi- 
dent. It is rather an example of how 
Smith-Corona utilizes its directors and 
of the highly fluid relationships that 
characterize a company that’s currenth 
involved in radically changing its per 
sonality. 
¢ Sweeping Change—Iwo and a half 
vears ago, just one of its seven  vice- 
presidents was with the company. Of 
its 19 directors, 13 were not associated 
with it then. 

In early 1956, the old-line typewriter 
company was drifting—running in the 
black but falling steadilv behind its 
rivals. Then the threat of a proxy fight 
blasted the old routines apart. 

Since then, a lot of things have hap 
pened. ‘Two  acquisitions—of Klein 
schmidt Laboratories and Marchant 
Calculators—have given the company a 
broader line of products to match the 
full-line strategy of competitors. Manu 
facturing has been modernized and sales 
revitalized. And the unique relation- 
ship between Pres. Smith and Chmn 
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Kdward Litchfield, also Chancellor of 
the University of Pittsburgh, has made 
possible an answer to a problem of 
many companies—how to get maximum 
value out of a company’s board. 


|. Old Company 


Smith-Corona has been in’ business 
since 1888, when four brothers first set 
up shop to manufacture typewriters. 
Until World War II, it ranked among 
the top two or three tvpewriter brands. 
\lmost since 1926, when L. C. Smith 
merged with Corona Typewriter Co., 
it has led easily in the portable field. 
It claims more sales of portables than 
the rest of the industry put together. 

But portables have always been the 
low-profit end of the business. The de- 
pression hurt badly—even dividends on 
preferred stock weren't paid. Hurl- 
but Smith, last of the founding 
brothers, got the company through the 
war years making rifles and bomb 

Pent-up civilian demand for 
office equipment kept things going for 
few vears before the cracks began to 
show. 
¢ Behind the Times—Smith-Corona 
had never bothered much with research. 
It continued to use old manufactur- 
ing techniques long after the rest of 
the industrv had switched to a new, 
ind more economical, way of building 
tvpewriters. A hurried attempt to 
switch to the new technique in_ the 
late 1940s compounded the company’s 
troubles. 

Without adequate development, the 
new machines too often turned out to 
have defects and a high frequency of 
repairs, giving the company a reputa- 
tion among commercial users that it 1s 
still trving to live down. At the samc 
time, competitors were coming out with 
new electric machines that cut into sales 
of the manual types. 
¢ Succession—Hurlbut 


primers. 


Smith died in 


1951, and Elwyn Smith, a nephew wh 
liad worked his wav up through th 
production end of the company sin¢ 
1919, became president. For the next 
four years, Smith kept sales relativel 
steadv—hovering around the $30-milli 
mark—while he tried to clean up th 
problems. ‘The manual machines wer 
improved, and an electric was readied 

Meanwhile, the rest of S-C’s manage 
ment was quietly fading away. ‘Ty 
vice-presidents retired in 1953. at 
mandatory age 70; the other thre« 
that time were well into their 60 
And there was almost nobody availab! 
down the line to move up. 


ll. New Blood 


Under prodding from director 
Smith started looking around for n 
men, new lines, and new development 
And the big change at S-C really start 
in carly 1956 with the clection of t 
new directors: Meshulam  Rikh 
Minneapolis financier, and Edwar 
Litchfield, who was then dean of 
business school of Cornell Unnivessit 

Riklis, with some associates, had a 
cumulated 12% of the company sto 
and he wanted major changes mad 
including a turnover of management 
He threatened a proxy fight to get 
claiming as much stockholder support 
as management could muste1 

Litchfield assumed the manageny 
side of the fight, planned its strateg 
and picked the legal, financial 
public relations help. After months of 
legal jockeving, Riklis conceded def 
sold his stock, and left the 
Litchfield was named 
in September, 1956. 
e Mending Fences—Management rr 
ognized that it had had a close cal 
and it decided that the weaknesses r 
vealed in the Riklis fight had bett 
be cleaned up in a hurry. 

One remedy was already in proces 
Even before the fight broke out, neg 
tiations had started to acquire Klen 
schmidt Laboratories, a small ($7-mil 
lion sales in 1955) maker of 
writer and punch tape transmi 
equipment. ‘This company was run 
two bright and able voung men, En 
son Mead and E. F. Nleinschmidt 
When the deal was completed—in t 
midst of the fight—it gave Smith-Cor 
some good management potential 
research nucleus, and a new line that 
could tie in with its existing prod 

Litchfield began his end of the op 
tion by bolstering the board. ‘The 
Kleinschmidt acquisition supplied 
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TO DEBIVER 9? 


COSTS DOWN .... moist ire, contamination 
out! A shipper of dry veast saves $678 per 
thousand inits, saves on ibor, too 


EXIT THE OLD CREAM CAN... ente: Bemis 
and savings! Farmers now ship in sanitary 
gets Polyethylene Cream Bags. No utensils to 
ym p rotection with Bemis Waterproof wash or lose, no return problem. Typical 

sags vs. rigid containers! Flex- saving with Bemis Flerible Packaging: w ith 
ible packages fre quently offer giant econ- cream in bags, trucks double the pay load! 


Orne Could Bemis lower sts for you? We cut costs many Ways. 


WHERE FLEXIBLE PACKAGING 
IDEAS ARE BORN 


ee el 
Bemis may already be making the better package you need... write to: 
Trade Extension Dept., Bemis Bro. Bag Co., 408-D Pine Street, St. Louis 2, Missouri 
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ten; Litchfield recruited several more. 
ncluding Clarence Francis, former 
hairman of General Foods: Frank 
\lannheim of Lehman Bros., and Lewis 
11. Durland, treasurer of Cornel] 

S-C’s board had long had the two 
standard committees—executive and § 
uance—but neither had been very ay 
tive. Litchfield organized the board 
into eight working committees to paral 
el the major fields of operation. S-( 
directors are now expected to be work 
ing directors—to be available t il] 
members of management as ‘pel 
enced consultants whenever needed 
ach committee works directly with th. 
vice-president in its designated field 
For instance, Financial Vice-Pr 
Paul Hi. Elicker—who is not on th 
board—phones Lewis H. Durland. ch i 
man of the finance committee. daily 
Similarly, Drummond Gaines. market 
Ing vice-president, n Litchfi 
as_ well 
marketing 
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THE GUARANTY CUSTOMER ENJOYS 
THE BENEFIT OF LONG-RANGE PENSION PLANNING 


Many successful co 


have a 
long range way ot lo | erowth 
is the fruit of yesterday’s pli w's goals 
will be reached through today 

The Guaranty customer tinds at | yank a chiles 


ophy in tune with this approach. Whether he seeks help 


in formulating a company pensio .in plan 
ning his estate... or in makin nal investment 


decisions ... he finds at Guaranty tl 


‘kind of financial 
guidance and long-range thinking that considers both 


immediate effect and long-range goal 


If you feel that this kind of banking and trust service 


corporate or personal 
to your advantage to talk \ 
Qtr booklet | ong 


is available on req 


GUARANTY TRUST COMPANY 
OF NEW YORK . 140 BROADWAY. NEW ' 


M 


Rank for BUSINESS—where b 





A switch that makes vending machines ‘‘perk’’—one of hundreds of External source of power for the ‘‘Atlas’’ ICBM— is this Robertshaw Hy 
switch designs bearing the well-known Acro nameplate and incorporating the drauvlic and Pneumatic Supply Trailer used by Convair. This missile-age 
famous Acro rolling spring principle. Tt Model M Coin Switch, used in a controls-package-on-wheels' supplies hydraulic power up to 5000 psi, and 


variety of vending machines s actuated by pressures as low os 2.5 grams serves as a helium control system for this huge ontinent-spanning mis 


ACRO DIVISION, COLUMBUS 16, OHIO AERONAUTICAL & INSTRUMENT DIV., ANAHEIM, CALIF. 


Which of these Robertshaw Controls 


serve you today ? 


A gem of a space heating control—+! npa ew Robertshaw Unitro New principle for detecting harmful vibration 
_ k fe sht sutoma 0 € braswitch one of the most sensitive s/f tio 
pilot f t t r tat ‘ j e regu.at r ne small ncrease acceleration an 


b t e and 1g ea } systen 5 t ave feature equipm t damage o 


GRAYSON CONTROLS DIVISION, LONG BEACH, CALIF. -- ANAHEIM, CALIF. 





New low-cost bellows assembly for home refrigerators—provides accu 
rate control with no drift. Replaces costlier, more complicated control devices 
Simplifies design and cuts assembly costs for manufacturers gives consum 
ers the kind of successful performance for which Robertshaw is well known 


BRIDGEPORT THERMOSTAT DIVISION, MILFORD, CONN. 


Name the industry, and you'll find Robertshaw Controls doing 
everything from riding rockets and missiles to keeping your car 
“cool and comfortable’. And after business hours, Mr. Controls 
may help cook your meals... heat your home . . . (or cool it in 
the summertime). 


Flip a switch ... turn a knob... set a dial... chances are a 
Robertshaw product is making sure the job is done right. 


Robertshaw’s manufacturing ingenuity, the large pool of engi- 
neering talent constantly searching out new and better controls, 
and the ability to produce goods on time and at a reasonable 
cost—these are the things that can help improve your products 
and processes. 


The controls news Robertshaw is making today can be put to 

work for you immediately. Here are just a few of the exciting 

product developments now making things better for everyone 
. at home, on the farm, in industry, and in the military. 


Silent servant for furnaces—is this new Fan and 


air home heaters. Combines all the features of bulk 
one compact, easily-installed unit. Aut C 


Carefree miles for millions of motorists—with new Advanced A 
must’ for all new cars ... better performance for all other car 

anced design ... unaffected by pressure, self-cleaning, and won't 
Four models cover 95% of all 1950-58 cars, cut service statior 


FULTON SYLPHON DIVISION, KNOXVILLE 1, TENN 


@ 


4 ly under 
| control” 


“Everything's 


Mi Controls 
Kohertehaw- Futter 


EXECUTIVE OFFICES: RICHMOND 19, V 
Subsidiaries and/or affiliates in ‘ 


stern Germany and Austra 


Pieasure for patrons... profit for restaurateurs 
nat > maker Temperature Control and Switch 


ving temperature. No dials or switches to 
Ok oniainers due to burn-dry. Also has wide ra 


ROBERTSHAW THERMOSTAT DIV., YOUNGWGOD, PA 





Correct Lubrication in Action... 


43,907 machine 
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In this dramatic operation, bundle of shafts, heated . att | 
to nearly 1600°F., undergoes quenching bath. Action : 
takes place at Transmission and Axle Division of 


Rockwell-Standard Corporation in Oshkosh, Wisconsin. | . on = 


Complete Engineering Program 


Proved Petroleum Products 


OCONY MOBIL OIL CO. I 








production hours saved! 


In three years, Rockwell-Standard Corporation cut downtime 
over 36% —with the help of Mobil! 


43,907 machine production hours! A worthwhile 
and profitable bonus. Rockwell-Standard Corpo- 
ration’s Transmission and Axle Division at Osh- 
kosh, Wisconsin, made this saving through a 
Mobil Program of Correct Lubrication. 

Plant maintenance engineers worked as a team 
with Mobil lubrication engineers, First, lubrica- 
tion was put on a scheduled basis, This insured 
regular protection cut thousands of repair 
hours. Oil contamination problems were solved 


$19,520 saved on hydraulic-system maintenance. 
Valve failures caused severe production loss on 
multiple-spindle drills, bor 
ers. Mobil product solved 


g machines and grind- 
problem . . 


production by 4,000 hours per annum. 
I | 


. Increased 


$3,000 air-compressor shutdown and overhaul 
avoided. Severe scoring was occurring in cylinder 
of vitally needed compressor. Mobil recommended 
oil that has kept compressor operating efficiently 
for past two years. 


. «Major repairs avoided. Mobil laboratories and 
Mobil specialists were called on for technical 
assistance. 

In 1957 alone, this concentrated effort to reduce 
m&intenance costs saved $33,063. In addition, dol- 
lars gained from increased production were many 
times this amount. This is Correct Lubrication in 
Action! Hundreds of plants have found it the an- 
swer to improved profits. Perhaps you will, too. 
Why not call a Mobil engineer and find out? 





New storage and mixing tanks with automatic con- 
trols were installed as part of Mobil program. This 
system increased soluble-oil storage capacity 

simplified oil purchasing 
mixing of oil and water . . 


eliminated manua 
saved $1,075 per year 


$27,225 saved on gear hobbers in |2-mont 
Mobil and Rockwell-Standard personnel 
pump and fluid motor failures. New maint 
system reduced oil contamination, increased | 
motor life 400%. 


Correct Lubrication 


Another reason Youre Miles Ahead with Mobil! 








a full day’s work 
for a good day’s pay 


Many new industrial enterprises in Mississippi quickly discover 
there is an extra operating profit in the willing, intelligent and 
adaptable workers they recruit down here. Industrial jobs in 
Mississippi have increased at the rate of 125 per week since 1950. 
And new plant facilities have been constructed at the rate of one 
each week during the same period. Our state is creating a grow- 
ing reservoir of trained and loyal workers through its vocational 
school program which has more than 94,000 students enrolled 
each year. Come to Mississippi soon for business or for travel. 


Stake your future in growing 


Executives are invited to write on their letterhead for beauti- 
ful full-color brochure describing the modern, exciting Mis- 
issippi of today. Address your request to Mississippi Agricul- 
tural and Industrial Board, Jackson, Mississippi. 
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tioning the matter to the new bosses. 

Other changes are beginning to show, 
too. For the first time, the company 
works on a projected budget ‘Now 
we have some idea of how much money 
we'll be getting,” savs an enthusiastic 
plant managet 

In the plants, new convevor systems 


ind new plating and 


painting process¢ 
have been installed. One measure of 
how badly these innovations were 
needed: All will be paid for within a 
vear bv labor savings 

¢ Sales Strategy—Marketing especiall 
is getting a new push. Here the whit 
hope may be S-C’s new electric port 
ible. 

S-C was late with the electric standard 
tvpewriters, but it was first on the 
market with its electric portable a veat 
ago. This model is more expensive than 
the manuals—at $164.50, it’s about $30 
higher than the top-priced manual port 
able—but, with it, Smith-Corona hopes 
to capture a whole new market 

lraditionally, portables have been big 
gift items—December has always been 
the peak sales month and many, per 
haps a majority, go to voungsters 
graduation presents. Now S-C is trving 
to raise the typewriter to the position 
of “household appliance”—with a speci 
fic pitch toward the housewife 
e Easy to Use—With the electric, S-C 
can stress “ease of use” bv children 
and housewives ls, featuring et 
quette-expert Amy Vanderbilt, stress 
the social acceptability of tvped letters 
lo answer the qualms of non-tvping 
housewives, $-C supplies with each ma 
chine a special home typing course, 
complete with lesson book and two 
long-plaving records 

Another potential market is in tvping 
classes for third and fourth graders. 
since the small electrics are within the 
physical capacities of the voungsters 
ests at the University of North Dakota 
last summer went verv successfully and 
have roused considerable interest 
among educators 
¢ Sales Pick Up—S-C doesn’t break 
down its division sales but savs the new 
models are going faster than production 
can be increased until its new plant, 
now under construction, is completed 

Now. the company 1s trving to 1m 
prove its still weak position in standard 
machines, much of which stems from 
their reputation for defects in the carl 
1950s. The problem now is to sell secre 
taries and office managers on the fact 
that the tvpewriters have been improved 
considerably 

[he company has been putting pres 
ure on the 70 branch offices around 
the country, introducing § sales quotas, 
and switching incentive plans for branch 
managers from sales-based to profit 
based. For wider market exposure, it’s 
breaking away from the traditional pol 
icv of selling only from compan 
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MONDAY, 5 Pm 


TUESDAY, 9 am 


CORRELATION meets your changing office needs... 
EASILY... ECONOMICALLY 


Need more work and desk space . . . fast and economically? And there’s no additional 
floor space available? Then Correlation is your natural answer. Modular Correlation 
furniture units can be installed overnight . .. without interrupting business . . 
office work stays on schedule next A.M. 

Actually, Correlation furniture means flexibility plus! Get just what you need 
initially .. . or, add tops and service units to basic desks to create an endless variety 
of money-saving and space-saving arrangements. This flexibility, plus modern style 
and wide color selection, makes Correlation the best choice of all! @ For help with 
your problems... send today for new full-color Correlation brochure. Corry-James- 


town Corp., Corry, Pa. } 
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tioning the matter to the new bosses. 

Other changes are beginning to show, 
too. For the first time, the company 
works on a projected budget “Now 
we have some idea of how much mone\ 


getting,’ savs an enthusiastic 


we'll be 
plant manager 

In the plants, new conveyor systems 

2 and new plating and painting processes 
means business have been installed. One measure of 
how badly these innovations were 
needed: All will be paid for within a 
vear bv labor savings 
¢ Sales Strategy—Marketing especialls 
is getting a new push. Here the white 
hope may be S-C’s new electric port 
ible. 

S-C was late with the electric standard 
tvpewriters, but it was first on the 
market with its electric portable a veat 
ago. ‘This model is more expensive than 
the manuals—at $164.50, it’s about $30 
higher than the top-priced manual port- 
able—but, with it, Smith-Corona hopes 
to capture a whole new market 

lraditionally, portables have been big 
gift items—December has always been 
the peak sales month and many, per 
haps a majority, go to youngsters as 
graduation presents. Now S-C is trving 
to raise the typewriter to the position 
of “household appliance” —with a speci 
fic pitch toward the housewifc 
e Easy to Use—With the electric, S-C 
can stress “‘ease of use’ bv children 
and housewives. Ads, featuring eti 
quette-expert Amy Vanderbilt, stress 
the social acceptability of tvped letters 
lo answer the qualms of non-typing 

+ housewives, S-C supplies with each ma 
a full day Ss work chine a special home typing course, 


complete with lesson book and two 


long-plaving records 
for a good day’s pay ' padhes eatin market is in tvping 


classes for third and fourth § graders, 


a halo aac nice ’ the small electri witl 
Many new industrial enterprises in Mississippi quickly discover since the small electrics are within the 


\ nacities oO e vo ters 
there is an extra operating profit in the willing, intelligent and ownage the Unive ae py Boe ssa 
last summer went verv successfully and 
Mississippi have increased at the rate of 125 per week since 1950. have aroused considerable _ interest 
And new plant facilities have been constructed at the rate of one among educators 
e Sales Pick Up-S-C doesn’t break 
down its division sales but savs the new 
models are going faster than production 


adaptable workers they recruit down here. Industrial jobs in 


each week during the same period. Our state is creating a grow- 
ing reservoir of trained and loyal workers through its vocational 
school program which has more than 94,000 students enrolled can be increased until its new plant, 
each year. Come to Mississippi soon for business or for travel. now under construction, is completed 
Now. the company is trying to im 
prove its still weak position in standard 
Stake vour future jes growing machines, much of which stems from 
‘ their reputation for defects in the earl 
1950s. The problem now is to sell secre 
taries and office managers on the fact 
that the tvpewriters have been improved 
considerably 
I'he company has been putting pres 
sure on the 70 branch offices around 
the country, introducing sales quotas, 
tives are invited to write on their letterhead for beauti- and switching incentive plans for branch 
color brochure describing the modern, exciting Mis- managers from sales-based_ to proht 
‘ today. Address your request to Mississippi Agricul- based. For wider market exposure, it’s 
Industrial Board, Jackson, Mississippi. breaking away from the traditional pol 





icv of selling only from company 
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CORRELATION meets your changing office needs... 
EASILY... ECONOMICALLY 


Need more work and desk space. . . fast and economically? And there’s no additional 
floor space available? Then Correlation is your natural answer. Modular Correlation 
furniture units can be installed overnight . .. without interrupting business. . 
office work stays on schedule next A.M. 

Actually, Correlation furniture means flexibility plus! Get just what you need 
initially ... or, add tops and service units to basic desks to create an endless variety 
of money-saving and space-saving arrangements. This flexibility, plus modern style 
and wide color selection, makes Correlation the best choice of all! @ For help with 
your problems . . . send today for new full-color Correlation brochure. Corry-James- 
town Corp., Corry, Pa. 
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Profi SSS 1) - 

SWITCH FROM “SAVING” TO 
MAKING MONEY! 


Why burden yourself and your executives with the countless details of an unpro- 
ductive department—the purchase and care of your trucks? 

Leasing your trucks the “NATIONAL” way doesn’t cost, it pays. That’s because 
you immediately have top executive time available for the profit-making depart- 
ments of your firm. 


You add truck experts to your staff, but not to your payroll. You gain both exec- 
utive time and capital 








Do as other profit-minded truck users; plan now to change over from ownership 
to leasing... the “NATIONAL” way. For facts about truckleasing, write: 


® 
TRUCK LEASING SYSTEM 


Members in principal cities in the United States and Canada 


23 E. JACKSON BLVD., SUITE B-11 * CHICAGO 4, ILLINOIS 





LOOKING FOR MORE BUSINESS 


... Without sticking 
your neck out? 


Here is a way you can supply 

your distributor with a complete line of 

your product without additional credit risk. 
Under our Controlled Credit Distribution plan, 
you retain title to the merchandise right 

up to the “point-of-sale”. Mail the 


coupon for full information. 


eereereeeeeeeeeeeeeeeeeeseeeeeeeeeeeeeeee 


NEW YORK TERMINAL WAREHOUSE CO. 


25 South William Street, New York 4, New York 


NAME_ 





ADDRESS 





city STATE 
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branches. It now sells some standards 
through retail office equipment stores 
and department stores 

his program 1s less than six months 
cld; it’s too early to tell if itll have any 
effect against the established markets of 
IBM. Remington Rand, Roval, and Un 
derwood 
¢ Branches Do Well—Meanwhile, the 
acquisition program 1S having its effect 

Ihe Kleinschmidt subsidiary has 
more than doubled its volume since it 
came into the fold—sales for the fiscal 
vear ended last June came to SI 
million 

Last June, too, Smith-Corona ac 
quired Marchant Calculators, — Inc., 
which makes more than a third of the 
country’s rotary calculators. Marchant 
not only brings in another $25-million 
in annual sales but also gives a start 
on a full line of office equipment that 
can be merchandised as a package 

Marchant also has an invoicing ma 
chine, soon to go on the market, that 
will incorporate $-C typewriters. Litch 
field and Smith talk of expanding the 
line—with copving, dictating, and _ ste 
nography machines—probablv through 
further acquisitions 

Foreign markets—now 12 of sales 
ire being expanded the same w 
has just bought a British portable tv 
writer maker, to add to the chain 
issembly plants it alreadv has 
cium, Germany, Brazil, Canada, 
South Africa. And its planning divisio1 
is working on new products to coml 
tvpewriter, cal lator, and printed ¢ 
munication quipm nt 
vstem tl 
troni 
moment, | 
intention of tr 
with electronic computers 
e Progress—So far, both Kleinschmi 
ind Marchant, for all pr 


practical purposes 


ict 


isa nomor mpani 

One major problem remains 
licked before integration can be 
fected completelh The big holes that 
remain on th ran tional chart must 
be filled Ww VO r VICE presiden 
tial grou ve name its own 
second cn a till running 
double davs 

Litchfield instance, carries on 
i full-time j 1 university head, vet 
devote In t vuch tim iain t 
the afta le company—touring 
plants, checking new products, keeping 
up on divisit ] ters. Elwvn Smith 
although he \ t be stepping down 
for a few rs vet, is reaching retire 
ment age 

But th ompan trving to mak 
sure that it is never again stuck with 
uutmoded produ of organization or 
without adequate replacements for top 
men. It i p in product planning 
wholesale recruiting, and management 
training END 
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PARTIAL LIST 

OF PRODUCTS OF 
CALUMET & HECLA 
DIVISIONS 


VULCANIZING EQUIPMENT 


ALUMINUM TUBES 
AND SHAPES 


CAPILLARY TOBE 

REFINED COPPER 

COPPER OXIDE 
HARDWOOD LUMBER 
FOUNDRY PRODUCTS 
WOOD DEFIBRATION CHIPS 
WOLVERINE TRUFIN* TUBE 
URANIUM 

GRINDING BALLS 
CONDENSER TUBE 

VENEER 


TRANSFORMER COOLING 
EQUIPMENT 


COPPER WATER TUBE 


*Registered trademark 


= 


ms 
| 


How to reduce 
deposits and 
Increase SAVINES 


When a deposit of fouling material builds up on a 
heat exchanger tube, efficiency goes down and op- 
erating costs go up. In the refining and other process 
industries, Wolverine Trufin*, the integrally finned 
tube, not only resists the deposition of materjal but 
actually produces a self-shedding action in many 
applications. Furthermore, this unique tubing pro- 
vides more than 2!» times the surface area of plain 
tube. All of which add up to higher condensing 
rate, more on-stream hours between turnarounds, 
a marked saving in operating costs, greater profits 
And these, in turn, are sufficient reasons for the 


wide acceptance of Trufin Tube. 


Trufin Tube and the process by which its fins are 
squeezed directly from its walls, were originated 
and developed by our Wolverine Tube Division 
It is but one of their dozens of tubular products of 


copper, aluminum and steel. 


Calumeta« 
@ Hecla, (nc. 


Corporate Offices: 122 $. Michigan Avenue, Chicago 


Columet Division In Canada: Calumet & Hecla of Canada Limited 
Uranium Division Wolverine Tube Division 
Goodmon Lumber Division Canada Vulcanizer & Equipment Company Limited 
Wolverine Tube Division Unifin Tube Division 





In Management 


Contracting Out Maintenance Jobs 
is Getting to Be a Corporate Habit 


Phe day 


of the self-sufficient industrial plant seems 
rapidly on 


the wane, as more companies turn to “con 

jobs that used to be done by internal work 
forces That's the conclusion of a joint University of 
Hlinois-Columbia University study, which investigated 
7+ industnal 


iTCa 


tracting out 


oncerns located in seven metropolitan 


Four-fifths of the com 
panies contract out all major construction work. But 
the greatest growth shows at the other end of the scale, 
in a trend toward contracting out routine mainte- 
nance work, such as janitorial services. A full third of 
the companies bought their routine maintenance from 
outsiders. 

Man used up to a third of the annual 
ippropriations set iside for minor construction and non 


One not-unexpected finding 


OM paliie 
outine maintenance to hire outside specialists instead 
using their own full-time maimtenance staffs. Cost, 
study noted, is usually a lesser factor in deciding 
use outsiders than is the question of getting work 
ind quickly, without having to keep in 
ternal staffs at peak levels, or diverting emplovees trom 
more important work 


LOn¢ properh 


But contracting out can sometimes lead to more 
trouble than it’s worth, the authors, Leonard K. Savles 
Margaret K. Chandler of IHhnois, 
troubles and jurisdictional disputes, they 


of Columbia ind 
varn. Union 


pomt nuit, 
1 


in pile up delays and costs on the job which 


outweigh the advantages of outside specialists. 


Chemetron Suit Accuses Licensee 


Of Trying to Relicense Processes 


rp. has brought suit against one of its 
that the licensed company has been 
ther companies to use the processes 
formerly National Cvylin 
The licensee, Catalvsts & Chemicals, 
Inc., was formed last vear by former Chemetron em- 
plovees, and has previously crossed legal swords with 
Chemetron. 
Within a week afte 
brought court action 


were mtending 


Chemetron 


C&C was formed, Chemetron 
It claimed that C&C’s owners 
to use illegally Chemetron “‘trade secrets, 
onfidential information, processes, and knowhow” in 
manufacturing catalysts for the oil, chemical, and food 
which would compete with those made by 
Girdler Catalvst Dept That action was 
court with a compromise that included 
granting C&C a seven-vear license, and 
an agreement by the C&C officers not to disclose the 
processes C&C was using under the license. The 
current action charges that C&C is now trving to 


industri 
Chemetron 
ettled out of 


Chemetron 
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license European manufacturers for these same “trade 
secrets, confidential information, processes, and know- 
how.” Chemetron asks for an injunction against such 
steps 

C&C denies that it is acting illegally; it will file its 
formal answer in Delaware Chancery Court the first 
week of November. 


Diners’ Club Looks for 250,000 
New Members Frem Sheraton Deal 


+ 


Diners’ Club, Inc. is expecting to get at least 250,000 
new members out of its deal with Sheraton Corp. of 
America (BW—Oct.25'58,p38). Immediately the 60,000 
members of Sheraton’s central credit plan get Diners’ 
Club cards, and, in addition, both the club and _ the 
hotel chain will “urge” Diners’ membership on_ the 
holders of Sheraton guest cards. The 
plan works much like Diners’ Club 


a fee to join, can charge services at 


central credit 
he members pa\ 
1 variety of hotels 
monthly bill, The guest 
cards, however, now apply only to the 49 Sheraton 
hotels; holders get individual bills for their hotel visits, 
but get them monthly Diners’ believes at least a 
quarter of the 800,000 guest card holders will sign up. 


Before the Diners’ membership was 
$50,000 


and restaurants, receive onc 


merger, ibout 

The Club will absorb most, but not all, of the 200 
odd facilities available under the Sheraton credit card 
plan. One likely to be dropped: Avis Rent-a-Car Svs 
tem, a competitor of the Diners -connected Hertz Corp 

In the merger, Sheraton got $5-million in 
stock (12°%) and warrants to buy 


Diners 
another 13°, Phe 
deal came less than two weeks after negotiations between 
Diners’ and Hilton Hotels Corp. had broken down, and 
about two months after Diners’ big new rival, 
Express Co., picked up the American 


Universal ‘Travelcard plan 


American 


Hotel Assn.’ 


Management Briefs 


Charles A. Wight has been appointed 
Freeport Sulphur Co. Forme: 


Py president of 
hairman of the com 


panv’'s executive committee, he takes over the presidenc\ 
from Langbourne M. Williams, wh« ntinues as char 


man and chief executive 


son I}, Newman moves up ft 


here are fewer merger negotiations this vear than 
last, according to the Federal ‘Trade Commission. ‘The 
FTC counted 204 potential mergers in the third quartet 
of this vear, making 647 for the first nine months, That 
compares with 258 and 702 last vear 
International Business Machines Corp. is shedding its 
time equipment division, selling it to Simplex ‘Time 


] 


Recorder Co. for an undisclosed amount of cash Phe 


division, which grossed around $30-million last’ vear, 
makes time clocks, fire alarms, and clock systems, prod 
ucts which IBM savs, “‘h 


with its increasing emphasis on 


become less compatible” 
computers and data 


processing 
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ING 
CHANGED 


SHIPPING <-) DOLLAR? 


Some airfreight and truck carriers today advertise so-called 
“‘bargain”’ rates which actually impose higher minimum weight 
charges and mean /ess service. Be sure you compare Railway 
Express rates and service before you ship with any other carrier. 


Here are down-to-earth facts on Railway Express Service 
WIDEST COVERAGE—Railway Express serves some 23,000 
communities to give you mass distribution—with one com- 
pany responsibility. You reach every major market in the U.S., 
and with Railway Express International Service, most every 
major market abroad. No more worries about delays and di- 
vided responsibility in transfers between two or more carriers. 


SPECIAL LOW RATES—You get door-to-door delivery, at no 
additional cost within REA vehicle limits in U.S.A. And 
Railway Express offers special low commodity rates on ready- 
to-wear merchandise, graphic arts materials, hosiery, shoes, 
drugs, import-export traffic and many other categories. Call 
your nearest Railway Express Agent. 
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State Jo 


ot th | SS slump, 


nploved )\ I But 


’ New! Dependable ~ ea ak acid or eoed eset 


as 


yy registering 1 lvance th the loca 
7 iff v York State Emploi 
Intercom with ) l'o his chews ™ soon 


from Alabama and 


onth later he reportes 


es ae ina “ ingham aircraft plant 
cal he Alabama company, as a result 


ie Buttalo engn r, decided 


» look 


e Change of Focus 
} + 


Executone protects your privacy, never interrupts. Exclusive 
“Chime-Matic”® signalling announces all calls with a soft 
chime and signal light. Conversations are private and confi- 
dential, yet you can reply from across the room, if you wish. * ede 
‘© Not Far I nough—But 

Executone Gives You More Working Minutes Per Hour! ' no if t 


not 


Information is exchanged instantly via Executone. Walking time \I 
becomes working time. 


Executone handles all inside calls— telephone lines are kept open 
for outside calls. 


Costly telephone “call backs” are reduced drastically. You get 
information from other departments while “‘on the phone”’ 


Installations in every typeof busi- ; 
ness prove that Executone pays EXECUTONE, INC. Dept. S-1 
for itself many times over! Write 415 Lexington Ave., New York 17, N. Y 
for more information. Without obligation, please send me full 
data on Executone Intercom. I am parti- 
cularly interested in 
’ _) Inter-Office Communication 
Don t Walk een Talk! L) Intra- Plant Communication 
() Switchboard Relief 
(} Locating Personnel 


Lyecilone’ 


INTERCOM AND SOUND SYSTEMS 


*U.S. Pat. No. 2,744,966 


ee 


In Canada—331 Bartlett Ave., Toronto 
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Services Upgrade Their Target 








PROFESSIONAL and technical job-seekers now get individual touch—and nationally linked service—in state job offices, a shift from 


by adapting techniques now success 
used in getting jobs for such specia 
groups as the handicapped and 
older workers 

Much more is needed, too 
Mitchell, in the wav of elling 
mplovment service to the public 
to emplovers—too many have n 
ust what the service could offer them 
With such a sales job, he added, Con 
gress might even come up with mot 
noney, instead of cutting appropriations 
of the Bureau of Employment S$ 


itv, through which federal grant 


the state services are funneled 


|. Biggest Agency 


But even without anv additional 
financial blessing from Congress, thi 
iweregate of state employment ser 
ifhliated under the roof of the Labor 
Dept.’s Bureau of Employment Secur 
tv constitutes the biggest sing] 
jlovment agency in the world 

BES’ part in the setup may be un 
familiar to many people, who think of 
he agency as dealing simply with pay 
nent of unemployment compensation 
Rut in both federal and state govern . . . job line methods for placing office and factory workers. State services, built up by 
ments, there is more concern in find placement of production workers, now seek similar success in managerial fields 


BUSINESS WEEK e Nov. 1, 1958 





Corrugated cushion 
for an Alrfoam ride 


This H&D corrugated drum 
makes rolls of Goodyear Airfoam 
easier to pack, more economical 
to ship. Flexible ends provide 
protection against compression 
and shock. Packaging problem? 
Better see H&D. 


-° HINDE & DAUCH 


Division of West Virginia Pulp and Paper Company 


AUTHORITY ON PACKAGING *¢ SANDUSKY, OHIO 
15 FACTORIES * 42 SALES OFFICES 


a A A A i A ll en, el Mn, A el, li, ll, ll ell, A, il, ll, lll, Alli lll, ll, le le allie 
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ing jobs for the unemploved than 
giving financial aid 
In the job-finding field, BES hea 


a nationwide, multimillion-dollar setup 


covering 1,800 state and local employ 
ment offices. ‘The federal government 
provides grants to the states for the en 
tire cost of operation of these offces 
though thev are not federal agencies. 
l'o qualify, the states must mect mim 
mum operating standards in job place- 
ment and unemployment benefits. 
¢ Happyv—Most emplovers now seen 
happv with the job the state services 
do, both for applicants and emplover 
on unskilled and semiskilled jobs. In 
the past, there have been complaints 
One young personnel director savs h 
company—a small one emploving 200 
people—was “flooded with applicants 
apparently because the state ser 
wanted to clear out a slew of un 
plovment compensation applicants 
show they were looking for jobs 

Later, says the personnel man 
state service admitted its mistake 
ised to send only qualified people 
now “it’s working out well 

Even a large concern, such as Ge 
cral Electric, finds the state servic 
useful in finding skilled workers 
areas away from plant locations he 
go all-out to help us,’ 
plant employment manage! 
¢ Hampered—But this 
in placing office 
seems to hamper the state services when 
it comes to placing professional 
managerial =_— Che service: 
is widely sociated, now, only 
office and fork Irv jobs 

Manv, also, regard 
ployment services as 
cure the ills of the un 
can’t find work for thems 
tude that BES feels is a hangov 
depression davs, before World W 
ind the needs of the War Mann 
Agency “really put us into business.” 
( \l Jean 
Landau, manager of New York's Pro 
fessional Placement Center, that “50 
of our applicants last vear were 


emploved,’ but people with jobs 


] 
People nt realiz 


ing for better ones 


The Network 


It’s to get away from these depres 
sion-born associations that New York, 
tor example, moved its professional 
offices last week to a Madison Avenuc 
location. Nlost other states are also 
trving to give their professional and 
commercial offices more of a_ white 
collar and professional ait l here ! 
more individualized approach, too, with 
specially trained interviewers. Lines are 
shorter, or avoided entirel\ 

But the major effort in this direction 
is “the Network,” which marked its 
first birthday last month as a nation 
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Experience—the extra alloy in Allegheny Stainless 


a) 

\ 
i} 
| | 


key words in solving production puzzles: 


Allegheny for Stainless; Ryerson for Service 





If one of your toughest production puzzles is getting top 
quality stainless steel when you need it, check in now with 
the Allegheny-Ryerson combination. 

Allegheny Ludhum is the leading producer of stainless 
steels in all forms. And Ryerson, long recognized as the 
largest and best steel service center, carries Allegheny 
Stainless. This unbeatable team brings you the best quality 
stainless quick, when you need it. 

Ryerson now stocks 2,351 shapes, sizes, finishes and 


alloys of Allegheny Stainless . . 


. the most complete line 


ALLEGHENY 


of stainless anywhere! And Ryerson relieves you of 
inventory COst, gives you as quick service as your own 
stockroom. 

Whether your order is for Allegheny Stainless sheet 
plates, bars or whatever, Ryerson stocks it. Trained sales 
men and technicians to help in selecting or in fabricatis 
are at your service. 

Call Ryerson, for top quality Allegheny Stainless fr 
warehouse stocks. Allegheny Ludlum Steel Corporation, 
Oliver Building, Pittsburgh 22, Pa. 


LUDLUM 


for warehouse delivery of Allegheny Stainless, call RYERSON 
Export distribution. AIRGO INTERNATIONAL 


EVERY FORM OF STAINLESS . 


EVERY HELP IN USING IT 





PRODUCTIVITY ? 


There is untapped productive 
potential in the existing machin- 
ery in most plants. When these 
same machines are equipped 
with the Sterling Electric Power 
Drive System, recommended by 
a Sterling Application Engineer, 
you will get the full productive 
capacity they were designed to 
deliver. 


INQUIRE 


TERLING 


ELECTRIC MOTORS 


Plants 
LOS ANGELES 22 + CINCINNATI 12 
Offices and Stocks in Principal Cities 


TODAY 








Constant Normal 
Speed Motors 


Speed-Trol 
Variable Speed Drives 


Sio-Speed 
Gear Motors 


Multi-Mount 
Speed Reducers 











wide system for placing professional 
people—everyone from accountants to 
nuclear scientists. 
¢ Job Exchange—It works like this. 
very two weeks, states exchange re 
ports of professional openings that can- 
not be filled locally. Resumes of quali 
fied applicants are sent to prospective 
employers, and interviews arranged 

Secy. Mitchell has high praise for the 
vstem. Both emplovers and applicants 
sav it works well. But all admit there 
are bugs to be ironed out. 

kor one thing it’s often slow: bv the 
time an emplover gets a line on an ap 
plicant, he may have taken another job 
The Bureau of Employment Sccurity 
hopes within a few months to speed 
things up bv teletype exchange of 
information on job openings 
¢ Professional Focus—lhe network 
services all state employment offices, 
but its nerve centers, so to speak, are 
the special offices catering to profes 
sional and commercial placement. In 
Newark, two or three emplovers a 
month come in for help in intensive 
recruiting, according to manager Charles 
Reilly. His office—tvpical for industrial 
centers—places 70 to 160 professional 
people a month. The Minnesota BES 
placed 664 people in professional and 
managerial jobs in first-half 1955, 
igainst 989 in all of 1955 


lll. New Approaches 


Innovations in the BES-state em 
plovment setup aren't limited to “the 
Network,” however Here’s a quick 
glance at some other programs 

¢ With some professional groups, 
such as cconomists, BES has worked 
out a svstem for providing recruiting 
ervices at national professional meet 
ings and business conventions 

¢ In college recruitment, state em 
plovment staffers now explore job 
opportunities for college graduates in 
sclected companies, and offer to act as 
campus recruiting representatives for a 
number of companies 

¢ An older program is BES’ work 
in counseling and iptitud testing. 
BES has been developing such tests 
since 1939, now concentrates on high 
schools; more than l-million graduat 
ing students received counseling and 
testing last vear. The program has met 
with enthusiasm in the garment indus 
trv, and works out well for sales clerks, 
ofice workers, machinists, and metal 
workers 

¢ BES also carries out occupational 
research, to determine education, train 
ing, and aptitudes required as well as 
opportunities. In the last vear it has 
started research, sponsored bv the 
National Science Foundation, on tech- 
nician-type jobs needed to support 
engineers and scientists. It’s also setting 
up five new research ¢enters. END 
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Miners at Odds 


UMW and independent 
renew Illinois fight that cost 
lives in 1932. This time, battle 
is verbal. 


In the rough-and-tumble davs of coal 
unionism, squabbles between — the 
United Mine Workers and the smaller, 
localized Progressive Mine Workers 
were frequently violent. In one, 
volving jurisdiction two 
operated in Illinois by the 
Coal Co., armed clashes in 1932. r 
sulted in fatalities. Now the two 
unions are fighting again over miners 
in two Peabody coalfields, but thev’ re 
doing it without dvnamite and arms 
Vheir jurisdictional tussle is before the 
National Labor Relations Board, and 
the one weapon is the unfair labor prac 
tice provisions of the Taft-Hartlev Act 
e The Past—To labor historians, the 
interesting thing about the present 
NLRB proceedings is the difference 
from the past. 

\ schism developed in UMW’s Dis 
trict 12 in Hhnois in 1932—the first of 
scrious proportions in the mine union 
since 1890. ‘There were many 
but the immediate one was dissatisfac- 
tion over contract terms negotiated 
by UMW to end a strike. Insurgent 
forces protested but District 12 officials, 
backed bv John L. Lewis. declared a 
state of emergency, ruled them out of 
order, and signed the pact. 

Ihe insurgents resolved to continue 
the walkout. Some mines had resumed 
operating under the new contract \n 
ito caravan with an estimated 20,000 
UMM rebels many of them 
before it was dispersed bv state and 
county police forces. 

he Progressive Mine Workers came 
into being shortly after that, as a union 
with 95 locale and a claimed 29,982 
members. It quickly challenged UNIW 
in the Hlinois coalfields. One of. it 
prime objectives was the Peabody Coal 
Co., a stronghold of UMW 

The insurgents had shut th 
Peabody mines in their caravan on 
slaught. Peabody tried to reopen them 
UNIW miners. Armed clashes 
with a number of fatalities 
Hlinois militiamen — restored 
e The Present—In time, the Progres- 
ive Mine Workers—UMW © struggl 
settled down into an endurance contest. 
In mid-1957, there was a new flareup, 
when Peabody acquired mines at Mill 
stadt and O'Fallon, Tl, that were un 
contract with the PMW_ under 
their earlier ownership. Peabody had a 
contract with UMW covering all of its 
mines 

\ccosding 


in 
mines 
Peabody 


ove! 


CAUSCS, 


closed 


forces 
down 


using 
ensued, 


orde! 


! 
GCI 


to allegations by the 
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PMW to the NLRB, the Millstadt and 
O’Fallon mines were closed in mid- 
1957 by Peabody subsidiaries that had 
taken them over, and employees were 
warned that the mines would remain 
closed unless they “abandoned” the 
Progressive and joined the UMW. 
\fter the warning, the charge contin- 
ucd. Peabody terminated the collective 
bargaining contract with the Progres- 
and refused to bargain with it 
further. Instead, the company recogs 
nized the UMW as bargaining agent 
and signed a contract with the Lewis 
union. 

lhe Progressive action before NLRB 
asks that the Peabody-UMW pact cov- 
ering the Millstadt and O'Fallon mines 
be thrown out because at the time 
Peabody recognized the UMW? and 
signed the agreement, the Lewis union 
“aid not represent an uncoerced ma- 
jority of the employees.” 
e Side Issues—'l he from past 
brawling with pick handles and dyna- 
mite to a ‘Taft-Hartlev legal fight is in- 
teresting. But side issues developed in 
the contest before NLRB 
mut, 

lor instance, there is a question of 
tatus under welfare plans. ‘The Pro- 
Mine Workers W elfarc 
& Retirement Fund, financed by em- 
plovers. So, of course, has UMW. At 


the time Peabody 


SIVE, 


change 


ATC Hnpor- 


too. 


GICSSIVE has a 


terminated contracts 
with the Progressive, it discontinued 
pavments to that union’s welfare fund 
Phat raises a question: What is going 
to happen to the equity of Millstadt 
nd O'Fallon miners in the 
fund 
The answer to this qucstion, if it 
mes out of the present case, could be 
important precedent when and if work 
switch unions in other industries 
Moreover, the contract signed 
Peabody UMW cc 


national 


Progressiv¢ 


by 
nvering the two 
United Mince 
In ordering a hea 
a trial examiner, the NLRB 
gencral counsel questioned the legalit 
of a union shop clause contained in the 
pact noting that “UMM District 
12 had not (at the time of signing) o1 
1 the 12 preceding months 
from the board a notice of 
with ‘Taft-Hartlev requirements 

If there is an adverse ruling on the 
security the Millstadt 
ind O'Fallon contracts, all union shop 
in UMM will be 
knocked out. 

The direct the 
whether Peabody violated |] 
lawfully 
UMW. 

In a parallel action against UMW, 
the union is charged with having “re 
strained and the Millstadt 
ind O'Fallon miners in the exercise of 
rights guaranteed under the ‘Vaft-Hart 
ley Act. END 
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In Labor 


Two-Year Contract With Raises 


Ends Libbey-Owens-Ford Strike 


Flat glass production resumed this weck at seven 
plants of the Libbev-Owens-Ford Glass Co., after the 
company and the United Glass & Ceramic Workers 
agreed on a two-vear contract to end a two-day strike 

Under the agreement 

* A general increase of 8¢ an hour will be paid this 
vear and on Oct. 25, 1959. 

¢ Workers not covered by incentive or production 
bonus plans will receive an additional 4¢ an hour this 
vear and in 1959, 

¢ Pension benefits will be increased, the service rec 
quirement ‘for retirement will be reduced to 10 vears, and 
mandatory retirement at age 68 will be effective Oct. 25, 
1959. ‘The new pension benefits rate will be $2.20 pel 
month for each vear of service for those now retired: 
$2.25 per month for past vears of service, $2.50 per 
month for future vears of service for those who retire 


under the new contract. 


Unions Coordinate Bargaining 


With GE and Westinghouse Electric 


Three major AFL-CIO unions bargaining with Gen 
eral electric and Westinghouse joined forces last week, 
under the guidance of Walter Reuther’s AFL-CIO In 
dustrial Union Dept., for a drive to “obtain meaningful 
job security for all Gl 


and Westinghouse emplovees 
vithout sacrif ng 


gains of the past.” 

lhe unions are the International Union of Electrical 
Workers, the International Brotherhood of Electrical 
Workers, and the International Assn. of Machinists 

Gk and Westinghouse have offered the unions “em 
ployment security” programs based on savings plans, 
to be financed through monev that otherwise would be 
paid as raise BW —Oct.18°58,p51] All three unions 
have rejected th 

\ week earlier, AFL-CIO Pres. George Meanv gave 
personal support to the umions in a statement denounc 
ing the Gl Wings plan 

Last weekend, GE warned that the intent of the 
Meany intervention and the three-union front is to 
“force the will of the top AFL-CIO oligarchy . . . on 
local officials and the emplovees they represent.” 


USW Pledges Fight for Raise 


Steel bargaining is still cight months awav, but the 
United Steelworkers is getting set. As its officers prom 
convention in September (BW—Sep 
tatf is busy in the districts, “informing 


ised at the union's 
20°58,p135), th 


74 Lahy 


our people of the possibility of a strike” next vear. 

\ Chicago district conference this week, called to 
discuss contract recommendations, voted unanimously 
to make “additional purchasing power” a primary de 
mand. Warning that the industry is “going to take 
us on next vear,” Al Whitchouse, the district director, 
pledged “We want more money 
fight and get it.” 


and we're going to 


35¢ Raise Ends Bus Strike 


\ one-vear contract that raises hourly pay 35¢, from 
$1.77 to $2.12, ended a four-day bus strike that crippled 
Miami and Miami Beach last week. ‘The pact guaran 
tees 555 drivers emploved by two transit compamies a 


45-hi 


city commissions agreed to hike bus fares from 15¢ to 20¢. 


work week. ‘To pave the way for the increase, 


Chemical Industry Raises 


Wage negotiated bv the International 
Chemical Workers Union were lower in the first half 
of 1958 than in 1957, according to a tabulation bv the 
ICW 

In the first six months of 1957, 69° of all 
negotiated topped 10¢ an hour; in the second half, 5 
ind in the first half of 1958 
the number dropped even more sharply, to 36% 

The number of settlements 
from 0.6% in the first six months of 1957 to 8.7% in 
the same months of 1958S 


mcreases 


“7 ¢ 


were for a dime or more, 


without raises increased 


Factory Pay Hits New High 


The spendable earnings of factory workers climbed 
to another new high in September, when “take home’ 
pay (wages after income and social security taxes) was 
$77.25 a week for the worker with three dependents, 
$69.50 for the wage earner without dependents 

Phe pav for both was 65¢ higher than in August, ibout 
$1.80 a week more than in September, 1957 

Despite the higher Consumer Price Index this vear, 
the worker's buving power is greater now than in 1957: 
the Labor Dept. reported the mse in in 
than the rise in prices over the veat 


ome was sharper 


900,000 Get C-of-L Raises 


Although the Labor Dept.’s monthly Consumer Price 
Index remained stable at 123.7°% of 1947-49 costs in 
mid-August (BW —Oct.25'55,p38), its slow rise since 
March was enough to give 900,000 railroad workers a 1¢ 
cost-of-living wage increase in a semiannual 
pay adjustment 

Wages of another 
machinery 


“escalator 


$50.000 
ind aircraft industries remained unchanged; 
the CPI at 123.7°% was at the same level as on the last 
quarterly review date. 


emploved in electrical 
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Ryder Truck Rental enables modern 
management to keep executive talent produc- 
tive, free of all truck-operating responsibilities. 


Renting from Ryder releases vital working 


capital, assures uninterrupted transportation, 
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brochure, ‘‘How Modern Management Can 
Profit from Truck Leasing.” 
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annual rainfall averages 31-36 inches, while that of The Land of 
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of this spent in 1957. SEAPORT: Factories 
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has a lower annual rainfall than the national average. 
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The economic cold war may soon be stealing the headlines from the 
East-West clash over Formosa (page 25). 


By offering to help build Egypt’s Aswan Dam, Soviet Premier Khrush- 
chev already has put new steam behind the Soviet economic offensive. Next, 
he’ll try to impress the world with his new Seven Year Plan which is due to be 
revealed soon. Soviet propaganda will bill this plan as the final step in 
Russia’s climb to economic equality with the U. S. 


With this sort of razzle-dazzle, Khrushchev counts on winning new 
friends in the underdeveloped countries. In effect, he will be telling them: 
“It’s not only bad politics to deal with the U.S. but bad business as well.”’ 


Washington will need to pull up its socks if it wants to offset Khrush- 
chev’s brand of economic warfare. 


The Administration, it’s true, recently scored a success at the New 
Delhi meetings of the World Bank and International Monetary Fund. But 
the U.S. plan for a big increase in Bank and Fund resources still has 
to be approved by Congress. So would new proposals being made privately 
for a closer partnership between government and business in handling 
foreign aid projects (BW—Oct.25’58,p127). 


What’s more, Congress may demand a tidier foreign aid package before 
it is willing to approve anything in this area. Today there are so many 
diverse pieces to our foreign aid program that congressmen get dizzy trying 
to keep track of them. 

e 


By itself, Khrushchev’s $100-million Aswan offer doesn’t seem to bother 
either Washington or London too much. In fact, U.S. and British officials 
are trying to make light of it. They argue that it could lead to all sorts 
of wrangles between Khrushchev and Pres. Nasser. Also, they suspect 
that it will be resented by the capital-hungry leaders of Red China 


Still, there’s no doubt that the Aswan deal widens the Soviet beach- 
head in the Middle East and links Nasser closer than ever to the Soviet 
bloc. Observers in the Middle East regard the deal as the biggest Soviet 
propaganda coup in the Arab world since the arms deal with Nasser 
Moreover, these observers feel that it kills any chance of an Arab develop- 
ment bank in which the West could participate. 


French-German relations are a bit edgy these days. Paris and Bonn have 
a grudge against each other 


The Germans are peeved about a NATO reorganization plan that Premier 
de Gaulle presented to Washington and London. Under de Gaulle’s plan, 
NATO would have a political directorate run by the U. S., Britain, and 
France. This would leave Bonn in the bush league just as its military buildup 
has begun to count for something 


The French are equally mad about losing a huge German contract for 
interceptor aircraft. Paris thought it had Bonn sold on the French-built 
Mirage, only to see Lockheed get the business with its Starfighter. 


Although Washington doesn’t think much of de Gaulle’s NATO proposal, 
it isn’t alarmed by it. U.S. officials figure that de Gaulle put it in the hopper 
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mainly to establish a bargaining position. He wants it known that France 
intends to play a key role again in European and world affairs. 


It’s too early to say whether de Gaulle can force any changes in the 
NATO setup. The U.S. is ready for new arrangements that would allay 
de Gaulle’s fears, but not at the expense of West Germany or the smaller 
NATO powers. 


Two decisions affecting Western Europe’s economic outlook were 
reached in Paris this week: 
¢ France decided definitely to go along with other members of the Euro- 
pean Common Market in cutting tariffs 10% on Jan. 1 


¢ The 17 members of the Organization for European Economic Coopera- 
tion (including the Common Market countries) decided to keep trying for 
agreement on the British-sponsored Free Trade Area. There’s a chance 
now that the FTA will start in a limited way on Jan. 1 


Washington is revitalizing its program for swapping domestic farm sur- 
pluses for foreign metals and minerals. India is about to supply 150,000 tons 
of manganese and 75,000 tons of ferro-manganese in exchange for 400,000 
tons of U.S. wheat. And the Agriculture Dept. is relaxing last year’s 
restrictions against crop deals that conflict with cash sales through normal 
channels 


Main pressure for boosting the crops-for-metals program comes from 
overseas, particularly Latin American suppliers of lead and zine. The pro 
gram will help them, and it won’t hurt domestic producers. That’s because 
the imported metals will go into the government’s “supplementary stockpile.” 
Thus, they won’t undermine the benefits to domestic producers from this 
year’s lead-zinc import quotas. 


Another prop for Latin economies is taking shape—the proposed Inter- 
American Development Bank. A special committee of the Organization 
of American States will begin detailing the bank’s organization in mid- 
November. OAS officials estimate the bank will require at least $2.5-billion 
in convertible currencies. That’s based on the expected need for loans 
of $300-million to $400-million a year in the coming decade. OAS also 
recommends confining the bank’s activities to long-term development— 
leaving short-term lending and commodity stabilization problems to other 
agencies. 


Cuba is likely to see more, rather than less, of Pres. Batista in the 
months ahead. The stubborn strongman persists in his promise to hold 
elections on Nov. 3—despite rebel leader Fidel Castro’s threats and harass- 
ment. With the voting carefully rigged, Andres Rivero Aguero, the hand- 
picked candidate, is almost sure to win. But Batista probably will only 
step aside, rather than step down, when the new man takes office next 
February 

Batista, at the moment, is the only politician who can command 
the army’s loyalty. And the army is the major force keeping Castro— 
and widespread violence—in check 
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(Advertisement) 


After theyve read your ads... 


HOW DO READERS REACT? 


Some may put their feet on the desk. But the 
majority—who are always on the lookout for 
new means of improving operations—react. 
How? They check the advantages, compare 
the benefits, visualize the results and often 


ask for more information. It is part of the pre- 
selling action generated by business publica- 
tion advertising . . . opening the doors to sales 
for you as shown on the following pages. 
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These are actual quotes 
from McGraw-Hill readers... 


We regularly ask subscribers to many 
McGraw-Hill publications what action they 
take as a result of reading your advertise- 
ments. Here are a few of many verbatim 
comments from this continuing research. 
They show how business publication adver- 





tising sells your products and services. 





“Ads are my first contact with new products. 
[I went from this ad to the catalog file and 
looked up extended valves. Then I put what 
I wanted on my bill of materials. It was 
ordered for me.” 

Engineer 
Ground Radar Equipment Manufacturer 


“T showed the ad to everybody in the office—I 
mean my co-workers and some of the engineers 
—and we decided it would be worth stocking.”’ 


Purchasing Agent 
Contractor 








“The product they advertise seems to be the 
answer to my problems. I wrote for technical 
data, ordered two 100-pound samples. We are 
experimenting with them, and if satisfactory, 
I will standardize on one for use in our proc- 
essing.” 

President 
Meat Products Manufacturer 


“The ad gave a lot of information on the equip- 
ment. I discussed it with several other engi- 
neers, and we incorporated the idea in a new 
plant we were working on at the time.” 


Senior Industrial Engineer 
Abrasives Manufacturer 


“We checked on the cleaner I saw advertised. 
It was new to us... . caught my attention 
immediately. We changed to the product be- 
cause of seeing this ad.” 

Manager 
Dairy Company 
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“T never realized how cheap those transatlan- 
tic calls are. I made a call to Paris after read- 
ing this ad.” 

President 
Steel Processing Company 


“From an ad in a recent issue, we started using 
for painting machine frames.” 





Industrial Relations Director 
Paper Box Manufacturer 


“T talked the ad over with our shop foreman 
and we decided to get a couple of them to 
try.” 

Purchasing Agent 
Floor Cleaning Machines Manufacturer 


“T have clipped this ad and put it in a folder 
for future reference when I am ready to make 
my purchase.”’ 

President 
Tool and Die Manufacturer 


“T saw the heading on the ad and I’m inter- 
ested in that product. I sent for a sample, and 
it’s being tested at the present time.” 


President 
Chemical Specialties Manufacturer 





“T cut the ad out and recommended to the boss 
that we send away for it, which he did, and 
we now use it.” 

Master Mechanic 
Aircraft Engines Manufacturer 


“T showed this to a number of people in the 
Engineering Department of my company. We 
now specify this type of joint instead of the 
one previously used.” 


Staff Civil Engineer 
Battery Manufacturer 


“T was interested in a regulating valve, so | 
stopped to read this ad. I sent for further in- 
formation and talked to the plant manager. 
I showed him the advertisement and ordered 
the regulating valve from them.” 


Plant Engineer 
Dairy Products Co. 
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THE MARKETS 
In the New Issues Market, Equities Are Still Overshadowed by Bonds 
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Stocks Remain the Wallflower 


Increasingly, companies are raising new money through erwadd oon g in keeping stock 
g ed. 
bond issues rather than stocks. Rising stock prices may alter * Tax Deduction—All these consi 
tions contribute to the present unpo 
the trend, but it’s more likely bonds will continue popular. larity of equity financing. Even th 
interest rates are rising, Many Compan 
Four new issues of common. stock, liding, so that companies necding funds — still prefer the debt route. ‘Vhey 1 
unounting to some $63-million, were ould get them bv selling debt issues that at the present 52 
placed on the market this week. In the But now, with the stock market at rate, even a 6% bond 
davs when stock offerings were common record Iighs, and with interest rates more than 
place in Wall Street, that would have — rising, a change mav be in the works pan 
been a drop in the bucket. But as the In the past, bear markets have always Corporate financial men also say t 
chart above shows, there has been a discouraged new common stock offer the threat of long-run inflation tend 
continuing decline in common stock — ings, while bull markets have invited a — favor debt issnes \s one put 
offerings, so that this week's sales took — rise in cquity financing “There’s a good chance that 
on special significance. ¢ Reasons Against—This still mav hap repaving our fixed dollar obligat 
Some underwriters pointed to the pen, but underwriters point toa number — with a cheaper dollar than the 
offerings as a sign of renewed interest in of negative factors borrowed.’ 
cquity financing. ‘The majority, though, ¢ The total demand for new cap But there’s a limit to the 
were frankly skeptical. ‘They were en ital has been smaller this vear than in debt a company can safely sell. | 
couraged by the appearance of four 1956 and 1957, and may decline further = though interest costs are tax-deduct 
issues in one week, but thev felt that next vear. This is partly because com- few compamies are willing to lock tl 
talk of a big switch to stock offerings was — panies have been cutting back on inven selves into heavy 


Ca 
corporat t 
would mcan 


a 3% charge for the 


Oli 


mount I 


repayment schee 
definitely premature. tories and capital expenditures, parth If inflation does break ont, tl 
Vhis cautiousness is based largely on because they are depending more on — likely that the stock market 
what has been happening in the capital nternal sources for new funds. Accord oven higher, making cquity 
inarkets over the last few vears. ‘There’s ing to the Securities & Exchange Com more attractiy¢ 
been a long-run trend toward debt fi mission, new financing from all sources One Ieading underwriter 5} 
nancing and away from stock financing in the first half of 195S was almost S$] in blue-chip issues tecls that man 
his trend may wane, but up until now, — billion less than in 1957, the second — pamies loaded up on debt shoul 
it’s been solidly established. half promises to show an even bigger — sider equity financing if fresh fund 
e Signs of Change—The strength of the — decline needed. “A debt issue may only b 
stock market is one factor that may ¢ Selling equity is still considered — expensive on the surface,” he sa 
bring a change. Early this vear, when much more expensive than sclling debt =a company gets overloaded with 
stocks were in the doldrums, few com issues. ‘That’s principally because the 
panics Were interested in selling new interest paid on bond 


tees 


nnancin 


then it can be the most expen 


issucs is tax — of raising cash.” 
issues (BW —Apr.5°58,p90). With stock = deductible, while dividends on stocks ¢ Kew Offerings—Still, 


| hong 
prices depressed, new stock sales would — arc not tax laws give an advantage to 


have meant diluting the outstanding ¢ The growth of stock option pro nancing, its doubtful that new 
equity \Nloreover, borrowing rates wer crams has given many executives a mon stock offerings will show 
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builds 3700 MPH Supersonic Wind Tunnel 


Scale model of Convair F-106A 
supersonic, all-weather interceptor 
is examined by Convair aerody- 
namics engineer, in 4-ft. by 4-ft. 
test section of MACH 5 wind tunnel. 


CONVAIR benefits from ‘“Turn-key” approach 


CB&I was the prime contractor for this country’s first 
“turn-key’’ supersonic wind tunnel at Convair Division of 
General Dynamics Corporation, San Diego, California. CB&I 
specialists handled the engineering, fabrication and assembly 
of the unique $3.5 million, intermittent, blow-down type 
tunnel, working in cooperation with FluiDyne Engineering 
Corporation. 

The Convair tunnel is one of several supersonic wind tunnel 
installations in which the coordinated engineering, fabricating 
and erection services of CB&I are playing a major role. The 
same, one source service for creative craftsmanship in steel 
plate structures is available to meet your most exacting re- 
quirements. Write your nearest CB&I office for the bulletin: 
CB&I Special Plate Structures. 


Tanks and steel plate work for Municipalities Aircraft, Chemical Process 
Petroleum and Pulp and Paper Industries ond Industry at large 


Chicago Bridge & Iron Company 


Atlanta * Birmingham * Boston ® Chicago ® Cleveland ® Detroit * Houston * Kansas City(Mo.) 
New Orleans © New York © Philadelphia © Pittsburgh © Salt Lake City 
San Francisco © Seattle © South Pasadena ¢ Tulsa 
Plants in BIRMINGHAM, CHICAGO, SALT LAKE CITY, 
GREENVILLE, PA. and at NEW CASTLE, DELAWARE 
In Canada: HORTON STEEL WORKS LTD., TORONTO, ONTARIO 
REPRESENTATIVES AND LICENSEES 
Australia, Cuba, England, France, Germany, Italy, Japan, Netherlands, Scotland 
SUBSIDIARIES 
Horton Steel Works Limited, Toronto; Chicago Bridge & Iron Company Lid., Caracas; 
Chicago Bridge Limited, London; Sociedade Chibridge de Construcoes Lida,, Rio de Joneiro 


B-20 
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increase. Most of the equity financing 
so far this year has been done by smaller, 
less well known companies. Either they 
already are deep in debt or feel their 
growth prospects are so great that they 
are willing to pay the price of temporary 
dilution in outstanding equity. 

The only major company to launch 
a big stock offering this year was Royal 
Dutch, which raised $228-million in an 
unprecedented international marketing 
last Januar BW Jan.25'58,p141) 
Most other big concerns needing new 
funds—Sears, Roebuck; U.S. Steel; 
Standard Oil of California—took the 
debt rout 
e Away From Market—Underwriters 


report that many prospective clients now 


find that the won't need to come to 
market ther with debt or stock issues 
This is both because of reduced spend 
ing and because internal sources arc 
providing increasing amounts of funds 
Depreciation allowances, for example, 
have been going up sharply due to 
changes in the tax law made in 1954 
In the first half of 1958, the cash com 
ing from this source amounted to $10.5 
billion—more than double the total new 
financing in the same period. The re 
sult is that corporate treasumes are 
swollen with cash. So until there’s a sig 
nificant upswing in capital expendi- 
tures, corporations may be curtailing 
their demand for external financing 
Another reason that companies have 
been able to reduce their outside de 
mands for new monev is that investors 


low dividend 


have une to accept 
vields This trend should continue 
According to one underwriter: “In 
vestors like the company that retains 
1 big portion of earnings. It is a sign 
of growth.’ 
¢ Possible Shortage—Some analysts 
warn that if there is no change in th« 
trend against stock financing, a real 
shortage of equity securities 1s apt to 
develop. A number of professionals say 
much of the climb in prices is due to 
too manv investors and too few stocks 
Vhere’s disagreement on this point, 
too. Even if there 1s no big revival in 
common stock offerings, manv under 
writers sav that the threat of a shortag¢ 
is far-fetched. For one thing, a lot ot 
tock has come on the market as a 1 
sult of both stock option plans and ex- 
changes. lor example, many companies 
have issued stock to acquire other con 
rmallvy, this stock finds its 
market lhe same is truc 
for stock issued under option plans 
here has also been an increase in 
the number of secondary offerings in 
the market bv large stockholders sell 
ing out their interests. ‘This weck, for 
example, the owners of the Upjohn Co., 
one of the big five of the drug industry, 
mnounced plans to sell part of thei 
holdings, which will mean wider public 
holdings of the stock. END 
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AN IMPORTANT YARDSTICK 
for measuring a bank’s ability to serve 
your business is the respect and loyalty that bank 


commands in its own community. 


MERCANTILE 
COM PANY 


SAINT LOUIS, MISSOURI 





y control your quality... Less Liquidity 


Fed survey shows the 


with STAINLESS and STRIP DIVISION | nation’s banks don’t have 


liquid assets to back an infla- 


cold rolled spring steel tionary expansion in loans. 


The quality of your spring steel parts or cation processing to achieve the qualities | 

ee is only as good as the spring stee! necessary for optimum end-results. With ind here much better chance of 
y “4 ma yy oe ™ vidual restricted specifications met, often fighting inflati 
f most exacting quality control—from ore to times production operations can be simplified ee tl] ‘sf 155-57 boom. according to a 
finished coil. Particularly important is the and in many instances product quality im In we 1 ha pe a b 
opportunity to utilize J&Ll’s Restricted Specifi- proved. As an example look at this .. . studv just published bv | hilade Iphia S 


Federal Reserve Bank. The reason 
the nation’s banks haven’t the liquidity 
product specification results to support an inflationary expansion in 


Hardened Spring Steel. Uniformity of shape and gauge loans 
Control Analysis—AISI—1050 annealed. made possible change from cut 1 smMnairme i] liquiditv—the 

. Bar Size 442" x .042 : lengths to coils, reducing han- MS sags alckas pa so 
Tolerance + .0003 including diing and inspection. Increased imount ssets that can be conve rted 

crown. speed of production line. Amaz- , } 
Width tolerance + .005. ing thickness control eliminated quickly i ish—means that bank 
Temper—B78 Max. two quality control stations , 
I 


. | Finish—#2. 
Coil size 250/300 Ibs. per inch much mor ulnerable to Fed pressure 
a wi I 


dth. 
i ——— In particular, says the studv, the bank 
will be less } t 


inclined to make long-term 
} 7 ] 
J&L STAINLESS AND STRIP The experience, facilities and accumulated know-how of a specialized loans that have inflationary potential 
DIVISION produces a full organization devoted exclusively to strip steel processing are available e Cushion Against Fed—| he mone, 
line of restricted and stand to work with you. In this clearing house of strip steel engineering ; bs z 
ard specification strip steel and application information, it’s a good bet there is something of value managers feel that effective credit pol 
pocen id for you. Your inquiry will get our immediate and interested attention 


1 


n now than there was 


lending and investment policies are 














icv depends on their ability to influence 


’ 1 ) } | ] F 
bank liquidit But until the late 


in these grades and types 


low Carbon © High Carbon = 

© Tempered Spring Steel © Jones & Lau <j hiinm 
Electrolytic Zine © Alley  SERUE cea ing svstem pos 1 large amount 
® Stainless STAINLESS and STRIP DIVISION 5 ; 5 


-— + 


stages of the 1955-57 boom, the bank 
YOUNGSTOWN 1, OHIO of governm 
protect them 
Phe | 
ment l 1 
the Fed w tting down on r¢ 
Now vs the Philadelphia sti 


Guard Against bias deart have the: eg 


support a bi span 





Ic < 
uty OSs of re) 
December ™ life ¢ though 


1, 2, 3, 4 and 5, 1958 SUDDEN - the 


NEW YORK COLISEUM BLACKOUTS sh 


I 
she T 
C 


intermed 


23rd hia 
iti y : rood ma \ 
National Exposition good many ben 
of be prepared with these investi 


¢ Exceptions— Ih 


POWER & Diy Boers noo: 


big institut 


MECHANICAL AUTOMATIC EMERGENCY LIGHTS | ee one ne isco. But 
ee | cree Nee” Baers hay Creda Clowes | | report improvement ma 


Just plug in a BiG Beam Emergency Light and 3 , | 

Auspices of ASME rest assured that when regular lights fail, your short-liv« ~ oe MATIKS ach a 

plant or build will be protected automatically gains juiditv largely because d 

e New Ideas e New Products with hours of bright, sare illumination. Variety posits r d faster than loans, not 


: of models available = ts 1 
e New Cost-Cutting Methods cau ( f liquid assets in 


HAND LAMPS © FLARES | creased. A pickup in loan demand. 
] ] ] ld 

- ° f ‘ cording } Tui¢ , would CTase 
The Power Show is held in con- = : 4 Wide range of hand lamps P 
junction with the annual meeting beat ng — oe tai : ladelol wr t 

‘ ° P ; - including xplosion-Proo q } deipnia dan sees 1 
of the American Society of Me- Hand Lantern, Model 287EX — f real that manv de 
. ° ’ . ° .! l \ ru it 1 

chanical Engineers. Don't miss it! * for use in Hazardous Locations, ; - ne he lost if 
Register by mail today — save Class 1. Group D. Approved posits I thei OOkS might rc LOS l 
time later. No charge. Write to by Underwriters’ Laboratories inter ntinue to climl his 
the Exposition at 480 Lexington Write for Bulletin is what hap] | in the previous boom, 


Avenue, New York 17, N. Y. on Complete Big Beam Lin _— vhen corporations withdrew deposits to 
’ ’ o Ue 


J C LITE MFG C0 1074 W. Hubbard St. invest in ‘Tt rv bills and other short- 
Management -i," . e Chicago 22, Ii term obligations ittractive 


ore U 
INTERNATIONAL EXPOSITION COMPANY iCTIng 
Canada: Bernard Marks & Co., Ltd., 70 Claremont St., Toronto 3, Ont vicld END 
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A view of the heart of a full-scale model of the great Shipping- Bendix built the control rod drive mechanisms which are 
port nuclear power reactor at Pittsburgh. The Westinghouse located inside the tubes shown above. Reactor control rods 
Electric Corp. designed and developed its nuclear portion are used to control the atom splitting, heat producing process 


BENDIX REPORTS ON SOME OF ITS ATOMIC PROJECTS 


Some of Bendix’ contributions to com- marines. These develop- 
mercial and military nuclear projects arc ments are directed by the 
listed here to give vou an idea of our ‘ Naval Reactors Branch of 
crowing activity in the “atom business” the AEC. In addition we are 
We supplied control rod drive mechan- leveloping the control rod mechanisms 
isms for the great Shippingport reactor, r an AEC _ nuclear-powered rocket 
the first full-scale atom power plant in the oject 
U. S. designed for civilian needs. These We ire also supplyi y the new nuclear- 
mechanisms enable precise control for the powered U.S. Navy destrover with tran- 
position of the hafnium istorized nuclear instrumentation. 
control rods which regulate We are building a 1 ir research 
the amount of power pro- elt reactor, somewhat similar to the model 
duced. We are also associ- uctured on the right \tomic Coaciuny of Cendin encntth conten 
ited in the development of the acto Energy Commission 
being built to supply powe! he n connection witl he nautics and Space Agency. Ti 
Detroit Edison system. nuclear aircraft: propulsion for reliability, it will 
We are manufacturing control rod project. We are also perforn abnormal condition and 


el es drive mechanisms radiation damage tests shut down the reactor, if safety requ 


* 


~ ae for the prototype of for the Air Force. For more than nine years we h 


— nuclear pro- We are supplying transistorized nuclear a prime contract to operate the K 
en pulsion plant for instrumentation to the Army Package City Division, a very large AEC | 
the Navy’s nuclear-powered surface ship wer Reactor at Fort Belvoir. This devoted to the atomic weapons p1 
being built at the U. S. Atomic Enerey project deals with reactors to supply all We make many specialized 
Commission’s naval reactor facility i power requirements in remote locations instruments and have delivered th 
Idaho; also for the Navy’s first nuclear- such as the Arctic where fuel is lacking of pocket size radiation detector 


vowered guided-missile- We have developed a new type “‘cut- We invite you to write if 
| — | 


firing cruiser USS Long : ae off switch” for the large problems involving nuclear 
Beach and for several research reactor being built instrumentation, fuel elements, 


nuclear-powered sub- : for the new National Acro- reactors, or other nuclear prol 


A thousand products “Condi a million ideas 


AVIATION CORPORATION 
Fisher Bldg., Detroit 2, Mich. 
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Filter fabric 


cleans house, 


collects 


Above: Fabric filter bags housed in this Dracco unit assure 9912-100% process dust 
collection efficiency. Right: Filter bags being sewn at Dracco Division of Fuller Co., 


Cleveland, Ohio. 


Home-like cleanliness pays off handsomely at Harbison- 
Walker Refractories Company’s firebrick plant in Ham- 
mond, Indiana. Their new Dracco dust control system 
not only keeps plant air as pure as all outdoors, but also 
turns recovered fines (valuable chrome, magnesite 
olivine ) into substantial savings! ’ 
Fabric is prominently on the receiving line in this dust 
control system. Ducts carry dust-laden air five stories 
above the grinding-mixing area to Dracco Multi-Bag Fil- 


and 


ters. And there Wellington Sears fabric traps the fines, 
sends air flowing free and clear. 

Filtration of all kinds, wet and dry, is one of the many 
jobs done by Wellington Sears fabrics. If you have a 
problem-area in which fabric can be of service, call 
us. We've over a century of experience 
For informative booklets, “Modern 
try,” or the more specific “Filter 
Department C-11. 


at your service. 
Textiles for Indus- 
Fabric Facts,’ write 


Wellington Sears Company tess in ratries ror Industey 


For the Rubber, Plastics, Chemical, Metallurgical, Automotive, Marine and Many Other Industries 


WELLINGTON SEARS COMPANY, 111 West 40th Street, 
Boston + Chicago - Dallas + Detroit - Los Angeles + Philadelphia + $an Francisco + St. Louis 


New York, N.Y. Atlanta 





Defensive Stocks Dwindle in Portfolios 


Of the Nation’s Big Investment Funds 


Big investment companies continue to show a more 
aggressive attitude toward the stock market, according 
to the latest study by Arthur Wiesenberger & Co. of 
the buying habits of 26 leading funds. Common stock 
purchases of the trusts amounted to $685-million in the 
third quarter, against sales of only $289-million. 

Over-all, the investment companies reduced their hold- 
ings of cash to 6% from 8‘% and they continue to swing 
away from defensive issues. Utilities, for instance, 
“received progressively less support,” with only $31.1- 
million in net purchases. Banks and finance com- 
panies also met with disfavor; in fact, they were the 
only group in which sales exceeded purchases. 

Oils still are the biggest holding of the investment 
companies, with utilities running a close second. But 
in the move from defensive stocks, the neglected cyclical 
rail and steel shares also were bought heavily. 


Bruce Co. Elects Compromise Board 
In Windup of Fight With Gilbert 


The annual meeting of IE. L. Bruce Co., held this 
week in Memphis, Tenn., confirmed the agreement 
reached between the Bruce family and Edward M. Gil- 
bert, director of Empire Millwork Corp., whose fight 
for control led to a technical corner in the stock (BW — 
Jul.5°58,p22). 

In an atmosphere of swectness and light, shareholders 
voted in a compromise board of 14 directors, split be- 
tween the Bruces and Gilbert, and learned that the 
hardwood floor maker’s net income for the first quarter 
of its new fiscal vear was more than the entire net 
earned last vear. Bruce shares, which went from a 
low of $17 to $190 during the fight, are now at $40, 
approximately book value. 


Stock Averages Bounce Back 


After Pause for Profit-Taking 


The stock market this week began recovering from a 
period of profit-taking. After five days of decline, the 
stock averages rebounded strongly as investors shrugged 
off the possibility of a serious correction. 

There’s little fear that the election results will affect 
the market. In previous off-vear elections, the predomi 
nant trend of the market did not change after the 
results were in. If this market runs true to form, the 
strength shown by the averages is unlikely to be weak- 
ened by the voting. 

The profit-taking that Wall Street is experiencing is 
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not unusual. In the past six months, the Dow-Jones 
average has climbed more than 100 points. ‘This swift 
rise could not continue without some correction. 

At the same time, the climb in stock prices appears 
to have drawn its strength from the basic business situa 
tion. According to Geoffrey H. Moore of the National! 
Bureau of Economic Research, stocks “‘tend to react 
more or less in line with other indications of the reces 
sion’s severity but at an earlier date.’ He points out 
that in previous recessions, the stock market has reco\ 
ered by the time the low industrial activity is reached; 
this time, the stock market didn’t recover until business 
activity was itself improving, which suggests that the 
advance may continue. 


Mutual Bond Funds Fading 
From the Investment Field 


While new common stock mutual funds are spring 
ing up, investment companies that concentrate on bond: 
appear to be on the way out. Hugh W. Long’s Man 
hattan Bond Fund, third-largest with assets of $17-muil 
lion, has agreed to merge into Diversified Investment 
Fund, a $73-million balanced fund, also in the Long 
group. Long threw in the towel because “inflationan 
trends have worked to the disadvantage of shareholde: 

Long’s move is bound to be followed by other with 
drawals. Vance, Sanders’ Bond Fund may be ready to 
merge with its Boston Fund (BW—May24'58,p52). Othe 
bond fund managers concede that since the crumbling 
of the bond market, selling has become even morc 
cult than it was in the past. 

Some mutual bond men hold out hope that Con 
gress will pass legislation to permit investment com 
panies with 90° of their assets in cash or tax exempt 
bonds to pass on non-taxable dividends. [lis would 
bring new life back to the bond funds. However, th 
legislation was blocked at the last session of Cong: 
and there’s doubt about favorable action this veat 

But while the bond funds are hurting, some plan t 
stav in business. Keystone, National Sccuritics, a 
Group Securities claim they have no intention of aban 
doning their bond funds—even though management f 
are relatively small. 

7 


The Markets Briefs 


After the Federal Reserve increased its discount rate 
from 2'+ to 24%, to bring it into line with the mi 
market, other interest rates actually fell this week. |] 
91-day ‘Treasury bill rate dropped from 2.5% to 2.64 
and both finance companies and commercial pa 


dealers reduced the rates thev offer short-term inv¢ 


As expected, Arvida Corp. filed a registration stat 
ment with the Securities & Exchange Commission t) 
week as a prerequisite to a public offering of it 
BW —Oct.25°58,p35). In a separate move, SEC appea 
the court decision denying it a preliminary injunct 
iainst Arvida’s underwriters because they 
vance publicity. However, observers say that SI 
likelv to block sale of the stock 


issucd 
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Paper mill recovers fibre, saves water, solves 
disposal problem with the ‘Precipitator’’ 


Southland Paper Mills at Lufkin, Texas 
produce newsprint and kraft. They 


pump general fiber-bearing effluent 


from the groundwood mills and news- 
print savalls to their Permutit Precipi- 
tator where suspended solids are re- 
moved. The clarified effluent is blended 
with fresh water and used as make-up 
in the kraft pulp mill. The precipitated 
fibre is reclaimed and _ retirned to 
process as No. | quality groundwood 
for the newsprint mac hines 

The Precipitator offers two big ad- 
vantages in this type of fibre recovery 
system: 
1. It is flexible in operation. The 
Precipitator’s principle of diminishing 


upflow velocity allows far wider lati- 





tude in flow rate. Flows as high as waste-treatment probl ms and get the 
50% over design capacity and as low advantage of engineering experience 
as 80% below design capacity are often with all major types of waste-separa 
encountered without losing the blan- tion equipment including precipitation 
- ore compared to constant- and flotation units, centrifuges, filters 
cross-section upflow units which de- evaporators and degasifiers. Address 
pend on uniform flow rate and may Industrial Waste Treatment, Dept 
lose their blankets with as little as 104% BW-11, Pfaudler Permutit Inc 50 
increase of flow over the design rate. West 44th St., New York 36, N. Y. 


2. It is expansible. Units can be 
placed side to side and end to end 


In some cases, drive shafts can be 


lengthened and a common drive used ine 5 RRAUT IT, 
D) 


for a number of units. One mill, for guns wth “wnnate 
example, started with 15000 gpm and DIVISION OF PFAUDLER PERMUTIT INC 
has expanded to 27000 gpm with no Water Conditioning 
loss of space between units. lon Exchange ¢ Industrial Waste Treatment 


Call Pfaudler Permutit on your 
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Rail traffic has finally 
started to improve... 


Drops in Class | Road Carloadings 
(1958 vs. 1957) 


(1958 vs. 1957) 


... Even among the long- 
depressed Eastern carriers... 


Drops in Regional Carloadings 








...But 1958 revenueswill be 
the smallest since 1954... 


Class | Railroad Operating Revenues 


(Billions of Dollars) . 
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ROADS 





e 
o*e, os? 
Ky 2 
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EASTERN 
ROADS 


“Gana 


ee by 


... And earnings the 
smallest since 1949 


Class | Railroad Net Earnings 
(Millions of Dollars) 


Carloading Rise Helps a Bit 


Rail 
again (top charts), snapping back from 
one of the worst showings of anv indus 


carloadings are on the mend 


trial barometer during the 1957-19558 
recession. ‘The improvement is picking 


up momentum, with signs that there 


will be more of the same for the rest 
of the vear. 
Despite the improving  carloading, 


though, the over-all situation of the 
hard-pressed roads for the whole of 
1958 is not going to be happy. 
the carloadings don’t look particularh 
impressive except when compared with 
their vear earlier level when recession 
influences were paring them sharply 
Operating costs also continue high and 
rigid. All in all, the fiscal picture will be 
brighter than sccmed likely a_ while 
back, but it will be a long wav from bril 
liant. Here’s how the Class I roads arc 
likely to stand at vearend 

Gross revenues at the 
no more than match the 
of S9.4-billion. ‘That's 104° 
last vear, 11.4% 


best will do 
1954 figure 

less than 
below 1956, and 
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Even; 


12.2% under 1953's record high of 
©10.7-billion. 

Net profits will do even worse than 
gross revenues, and will be lucky to 


even including the 
non-recurring = $40-million = mail pay 
ward of last summer, which = may 
produce $32-million in after-tax net 

lor the postwar period, net carnings 
of $550-million would be mighty small 
Actually they would prove 
the smallest since 1949; also 25° be- 
ow last vear and 40% below the $92 
million record set in 1955 

What's more, even if Wall Streeters 
t in thinking that the recovery 
of carloadings will continue into 1959 
it an increasing pace the net carnings 
don't figure to be anvthing to boast 
thout next vear. 

Of course, optimistic Streeters like 

point out that the rails usually do 
verv well financially in the vear follow- 
ing a bad period. ‘That's because in bad 
thev make heavy 
maintenance and capital 


cach $550-million, 


potatocs. 


Te COTTCC 


times VCT\ cuts m 


spending, and 


then restore the cuts rather slowly as 
business gets better. Thus, in 1955 
when business had got over its 1954 
indisposition, the Class I roads net 
promptly climbed 36% to reach the 
record $927-million. 

Other smart analysts, however, find 
buving by no means so certain that this 
pattern will be followed now even if 
business sustains its expected climb; 
carnings will get better, they say, but 
nowhere nearly so much as in 1955 
They argue this way: 

¢ Operating expenses are higher 
and harder to cut—than in 1955. 
(other than federal) and 
ientals are also up. 

¢ ‘Tax deferrals granted through ac- 
cclerated depreciation are running out 
now, whereas in 1954 and 1955. they 
were on the rise, and helped increase 
net carmings. 

e Rail workers are due for 7¢-S¢ 
an-hr. which was not the cas¢ 
in 1955. ‘The hikes will hurt net, even 
though rail employment by September 
had fallen off to 840,000—the 
10 vears and was under the $995, 
recorded as recently as September, | 

e Manv Class I carriers cut the 
maintenance so sharply during the 1 
cession that any gain in trafic will force 
them to step up the spending 
faster than in 1955. 
would be a substantial 
freight car repairs. 

Estimates of next vear’s rail carning 
are chancev things, this far in advance 
But Moodv’s comes close to the 
sensus of the experts with its guess that 
1959 carnings will * 
million, or somewhat below the S6S-° 
million of 1954 and the $737 
i937.” 
¢ Market Reaction—During this 
rally on the stockmarket, the rail 
a group, have gained considerably m 
than the industrials, judged by Stan 


| AXCS 
equipment 


boosts, 


lowest Ih 


much 
specially necacs 
amount of costh 


con 
Ipproximate SOT 


million of 


ard & Poor's price vardsticks. Last 
week, the rails were 41° above th 
low for the vear, while the industri 
were only 25% ahead. From this, tl 


less optimistic among the Street’ 
students figure that rail stock prices ha 
already pretty much 
mnprovement of carnings expected 
the months ahead. 

At the time, these anal 


stress that the rails should be judged 


discounted | tl 


Sammie 


individual merit, not as a group. $ 
have deteriorated badly in recent vear 
especially in the cast; others are a 
aly gaining. You get an idea of tl 
variety from this random group. of 


predicted showings for 1958: For ¢ 


of the roads, 1958S will merely be 
poorest since 1954: one will be 
worst since 1950, three since 1949 


' 


since 1947 


lowest nets sinc 


Another three 
1946. END 


‘ 
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6 Taylor-Fabricated Lam 
Protect Control Elements 


These insulators for the pop-up 
mechanism, color control unit, and 
heating element in the Geueral Elec- 
tric Automatic Toaster are made of 
continuous filament woven glass 
fabric with melamine resin bond. 
This Taylor Fibre Co. material was 
selected for its ability to withstand 
the temperatures encountered in the 
toasting operation, its excellent arc 
resistance and mechanical strength, 
and its cost, which is lower than that 
of the mica insulators formerly used. 

Another factor in the decision was 
the capacity of Taylor Fibre Co. to 
produce the fabricated parts to spe- 
cification, and in the large quantities 
required, at reasonable cost. 

You, too, may have applications 
which can utilize the combination 
of physical, mechanical and elec- 
trical properties found only in lami- 





LAMINATED PLASTICS 
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inated Plastic Insulators 


of GE Automatic Toaster 





nated plastics. Our application en- 
gineers will be glad to discuss them 
with you, offer engineering assist- 
ance, and recommend a Taylor grade 
that will fit your specific require- 
ments. Our plants at Norristown, 
Pa., and La Verne, Calif., are both 
fully equipped for fast supply of 
basic materials and finished parts. 
Write us for detailed information or 
to arrange for a Taylor Fibre man 
to call on you. TAYLOR FIBRE Co., 
Norristown 35, Pa. 


ylor 


VULCANIZED FIBRE 











Wall St. Talks... 


... about the average 
that might have been... 
yearend dividends . 
ance levels. 


. resist- 


The Dow-Jones industrial average is 
high, but think how much higher it 
might have been. Harold Clayton, of 
Hemphill, Noves & Co., points out 
that the index would now be 1,798, 
instead of the actual 546, had IBM 
not been replaced as a component by 
AT&T wav back on Mar. 14, 1939, 
Since then IBM has risen from $19] 
to $5,513—allowing for stock splits and 
stock dividends—while AT&T has gonc 
up from $165 only to $194 


Yearend dividends may be especial 
victims of the 1957-1958 
some Streeters feel That’s because the 
vear-enders reflect the whole 
profits to a much greater extent 
earlier quarterly pavouts 


Tecession 


vear’s 
than 


Stock market weakness has sent the 
chartists scurrving to find the strong 
“resistance Consensus is that, 
for the D-] industrial average, the first 
serious resistance to selling would bc 
found in the 530-540 zone. If that 
line were pierced, the feeling is that 
much stronger resistance would be met 
in the area of 500-510 


levels.” 


The commodity markets are being 
less affected by inflation fears than arc 
stock prices. A Streeter points out that 
copper can still be bought 33% below 
the 1955-56 high—despite some specu 
lative buving on strike news—while steel 
scrap is 16% less, lead 21%, zinc 19%, 
rubber 40%, wheat 26% 


Increased margin requirements havc 
brought a surge of activity in lower 
price stocks. Brokers report that man 
short-term traders with limited capital 
have been concentrating on issues wher¢ 


they can buy a substantial number of 
shares. However, few Streeters are wot 
ried by the trend, since the dealing is 


said to be largelv on a cash basis 


Municipal bond prices have been ral 
lving since early September. The D-J 
index of tax-exempt vields (which moves 
inversely to prices) stood at 3.37% last 


week, compared with the almost-20-yeat 
high of 3.75% reached seven weeks ago 
Just the same, most dealers still have 


their fingers crossed; thev’re worried bi 


the rising volume of new issue slated 
to be offered soon, and by the money 
market uncertainties inherent in the 


yet-to-be-announced terms of the Treas 
utv’s $12-billion December refunding 
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Question your AIM*...U. S. Gypsum does... 
Acme Steel Strapping secures lading, saves time 


Acme Idea Man 
R. E. Buchanan 
works with 

U. S. Gypsum 
and other 
companies 

on their 
materials 
handling 
problems. 








UNITED STATES GYPSUM COMPANY, Fort Dodge, Iowa, wanted to 
improve effectiveness of bracing and speed loading of gypsum board 
on flat cars equipped with permanent end bulkheads. 


Working with their Acme Idea Man, they developed a method using 
flat steel strapping that minimizes side shift of the lading, and permits 
faster securement of the load to the car. (Idea No. U2-4) 


The flat steel strapping is easy to handle and apply, and results 
in neat, firmly secured loads. Consignees benefit, too—they report 


excellent arrival condition, which makes for faster unloading 


‘Question your Acme idea Man. He can help you solve your packaging 
and shipping problems, with important benefits to both you and you: 
customers. For full information, call or write Dept. BGU-118, Acme Steel 
Products Div., Acme Steel Company, Chicago 27, Ill. In Canada, 

Acme Steel Co. of Canada, Ltd., 743 Warden Ave., Toronto 13, Ontario. 


ul STEEL STRAPPING 





In Business Abroad 


French Banks Back New Company 
To Build Pipelines in North Africa 


Four leading French banks—Credit Lyonnais, Banque 
de Paris et des Pays-Bas, Lazard Freres, and Rothschild 
I'reres—are founding a new company to finance pipe 
line construction in North Africa and Western Europe 

Vhe joint venture is entitled Compagnie Eurafricaine 
pour le Financement des Pipe-lines; it will be capitalized 
initially at about $2.5-million. Later, this is to be in 
creased by public subscription in France and the group 
intends to raise foreign capital also. 

Starting plans call for investment in two pipeline 
projects in North Africa. One is an Algerian line be- 
tween the oil field at Hassi Messauoud and the Mediter- 
ranean; the other is to run from the Edjele field in 
Algeria to the sea, via ‘Tunisia. 


U.S. Steps Up Its Contribution 


To European Technical Training 


In an effort to help Western Europe boost its supply 
of scientists and engineers, the U.S. has offered to con- 
tribute $750,000 to the Organization for European Eco- 
nomic Cooperation (OKEC), instead of the $500,000 it 
had originally pledged. 

leaded by Robert L. Clark, former executive director 
of Pres. Kisenhower’s Committee on Scientists and Engi- 
neers, the .program is already in its first vear. Plans for 
the first and second vears include: 
science and mathe- 
matics teaching for secondary school teachers and super- 
So far, two courses have been held—in Britain 
ind West Germany—and a third, stressing mathematics, 
is slated for France in November 


¢ Demonstration courses in 


Visors 


¢ Fellowships for senior scientists to promote the 
exchange of techniques and to strengthen training insti- 
tutions. 

¢ Additional training for technical personnel who 
ire already working in industry. 


U.S., Japanese Ball Bearing Makers 


Team Up for Production and Sales 


Hoover Ball & Bearing Co., Ann Arbor, Mich., has 
invested a reported $500,000 in Nishi Nippon Seiko 
NSK) of Otsu, Japay, and concluded a deal covering 
NSK 
produces about half the ball bearings made in Japan. 

Hoover's participation in the Japanese company gives 
the Michigan manufacturer exclusive rights to import 
NSK’s entire line of bearings in the U.S. 


sales and production with the Japanese company. 


94 Business Abroad 


Except in the Japanese market, Hoover will handle 
sales for both companies on a world-wide basis. To get 
the joint venture rolling, Hoover engineers will be in 
charge of design and production in NSKk’s plant in Japan. 


India’s Small Business to Benefit 


From U.S. Commerce Dept. Programs 


The Commerce Dept. has initiated a double-barreled 
assistance program for Indian small business, light indus 
trv, and handicrafts. It’s designed mainly to help India 
meet its crucial need for more exports earning hard 
currencies. 

¢ In one part of the program, 10 U.S. marketing 
and merchandising experts are surveving India’s handi- 
craft and consumer goods industries. ‘The objective is 
to increase Indian exports of these products through 
modern packaging and marketing methods 

¢ In the other, Commerce's Office of International 
Trade Fairs is sending a combined trade mission and 
light industry trade exhibit to India next month. The 
exhibit will demonstrate ways to set up and operate light 
industrial units. Another objective will be to put 
Indian businessmen in touch with U.S. companies 
interested in investing or licensing in India. 


U.S. Expects Continued Improvement 


In Trade With Most Foreign Countries 


U.S. exports have been picking up the second half 
of the vear. After perusal of a 45-country survey of 
trade prospects, the Commerce Dept. forecasts: 

e Trade with Latin America may be higher this 
vear than during any previous vear except 1947. 

¢ Exports to Western Europe during the second 
half should get a boost from these factors: moderate 
economic expansion, strong demand, and favorable trade 
balances. 

¢ Trade with the Far East probably will decline 
a bit further, but an upturn is the prospect for the first 
quarter of 1959. 

e ‘Trade with the Middle East will improve. 


Business Abroad Briefs 


Consolidated Electrodynamics Corp., Pasadena, Calif., 
has set up a West German subsidiary in Frankfurt/ 
Main. Wholly owned by the parent, the offshoot will 
handle Consolidated’s business in Western Europe's six- 
nation Common Market, plus Britain 


New York’s two biggest banks—the Chase Manhattan 
and First National City—will set up subsidiaries in the 
Union of South Africa. Both will be located in Johan 
nesburg. Chase Manhattan's branch will be named the 
Chase Manhattan Bank of South Africa, Ltd. First 
National City’s will be entitled the First National City 
Bank of New York (South Africa), Ltd 
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And there’s more than meets the eye. Here is a desk . ARISTOCRAT Modular components. This new c 
for a working man... with everything at his finger tips of handsome steel furniture, available in s¢ 
... yet out of sight and out of the way. Fitted to the subtle shades, offers the ultimate in comfo 
busy executive’s exact work needs, it is one of hun- and efficiency at all levels, from executiv 
dreds of superb custom combinations possible with tarial to general office. Send coupon for full 


See the exciting use of ARISTOCRAT Modular i 
Furniture by Michael Greer. N.S.1.D.. a ; Remington Rand 

at the Design Center for Interi in ; 

New York City. Mr Greer is President « rs Room 2128, 315 Fe 
the National Society of Interior De Please send free coy 
Modular Furnit 


Division of Sperry 


NAMI 


COMPANY 


DIVISION OF SPERRY RAND CORPO TION 4 ° ADDRESS 
i 


CILY 





tomorrow's products’ today...through ENJAY. PETROCHEMICALS 


Alcohol for crystal-clear vinegars 


Enjay supplies alcohol for those savory white vinegars that make your salads 
tastier...tangier! This is just one of the many ways in which Enjay helps add 
enjoyment to your life. Enjay has nine conveniently located offices, ready 


to help in the application of Enjay petrochemicals to industry's problems. 


ENJAY COMPANY, INC., 15 west 51st s 
Other Offi Akron - Bost Charlotte - Chi 
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PERSONAL BUSINESS 


BUSINESS WEEK You will find some money-saving reading in a batch of recent income 
tax rulings—touching on estate planning, medical deductions, and exemp- 
NOV. 1, 1958 tions for dependents. 





In the estate planning field, there’s an important Internal Revenue 
Service ruling on pension distributions that bears re-emphasis. Generally, 
when you “separate” from your company and get a lump sum distribution 
from a pension or profit-sharing plan, the part contributed by the company 
is taxed at the lower capital gain rate. This means a maximum 25%, as 
A BUSINESS WEEK opposed to your ordinary income tax rate. 


Now, IRS says that when you technically get a different employer as 

a result of a merger or reorganization, you have “separated” from your old 

SERVICE job and are entitled to the lower tax rate on any lump sum distribution—even 
though you perform the same duties for the successor corporation. 


The new rulings on medical deductions make interesting reading, too. 
A District of IRS has decided (in a ruling that probably will become national) 
that vitamins can be deducted if they were (1) prescribed by a physician, or 
(2) needed to alleviate pain. But it won’t count, of course, if you take them 
on your own. 


You can also deduct part of your premiums for accident or health 
insurance if you distinguish between (1) the part of the policy that com- 
pensates for injuries or lost earnings, and (2) the part that covers actual 
medical expenses. Only premiums on the latter are deductible. In a recent 
case, a taxpayer failed to separate the medical expense element, and the 
Tax Court allowed only $40 of over $750 spent on premiums. A tip: To 
get the maximum deduction get a breakdown from your insurance company 


In another case, IRS decided that a sole proprietor’s disability policy 
premiums were not deductible as a business expense, as claimed, because 
the policy failed to mention reimbursement of business overhead expenses 
incurred during disability. 

A new “sick pay” ruling benefits commission salesmen. Commissions 
they get while absent can, in many cases, be excluded from taxable income 
under the $100-a-week sick pay rule. The IRS ruling applies where the com- 
pany continues to pay the salesman his standard commissions on orders 
received from his regular customers. 


There are at least three new dependency rulings worth noting. 


In one, IRS says that if you pay college tuition for a son or daughter, 
you count it as part of your support contribution for the year in which the 
school term occurs, not for the year in which the bill is actually paid. It’s 
when your dependent receives the support that counts, taxwise—not when 
you pay the bill. 


The second ruling concerns the values that enter into “support.” To 
decide whether you’ve furnished more than half of a dependent’s upkeep— 
the requirement for claiming the exemption—you count only “actual 
expenses.” To clarify a point, IRS says that in addition to money outlays, 
support in the form of property or lodging can be valued at current market 
prices. However, “services” and similar benefits can’t be counted. 


The third dependency item has to do with child care payments—where 
the parent, ‘a widower for example, must pay for the daytime care of his 
child so that he is free to be gainfully employed. The U.S. Tax Court says 
that such payments can be counted toward support to determine whether 97 
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you’re entitled to a dependency exemption—even though these same pay- 
ments can also be deducted as a “child care expense.” 


Hints for health are abundant these days—and easily forgotten. Here 
are some tips, though, from Dr. Harry Johnson, Life Extension Foundation 
head, that seem especially worth noting: 


Exercise: Walk at least 20 min. three times a day. Work in some 
swimming, golf, bowling, or similar activity whenever possible. Swimming 
is an excellent conditioner 

Food and drink: Don’t dine with your family until you’ve relaxed for 
about 20 min. On a rush business trip, avoid heavily seasoned foods, and 
go easy on salads with uncooked vegetables. Stay away from luncheon 
cocktails. 

Work and relaxation: Break up office monotony with a coffee, tea, or 
juice break—or go talk to someone. Do your “homework” at the office 
rather than at home. If you do take work home, get up early and tackle 
it, rather than doing it in the evening. Try music as an almost ideal ‘‘break” 
after a hectic day. 

Retirement: Don’t worry too much about a hobby for your later years; 
its importance has been overrated. According to Johnson, the so-called 
preparation for retirement is over-emphasized. Let the person alone, he 
says, and he’ll take care of his own psychological adjustment if he has 
adequate health and adequate money for his regular needs 


Thinking about a British-made car? While Detroit is becoming more 
conservative in auto color schemes, the trend in English models is to bright 
colors. 

Here’s an idea of the hues that are being shown at the current Inter- 
national Motor Show in London: Daimler, black and mountain blue, black and 
cream; Rolls Royce, blue-gray and metal gray pastels, sage and velvet green 
combination; Vauxhall, old rose, royal blue, laurel green, imperial ivory; 
Bristol, bright red and dark green. 


Whoosh!—In January you'll be able to fly nonstop via jet aircraft from 
New York to Los Angeles (westbound, 5 hr.; eastbound, 4% hr.). American 
Airlines begins daily Boeing 707 flights in both directions. 


By mid-1959, the airline will extend jet flights in the U.S. to San 
Francisco, Chicago, Dallas, Washington, Baltimore, and Boston. 


A new book by the J. K. Lasser Tax Institute, 53 New Plans for Saving 
Estate and Gift Taxes, shows how the creator of an estate can avoid having 
it “cut drastically by totally needless taxes” (American Research Council, 
1 West Ave., Larchmont, N. Y., $5.95). 


Slimmer wallet dept.: Now your Diners’ Club card will be honored 
at Sheraton hotels. And, conversely, if you’re a member of Sheraton Credit, 
you automatically become a Diners’ Club member (page 66). 
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EW | LINK-BELT 


shaft-mounted 
speed reducers 


The ultimate in ease of purchasing, 
of mounting, of maintenance 


No other shaft-mounted unit can equal the 
combination of convenience. dependability 
and pYecision provided by the new Link- 
Belt shaft-mounted speed reducer. 

Installation is easy . . . requires no special 
tools. Motor and drive can be positioned to 
meet practically any space and application 
need. Tie-rod turnbuckle permits fast, sure 
belt tensioning .. . leakproof lubrication as- 
sures long-lasting service. In addition, Link- 
Belt simplifies purchasing and selection by 
offering pre-selected recommendations over 
a broad range of mechanical power trans- 
mission requirements . . . plus “off-the-shelf” 
availability. 

For full facts on industry’s newest shaft- 
mounted speed reducers, contact your near- 
est Link-Belt office or authorized stock- 
carrying distributor. Ask for Book 2618. 


DESIGNED TO SIMPLIFY AND SATISFY THE MAJORITY 
OF SPEED REDUCTION JOBS, L ink-Belt shaft-mounted 
speed reducers are made in single and double re 
ductions up to 40 hp. Wherever they're used, they 
maintain lasting efficiency with such features as 
hardened precision gearing, live-action lubrication, 
long-life ball bearings and cast iron two-piece hous 
ing. Overload release device can be turnished 
original equipment or applied in the field 


Send for your copy of 
Shaft-Mounted Speed 
Reducer Book 2618 
today. 


LINK{@}BELT 


SPEED REDUCERS 


LINK-BELT COMPANY: Executive Offices, Prudential Plaza, Chicago 1. To Serve 

Industry There Are Link-Belt Plants, Sales Offices, Stock Carrying Factory Branch 

Stores and Distributors in All Principal Cities. Export Office, New York 

Australia, Marrickville (Sydney); Brazil, Sao Paulo; Canada, Scarboro (Toronto 
13); South Africa, Springs. Representatives Throughout the World 




















YOUR PRODUCT GOES FIRST CLASS 


Corrugated boxes by Gaylord deliver positive protection 
against the hazards of transportation. No matter how your 
product goes to market—Gaylord corrugated gives assurance 
that it travels first class . . . and looks the part. 


In any language, Gaylord boxes speak for themselves. 
So call in your G-man today . . . he talks your language. 














HEADQUARTERS, ST. Louis 
PLANTS COAST TO COAST 
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Synthetic Fibers: 
In most, even 
growing demand 
can’t match 
planned capacity 
increases. 


Rayon Regular 
Filament & Staple 


Millions of Pounds 
800 ~~ 




















0 





t 


1958 ‘60 62 


Data: BUSINESS WEEK Est, 


Acrylic Staple 


Millions of Pounds 
800 





Nylon Filament 


Millions of Pounds 
800 











Acetate & Triacetate 
Filament & Staple 


Millions of Pounds 
800 





Polyester Filament 
& Staple 


Millions of Pounds 
800 — 











Hot Competition in the Making — 


The charts above give a rough idea 
of what lies just ahe: id for the already 
hotly competitive synthetic fiber in 
dustry. By the 1960s, capacity for an 
additional 275-million Ib. of fiber wall 
be on stream. The big problem: How 
to market all that new production? 

In addition to the brand names 
familiar today, there will be a host of 
new ones, each vving for a share of 
essentially the same market. 
¢ Taking Bows—lor instance, just in 
the past few months three big com- 
panies announced entries into polvester 
fibers, to compete with du Pont’s well- 
established Dacron. ‘Tennessee East 
man has started commercial produc 
tion of Kodel, North American Rayon 
Corp. plans to markct Narene, and 
Celanese Corp. of America will intro 
duce its Teron to customers by 1961. 


Even more crowded is the lineup of 
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crylic fibers, headed by another du 
Pont fiber, Orlon. Six other companies 
are either in production or soon will be 
Amencan Cvyanamid’s Creslan plant is 
5 complete. Chemstrand has mad 
1 big dent in the carpet market with 
its Acrilan (BW —Jan.26°57,p53), East 
man has Verel on stream; Dow Chem- 
ical is producing commercial qualities 
of Zefran; Union Carbide is pushing 
Dvynel, and B. F. Goodrich has Dar- 
van. 

In nvlon—the polyamide synthetics 
half a dozen companies are competing 
in a market du Pont once ruled alone. 
\llied Chemical’s National Aniline Div. 
is selling Caprolan. Other nylons are 
being produced by American Enka, 
Chemstrand, and Industrial Ravon. 

Vhere’s already a glut of production 
of the cellulosic fibers—ravon and 

etate. And the entire industrv_ is 


vulling out all stops in its research 
still another tvpe—the pol shed 
tractive of the relatively chi 
raw material, oil 


because 


Girding for Competition 


lo prepare itself for all this rm 
Celanese this fall completed arrans 
ments with Imperial Chemical Ind 
trices, Ltd., to market ‘Teron—a Da 
like fiber that ICI has been produ 
since 1949 under the trade name || 
lene for markets outside the U.S. 1] 
deal marks Celanese’s first venture 
svnthetics other than ravon and acctat 
(BW—Sep.27°58,p177). Fiber Indu 
tries, Inc.—a company jointly ov 
bv Celanese and ICI—will produce th 
Peron fiber at a plant to be built 
Shelby, N.C. 


Ihe reason for Celanese’s mov 
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To help jet planes “win by a nose” 


The plastic “‘radome’’ noses on jet 
planes are a vital part of the homing 
controls. Dimensional tolerances 
must be extremely small 

This calls for extreme accuracy 
and exceptional finish in the mold 
that forms the nose. Meeting these 
requirements is no child's play, as the 
mold is three feet high and weighs 
several hundred pounds, so that the 
rugged talents of the blacksmith and 
the delicate touch of the tool maker 
must be combined in its construction. 

You would assume that an assign- 
ment like this would go to the hand- 
ful of tool and die makers capable 
of handling so large and demanding 





a task. Instead, it went to National 
Supply, whose only claim was its 
reputation for welcoming new and 
unusual jobs, and for doing them 
exceptionally well. 

If you have a problem in procure- 
ment involving anything from special 
operations in forging, foundry, ma- 
chining, welding, or fabricating up to 
complete manufacturing and govern- 
ment-standard inspection, you may 
find your best solution by entrusting 
the job to us. We’ve handled all these 
types of jobs for others, and would 
like a chance to do any or all of 
them for you. There’s probably a 
National Supply plant near you. 


THE NATIONAL SUPPLY COMPANY 


Subsidiary of Armco Steel Corporation RACY 
\V/® 


Y 


TWO GATEWAY CENTER, PITTSBURGH, PA. 
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... many of the chemical 
companies will find them- 
selves in a dog-eat-dog busi- 


NESS «+ « 


STORY starts on p. 101 


l'cron lvester—is that is the 
chart ) 101) show, demand for 
polvest f likely to increase 
ster than « utput Besides, Pres. Hat 
old Blancke of Celanese (cover) point 
out, we will have avoided 10 vears of 
marketing indigestion.” In other words, 
sin ilready a proven fiber 
Celanes von't have to devote a decade 
to selling it to the trade, as has been 
neces vith other svntheti 


l'echnically, Celanese can’t market 
feron until 196] Pont’s 
exclusive U.S. patent rights expire. But 


t 


when du 





meantin t can import. enough of 

the fiber from ICI’s Canadian sub 

sidiat Canadian Industries, Ltd., to 
complete product research and market 
testing 

e Contestants—When it’s read for 

market, Teron will face a formidabl 

battle. Each of rival companies ba 
plans f r it wh nbe lircad 
e Dow uming its Zefran solel 
it vomen \ I nthe begi Ming 
ting few “fine mills and stores 

1 the h eher-p! d line 

e American Cvanamid savs “ther 

bout } ises we are taking 
hard look at ( slan It has hired 
textile specialists f its marketing 
taf 

e All Ch like t 

the t t . its Caprolan 

id plan on in carpeting 

. tial th its Verel acrvli 

ts th t t, where Acrilan 
| iS ll nu h h 1 l Its Kodel 
wll ¢ ' ' tat nen’s % 

u t vint 
All in tuat hapes up a 
market Min ughtmare, Claim 

ind unt ns \ h } yrted 
ut 1] th timate consumer! 

but t t idust itself. 

What an f the chemical 

compank iew to svnthet vill find 

themselves in a dog-eat-dog business un 
like invth ng in their CX pcricnc 

¢ Celanese’s Edge—W ith this prospect, 

Celan ongratulating itself for 

tving up with ICI for two reasons 

e Through its sister Dacron, Teroa 
rea vell known in the trade 

© Just important, Celanese has 

put itself into shape as a hard-hitting 

market ifter four veat f reorganiza 

tion. In fact, ICI specificall picked 


Celanese as its U.S. partner because of 
the company’ 


Marketing 


| | 
marketing approach 
oS ae | 


is particularly important 
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ANSUL has introduced a new line of dry chemical fire extinguishers. We call then 
models, and they come in 5, 10, 20 and 30 lb. sizes. ANSUL people have worked 
make them the most effective extinguishers, pound for pound, dollar for dollar, that y 


buy anywhere. We want to show you these new extinguishers... to demonstrat 


effectiveness ...to point out the precision engineering and craftsmanship that goe 


unit. Write for our new catalog or an appointment with an ANSUL fire protection consult 





e ‘‘D”’ models are available in either red or white finish, to insure maximun 
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“FREON REFRIGERANTS/ SOLD THROUGHOUT THE UNITED STATES AND IN FIFTY-ONE FOREIGN COUNTRIES/ CABLE ADDRESS “‘ANSULCHEM"’ 


ANSUL CHEMICAL COMPANY / MARINETTE, WIS. FIRE EXTINGUISHING EQUIPMENT / INDUSTRIAL CHEMICALS / REFRIGERATION PRODUCTS 


Plan with 


a B&O man! 
PHONE OR WRITE: 


T. G. GORDON, Industrial Agent 
BALTIMORE 1—LExington 9-0400 


G. E. FERENCE, Ind. Development Agt. A. C. TODD, Industrial Agent 
NEW YORK 4—Digby 4-1600 CINCINNATI] 2—DUnbar 1-2900 


FIELDING H. LEWIS, Industrial Agent W. E. OLIVER, Industrial Agent 
PITTSBURGH 22—COurt 1-6220 CHICAGO 7—WaAbash 2-2211 


BALTIMORE & OHIO RAILROAD 


Constantly t —better! 
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... since 1951, Celanese 

has been backing out of the 
fabrics business . . .” 

STORY starts on p. 101 

Blancke. He has been “‘both- 

irs he 1\ by the lack 

ribution research Compani 

millions of dollars, he adds, 

fiber. Having accomplished 

1O 1 to find a 

ustrv has relied too much on 

gimimicl ind name-selling, he com 

plains. ‘This wasn ilwavs the case. 

Ravon vw 1 logical development as a 

ilk. Acetate—Celanese’s 

major forte—added beauty and _ sheer- 

ness. Nvlon came along at an oppor- 

tune time to replace Japanese silk in 

hosierv. But today, savs Blancke, “‘a 

host of materials are on the market 

not aimed at anv specific thing.” 

¢ Concentrating—Up to now, Celanese 

has been sticking prettv much to onc 

fiber—acetate. There were slight depar- 

tures, into Fortisan, a reconstituted ace 

tate, and Arnel, a triacetate fiber. The 

company also diversified into chemicals 

and plastics. But acetate was alwavs the 
main thing ; 

In early vears, the companvsproduced 

acetate fabrics as well as fibers, in order 

to convince the trade of the material's 


substitute for 


virtues. But since about 195] 

been backing out of the fabrics busi- 
ness. Blancke admits the company spent 
too much tim ompeting with = its 
own customcr! 

It’s the concentration on selling ace- 
tate fiber that resulted in Celanese’s 
marketing reorganization. The com- 
pan onfidenth expccts this revamping 
will help give l ead start on the 
competition 1¢ it of evidence Cel 
inese cit he nine-month report just 
issued. At a time when business in gen- 
eral w ( X v buovant, Celanese 
oN on3 7 


ADOVE 


On Dut cood CiCad 

to the Textile Div., 

up ft vo-thirds of the 

busin In turn, the ‘Tex- 

ttributes the good fortune to 

marketing approach—described 

is “total marketing’ bv John W. 

Brooks, vice-president and general man 
ier of the division 


ll. Total Marketing in Action 


In marketing, the textile industry 
has never been noted for its use of 
research, despite its sensitivity to con- 


sumer tastes. Even among the new 
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Serving the Petroleum and 
Chemical Process Industries 


It’s the many-sided job of Eagle-Picher to supply 
raw materials and component parts to other 
manufacturers in many important industries. 
Interesting examples are the petroleum and 
chemical industries. 

For these industries our Insulation Division 
makes insulating blocks, blankets and cements 
for use on heated and cold equipment. This 
Division also produces Celatom—a_ versatile 
diatomaceous earth with extensive uses as catalyst 
carriers, filter aids, and as fillers. Similarly, our 
Chemical Division produces a comprehensive 
line of lead and zinc oxides used throughout 


these industries in many important applications. 

The wide acceptance of Eagle-Picher products 
by manufacturers in these fields again under- 
scores our single-minded emphasis on quality. 

As a “‘manufacturer’s manufacturer” Eagle- 
Picher also serves such important industries as 
automotive, agriculture and farm equipment, 
paint, steel, food packaging, appliances, ceramics, 
electronics and many others. Over EAGLE 
the years we have proved in these 
industries that our manufacturing 
and research techniques successfully 
supplement those of our customers. 


SINCE 1843 * THE EAGLE-PICHER COMPANY, GENERAL OFFICES: CINCINNATI 1, OHIO 
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There is only ONE! 


The Rust-Oleum formulation is exclu- 
sive—incorporating a specially-proc- 
essed fish oil vehicle that penetrates 
rust to bare metal and dries right! 
Rust-Oleum, of course, is available in 
many, many attractive colors to pro- 
vide lasting beauty and protection for 
industry, home, and farm. 


RUST-OLEUM CORPORATION * 


<a> 
RUST-OLEUM 


a3 


See how Rust-Oleum can cut your 
maintenance costs with less surface 
preparation and long over-the-years 
protection. Rust-Oleum Industrial 
Distributors maintain complete stocks 
for immediate delivery. Homeowners 
will find Rust-Oleum featured at local 
paint, hardware, and lumber dealers. 


2428 Oakton Street * Evanston, Illinois 


RUST-OLEUM. 


Write for complete 
information. Send 
us your rust 
problems. 


Famed liners S.S. LURLINE and s.5s 
MATSONIA available on scheduled 
weekly sailings from San Francisco 
or Los Angeles to Hawaii 
Complete facilities for entertain 
ment, recreation and meetings 
First 


Unexcelled food and service 


Spacious, air-conditioned, all 
Class 

All-inclusive costs, competitive 
with any convention center, are less 
than $25 a for 


accommodations, transportation 


day per person, 





food and service 


Available in red, 
white, green, gray, 
aluminum, black, 
yellow, blue, etc. 


MATSON — Hawaii's Most Complete Facilities! 
Hotels 
1000-capacity Convention Hall 
for meetings, entertainment, and recreation. 


the Heart of Waikiki 
All facilities 


MAIL COUPON TODAY 


Dept. B | 
Calif 


Matson Navigation Company 
215 Market St. ¢ San Francisco 5 


Please rush full details on Lurline-Matson Group 


Name 
Title 
Company 
Address 
City 
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. .. now the producers are 
closer, but mills still lack 
rapport with the market .. .” 


STORY starts on p. 101 
been donc 
until 1960 
will the ‘intensive campaign 
to develop the ot 
market research pay off on a substantial 


has 
not 


little enough 
du Pont 
industrv’s 


fibers, 
In fact 


SAaVS 


ind apply tools 


scale 
Meanwhile, 


retail 


from the 

the trade lives pretty 
to da Vhat approach, 
worked well enough when 


mills on up te 
the stores 
much from dav 
savs Brooks, 
demand was high and capacitv limited 
But | 
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such has not been the case 


Cars 
¢ Independents— | h« 


+ ‘ 


marketing prob 
lem isn't easy in textiles 


he 
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multiple levels of produc 


industri 
consists: of 
most of them 
inother. Working 
there are the ultimate 
the retailer, the 


the converters 


tion and distribution 


independent of on 
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sumer, then cutters 
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t makers, 


loth to hay 
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mention desig dvers, and 
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on 
medium be 
planning of a 
] v and the short-range 
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che m1 
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planning of Say, 
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Mitate 
Repeating 
the 
Question? 


As a manufacturer of electronic components, how does 
your company use its Bell? How many hours a year? 


Use it mainly as an air taxi to cover six plants. Also use 
it to ferry customers around, make customer calls. Very 
impressive. Run it about 1200 hours a year. 


Do you get a payout on the Bell? Kept any figures on that? FORT WORTH, TEXAS 


Figure your Bell time at about $38.00 an hour, including 
pilot, maintenance and depreciation. Figure your exec 
time at $50.00 an hour. You haul three at a time and you SUBSIDIARY 
save about 25 exec hours every week. It doesn’t take long 


OF BELL AIRCRAFT 
to start making money out of your Bell. 

P 
How did You Cone to buy your Bell? CORPORATION 


We chartered one and tried it for several weeks. Darn 
good way to do it — charter one and try it out. The Bell 
people have a directory of Charter Operators. 


How do we get it? 


Just write Department 11K, Bell Helicopter Corporation, 
Fort Worth 1, Texas. Prompt reply guaranteed. 


ENGINEERS: For this helicopter and other commercial and military Bell 
models, and for experimental projects involving radically new con- 
cepts, we are ever strengthening our engineering forces. 

If you are interested and feel 


CORPORATION 


you are qualified, please write us. 





“Why don’t you talk to the 
people at Chase Manhattan?” 


Word about Chase Manhattan’s financial services to 
business gets around. But if you haven’t yet heard 
how helpful we can be, why not talk to us now? 
Whatever your business, there’s a good chance that 
our staff of versatile and widely experienced bankers 
can make a connection with Chase Manhattan 
well worth your while. Write us at 18 Pine Street, 


New York, or telephone HAnover 2-6000. 


The Chase Manhattan Bank 
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. ‘it all comes back to 
developing personnel who 
aren't interested in just run- 
ning a plant’... .” 

STORY starts on p. 101 


manufacturing and added a marketing 
education progran for production 
pcopk 

lor example, customer service staffers 
pay monthly visits to each of Celanese’s 
six plants to report customer complaints 
to management. In addition, market 
ng personnel meet with plant super- 


ISO! to tell them iow Celanese 
markets. “After all,”’ savs Brooks, “‘thes« 
guys are way out in the hills.” The 
first of these meetings was staged this 
fall; other plants have as} 
sessions 

“It all comes back 
developing personne 
ested in just running a plant 
¢ Changing Emphasis—On the outsi 
the textile marketing department 


Peter Conze has worked hard to fill it 
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EATON HAS A PART IN THE ST. LAWRENCE SEAWAY 








This New Short-Cut to Greater World 


Markets is a Short-Cut to Better Living 


henever the cost of transporting raw materials or finished products is reduced, 

everyone benefits. The completion of the new St. Lawrence Seaway will 
mean that 80 per cent of the world’s cargo ships will be able to dock at Great 
Lakes ports. The products of America’s agriculture and industry will reach waiting 
markets abroad in fewer days and at more competitive costs. 


Also, the Seaway will be a short-cut from rich sources of raw materials critically 
important to both our economy and our national security. 


As a supplier to manufacturers in every major industry, Eaton Manufacturing 
Company is helping to make the Seaway possible, and to build and power the 
ships which will use it. In motor trucks, bulldozers, earth movers—in engines for 
a hundred uses, including diesels that power tugs, work boats and motor ships— 
such Eaton parts as valves, tappets, hydraulic valve lifters and valve springs are 
contributing to uninterrupted service. Eaton truck axles and chassis springs are 
meeting the demands of the toughest kind of off-the-highway service. Eaton Dyna- 
matic Eddy-Current Drives provide the precise control required for massive 
power shovels. 


Eaton’s participation in the Seaway project is one more example of the continu- 
ing effort being made by the company’s divisions and subsidiaries towards better 
and lower cost transportation—on land and sea and in the air. 


EATON 


MANUFACTURING COMPANY © Genera/ Offices: 
EATON PLANTS: CLEVELAND * MASSILLON * MARION © DETROIT * SAGINAW © VASSAR 


COLDWATER * KALAMAZOO * LACKAWANNA * KENOSHA ¢© MILWAUKEE * LOUISVILLE 


EATON PRODUCTS 


Engine Valves * Hydraulic Valve | 
Tappets * Valve Seat Inserts 


ft 


er 


Jet Engine Parts * Hydraulic Pumps 
Motor Truck Axles * Axle Shafts 


Truck Transmissions 
Trailer Axles 
Permanent Mold Gray Iron Cast 
Powdered Metal Parts * Stamp 


Heater-Defroster Units 


Automotive Air Conditioning Syste 


Fastening Devices * Cold Drawr 


Spring Lock Washers * Gears 


ngs 


ngs 


' 


see 


Leaf and Coil Springs * Forgings 


Dynamatic Drives and Brakes 


Eddy-Current Dynamometers 


Cleveland, Ohio 


BATTLE CREEK * MARSHALL * LAWTON 
RICHMOND, INDIANA * LONDON, ONTAR 
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hat fabrics 
isked what 
handling, and 
to end use 
the om 


some idea 


Ill. Moving the Merchandise 


1 
oad DIOCKk 


Ih f } ing 1 ] 


ill ill \ ( 
falls on the gen 


Sales ‘Training 


rain sal 
trained UU 


ice promotion 
ult in 


Arnel 


level, 


pco 


ind cutter 
market 


onvertel 


, 
relations 


ind 15 or 20 gal 


Lhe iob 


110 Way 


is Celanese contact on any problem the 
customers might face 

¢ Demonstration—If Cela 
nese will go into the fabric business it 
self to sell a fiber. It will make up 
3,000 vd. of a fabric, take it to a gat 
ment maker, then go back to a converter 
ind convince him there is a market for 
the fabric. If the converter buys, Cela 
nese will back out of the 
“This,” savs Laun, 
ow going out and selling a fabric 
to know the market.” 
Celanese’s advertising 1s 


necessa;®y, 


converting pic 
makes us a fel 
We 


ture 


have 
keved to 
OI threc 
with 
During the 
idvertising 


target promotions two times a 
vear. On these, it works 
ind with one store in a city 
impaign, it 
to as many as 20 kev dresses 


What it all amounts to,’ 
is detailed, 


cutters 


gives national 
savs Laun, 
marketing 
he idea is to reach all the groups that 
can influence the mills, to get them 
steamed up so there will be a plavback 
it the mill level.’ 


coordinated 


Carpet Sales Pick Up, 
Still Lag Behind 1957 


Ihe carpet industr like 
signs of a business pickup 
but not enough te 1957 

Vhat was the for 
Herbert L. Shuttleworth, II 
chairman of the American (¢ 


tute and president of big 


SOTHIC 


others, shows 


1958 ot 

board 
rpet Insti 
\lohas¢ 
Industnes, In¢ 

It looks as t utput will 
fall about | } astast ear’s 112 
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is below 
produce ff 
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He cited, too, the continuing “eman- 
cipation” of the industry from the price 
fluctuations of wool. At least 90 of 
tufted products ind 25 of woven 
fibers other wool Con 
umption of manmade products in 
broadloom woven carpet may equal the 
wool total for the first time, as all-wool 


mother 5 of it 


pet use than 


ippears to be losing 
hare this vear 

Institute red con 
cern at the imports. “Th 


industry's request for tariff relief is duc 


leaders agai regist 
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to get an answer next Januar 
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A big new variety chain combine is in 
McCrory Stores Corp. and 
Stores Co. have 
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1h last VCal 
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stockholders 
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Home laundry appliance sales in Sep- 
tember—at factory level—jumped 34 
thead 1 | 4 ihead of 
American Home 
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to still lag. But for 
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DIVERSITY 


Fafnir is industry’s most important 


independent source of supply for precision 
ball bearings...meeting more than 
10,000 separate industrial needs of all 
types and sizes, for speeds from 


practically zero to 150,000 RPM. 


CAPACITY 


In the past three years Fafnir has invested 
more than $11,000,000 in new plants and 
equipment, bringing capacity to 40,000,000 Ibs. 
of steel annually converted into 

bearings. Worth bearing in mind. The Fafnir 


Bearing Company, New Britain, Conn. 


CD, 


= <> <> Farnir 


BALL BEARINGS 
MOST COMPLETE & Y LINE IN AMERICA 











... when you need the 


“tonic” of extra cash 
to carry out your plans 


Don’t let a shortage of cash retard your progress and profit. 
Use $25,000 to millions more... for as long as you need it, 
without periodic negotiation for renewals. Manufacturers 
and wholesalers are turning to COMMERCIAL CREDIT for over 
a billion dollars a year to supplement cash working capital. 
Why? Because usually they get more cash than other sources 
will provide .. . and get it fast, normally 3 to 5 days after 
first contact. The cost? Minimized . . . because our charge is 
only on the amount actually used as the need varies. 
Whether you require cash for current operations or to 
implement long-range plans, ask the nearest COMMERCIAL 
CREDIT CORPORATION Office listed below to tell you about 
‘the service offered in Business Week.”’ 
300 St. Paul Place, Baltimore 2 e 222 W. Adams Street, 
Chicago6 e 722S.Spring Street, Los Angeles 14 e 50 W. 44th 
Street, New York 36 e 112 Pine Street, San Francisco 6 


Consult 
Commercial Credit 


COMMERCIAL CREDIT COMPANY subsidiaries, during each of the last 
several years, advanced over one billion dollars to manufacturers and 
wholesalers to supplement cash working capital. During these years, total 
volume of finance subsidiaries amounted to over three billion dollars. 


CAPITAL and SURPLUS OVER $200,000,000. 


112 Ne Th Prod icts 
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Electrostatic Spray Gun 
Now Safe for Hand Use 


With the hand-operated electrostatic 
spray gun (above) developed by Rans 
burg Electro-Coating Corp. of Indian- 
apolis, the cost advantages of clectro 
static paint spraving now can be applied 
to manual spraving jobs 

Electrostatic spraying svstems cut 
paint costs considerably—as much as 
75 in some cases; the articles being 
painted just about reach out and grab 
the paint as it leaves the spray nozzle. 
But up to now these svstems have been 
limited to automatic production-line 
installations. mainly because the large 
voltages required are a little tricky to 
1andle. Refinements and voltage con 
trols developed bv Ransburg, however, 
make the gun safe for hand operation 
e “Pulling” the Paint—The Ransburg 


gun does not rely on compressed ai 
Instead, a special voltage pack creates 
in electrostatic field between the spra 
n ] ind the article t be coated 
[he parts must be electrically grounded 
The paint is electrically charged as it 1s 
itomized int fin spra so. the 
grounded parts attract the paint much 

1 magnet attracts iron filings This 
cl trostatl pull explain vin S( 
litt paint n es the target 

The gun can be used t it any 
metal rTici¢ n som non-metalhy 
irticle Most tvpes of industrial coat 
ng in be applied, except for some 
metallic paint with high electrical con 
du tl t 

he Ransburg spray gun unveiled 
this week at the National Metal Expos 
tion at Cleveland, will be made avail 
ible to industry unde licensing al 
rangement Ihe initial fee, for on 
gun and spare parts, plu servicing 
greemenst, 1 SYUU. END 
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America’s new superhighways 
unwind on rails of steel 


Another example of how railroad progress goes hand in hand with U.S. progress 


A spectacular part of America today is the network of Federal 
superhighways now under construction from coast to coast. And 
essential to this tremendous building project — carrying vast 
quantities of concrete, asphalt, steel, road-building machinery 
— are America’s progressive railroads. 

No other form of transportation can handle such big hauling 
jobs as this with the efficiency and economy of the railroads. 
And because this is so, the tax-paying railroads hold down 
expenses for all taxpayers — including you. 





Ever-increasing efficiency enables the railroads to keep pace RAILROAD PROGRESS: Highway trailers carried on 
with the newest and most dramatic developments in our national railroad freight trains speed shipments, reduce highway 
life — a partnership in progress that is essential to every one of congestion. 


us, In peace as well as in war. 


AMERICA MOVES AHEAD WITH THE RAILROADS’ - ®) ESSENTIAL TO THE NATION'S ECONOMY 


Association of American Railroads, Washingt a. Se 
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We got our start 
in Santa Clara 
County* 





California 


Te, 


-=RADIO 


...and we’re 
glad to 
be here!* 


Mr. J. E. Jennings, President of 
Jennings Radio, explains the de- 
sirability of their Santa Clara 
County location this way 

“In our case, it was prima- 
rily the availability of good 
land for low cost single story 
construction that made this 
area so desirable. Of course, 
we are pleased with our loca- 
tion in Santa Clara County for 
other reasons, too. These in- 
clude the variety of excellent 
service industries nearby and 
the highly skilled technical 
help which is so necessary in 
the manufacture of vacuum 
electronic components.” 


Statements from men like this 
are very significant. Talk with the 
people at Jennings. Then fore 
cast your future in this liveable 
community at the southern tp 
of San Francisco Bay 


WRITE FOR FREE REFERENCE DATA 
Take a minute now to send - 
for the informative booklet, 
“DISTRIBUTION FACTS 

ABOUT THE WEST.” bs 







Greater San Jose 
Chamber of Commerce 
Dept. 4, San Jose, California 


SAN JOSE 


Santa Clara County 
California 
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“Copy” Machine Speeds 


Inventory-Taking Job 


Counter-high piles of merchandise 
will no longer be one vast inventory 
control problem. A new control system 
provides personnel with a quick method 
of transferring sales tag data to punched 
tape, then to tabulating equipment 

In essence, the svstem involves two 
units: (1) a small, lightweight (43 Ib 
electric copving machine (picture) that 
makes an exact record of the pre 
punched merchandise tags at an §-pet 
min. clip onto a special paper tape; and 
2) a data-converting unit that reads 
the tape for a card punching machine 
or a computer if the store has one. ‘The 
system is a joint development of Minne 
ota Mining & Mfg. Co. and Automatic 
Records, Inc 
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An automatic spark ignition system fo1 
gas-fired clothes drvers has been de 
cloped by the Controls Co. of Amer 


ica, of Schiller Park, I]. Formerly a 
glow coil or “hot wire’ was used to 
ignite a pilot flame, which in turn lit 
the main burner. In this new automatic 
vstem, a high powered clectrical spark 
ignites the main burner directh 


7 
A compact potentiometer made by the 
Howell Instrument Co., Fort Worth. 


lex., can measure the output voltage 
of any process control instrument within 
in accuracy of 0.05 It obtains the 


iccuracv of a resistance slide wir 
normally strung wall to wall labora 
torics only—bv bonding a 120-in. slide 
wire into a Mylar tape, then winding 
it around a small spool. Power rating 
is 2 watts at 25¢ Cost: $35 





To The Solution 
of Management 
Men’s Problems 


clues: 


Published: 
advance. 


weekly — closes 12 days in 


Rate—$10.15 per line ($5.08 per line 
for position wanted ads), minimum 2 
lines. Allow 5 average words as line; 
count 3 words for box number. 





ADDRESS BOX. NO. REPLIES TO: Box No 


( asified Ad Dir f thia publicat 
Send to i t est u 
VEW YORK f P. Oo. BOX 1 
CHICAGO 11 0 N. Michigan Ave, 


SAN FRANCISCO 





POSITION WANTED 


Market & 5 ne any Analyst, Age 33, BS MS. 
PW- Business Week 


SPECIAL SERVICE 
Market and product a diversifica- 


James E Jump 
Greenwich, Conr 


tion and acquis es 
& Associates, 2' Church St 


REGISTERED PATENT ATTORNEY 
Patent Information Book —— _ 
. z er s BW- W ! 

BIDS WANTED 


Fertilizers For India. Government of india 





are nterested n tne yoy ) fertilize: 
for sup} r Io 4- Of Sealed tenders are 
ted 1 manufa ire a vell as supplie 
holding letter f authorit from the mar 
facturers by November 10, ‘58 at the latest 
Tende u required to be s tted to th 
et Minist W 

Su Governme of I 

Ir a superscribe re t 

é rende na o de 

yr € € € it c i he 

and witt gat t t 
Ind lise the te i 

up] I he Neg atir 
New De after the penir r 
Spe fica ind he t s can he 
tained from the Direct« India Supply M 
sior 2 6 Mass Ave N.W Wash. &, D.¢ 


BUSINESS OPPORTUNITY 


Merger Possibilities and companies for sale. 


Our curre available. I i hed 1868 
Eisele & King I Lire Stout & Cc 
B ‘ Ne York N.Y 


CAPITAL TO INVEST 


Commercial and Real Estate ene. ist & 
nd Mortgage ( ict I 


Chatt 
Loa M b I r Fixt & 
Inve Sale & Le e} Pre I 
ur ( lated is I 
mer I 1. Rece il D iY I 
dD ind Installnm t I " I 
le Ss nated N " D ire | 
na Vent € I 
~ A ( S } ( 
I N \ y WI 





NOW...a one inch advertisement 
can reach a potential buyer for 


4/10,000 of $1.00!! 


Inch Rate Circulation 4/10,000 of $1.00 


y 


For further details write: 


BUSINESS WEEK 
CLASSIFIED ADVERTISING DIVISION 
POST OFFICE BON 1? 

NEW YORK 36, \. ¥ 











BUSINESS WEEK e¢ Nov. 1, 1958 

















ADVERTISERS IN THIS ISSUE 


Index for Business Week, November 1, 


ACME STEEL CO. ......ccccccreeces: $3 
Agency—Fuller & Smith & Ross, Inc 

ALLEGHENY Lee wt iggg — Ke cees 71 
Agency—W. 8. Adv., 

eer Bo ge CORP. (NAT. 

TE BOW sd ncn cv cccccsccevcce 47 

a... « 4. J. Me Mahon, Inc. 

AMCHEM PRODUCTS, INC. ............005- 37 
Agency—Al Paul Lefton Co., Inc 

AMERICAN AIR FILTER ...........-..05 6 
Agency— Doe- Anderson 

raene TELEPHONE & VELEGRAPH * 
Agency—N. W. Ayer & Son, Inc. 

ANSUL CHEMICAL CO. . , . . 103 
Agency—The Brady Co., Inc. 

ASSN. OF AMERICAN RAILROADS.... 113 
Agency Senton & Bowles, Inc 

BALTIMORE & OHIO RAILROAD .......... 104 
Agency—The Richard A. Foley Adv Agency, Inc 

THE BANK OF NEW YORK .e : 22 
Agency—-Doremus & Co. 

BANKERS TRUST CO. ... ° awe 3 
Agency—Donahue & Coe, Inc. 

BELL HELICOPTER CORP. ho¢heeenswesaweee 
Agency—Rogers & Smith 

BEMIS BRO. BAG CO. ....... ? 56 
Agency—Gardner Adv. Co 

BENDIX AVIATION CORP. 87 
Agency—MacManus, John & Adams, Inc 

BITUMINOUS COAL INSTITUTE 35 
Agency—VanSant, Dugdale & Co., Ince 


BOWER ROLLER BEARING DIV., FEDERAL- 
MOGUL-BOWER BEARINGS, INC.2nd Cover 
Agency—MacManus, John & Adams, Inc 


CALUMET & HECLA eee 65 
Marsteller, Rickard, Gebhardt & Reed 


Agency 
Inc 

CELANESE CORP. OF AMERICA ee 
Agencv—Ellington & Co., Ine. 

THE CHASE MANHATTAN BANK 108 
Agency—Kenyon & Eckhardt, Ine. 

CHICAGO BRIDGE & IRON CO. 
Agency—Russell T. Gray, Inc 

CLUES (CLASSIFIED ADVERTISING) 14 

COMMERCIAL CREDIT CO. .... 112 
Agency—VanSant, Dugdale & (Co., Ine 


CONNECTICUT GENERAL LIFE 
INSURANCE Co. 3rd Cover 


Agency—Cunning sham & Walsh Inc 

CORRY-JAMESTOWN STEEL CORP. 63 
Agency-——W. S. Walker Adv., Inc 

cavers STEEL co. 16-17 

ency—G. M. Basford Co 

DOUGLAS FIR PLYWOOD ASSN. 54 
Ageney—The Condon Co 

DOW CHEMICAL CO. ..... 7 . 12-13 
Agency—MacManus, John & Adams, Ine 


EAGLE-PICHER CO. ..... 105 
Agency—The Ralph H Jones Co 


EATON MFG. CO. panes .. 109 
Agency—Clark & Bobertz, Inc. 


EMPLOYERS MUTUALS OF WAUSAU.... 4 
Agency—J. Walter Thompson Co 


ENJAY CO., INC. ...... peas . 
Agency—MoCann-Erickson, Inc. 
EXECUTONE, INC. ......... 68 
Agency—The Joseph Katz Co 
EBERHARD FABER PENCIL CO. 73 
Agency—Anderson & Cairns, Inc. 
THE FAFNIR BEARING CO. .. ~ ttt 
Agency—Noyes & Co. 
GAYLORD CONTAINER CORP., pir. oF 
CROWN ZELLERBACH CORP. . 100 
Agency—French & Shields, Inc 
bala Se, LECT RIC. CHEMICAL & 
METALLURGICAL DIV 7 
Agency—G. M. Basford Co. 
GOODRICH-GULF CHEMICALS, INC 21 
Agency—-The Griswold-Eshleman Co 
lage = tags TIRE & pueeen co., 
NC. 4th Cover 
R. ney—Kudner Agency, Inc. 
GUARANTY TRUST CO. OF NEW YORK 57 
Agency—Albert Frank-Guenther Law, Inc. 
HERCULES POWDER CO. 18 
Agency—Fuller & Smith & Ross, Inc 
HINDE & DAUCH re. 
Agency—Howard Swink Ndver tising Agency, Inc 
JEFFREY MFG. CO. 8-9 
Agency—The Griswold-Eshleman Co 
JENKINS BROS. 38 
Agency—Darrell Prutzman Assoc 
JONES & LAUGHLIN STEEL CORP., 
(STAINLESS & STRIP DIV.) 49 
Agency— Marvin Hahn, Ine 
JONES & LAUGHLIN Ad oA = 
(STAINLESS & STRIP 86 
Agency—H. M. Klingens A, Oo Inc 
LINK-BELT CO. 99 
Agency—Klau-Van Pietersom-Dunlap, Inc 
MARINE hae atag CORP. 46 
Agency—RBatten, Barton, Durstine & Osborn, In 
MATSON NAVIGATION CO. 106 
Agency—Fuller & Smith & Ross, Inc 
McGRAW-HILL PUBLISHING CO., INC...79-82 
MERCANTILE TRUST CO. 85 
Agency—Krupnick & Assoc., Inc 
MISSISSIPPI A & | BOARD 62 
Agency—Gordon Marks & €o., In 
MOSLER SAFE CO 48 
Agency—Cunningham & Walsh, Ine 
NAT. EXPOSITION OF POWER & . 
ECHANICAL ENGINEERING 86 
Ft . 0. 8. Tyson & Co., Inc 
NATIONAL SUPPLY CO. ear 102 
Agency—Ketchum, MacLeod & Grove, Inc 
NATIONAL TRUCK LEASING SYSTEM.. 64 
Agen W. S. Kirkland 
NEW YORK LIFE yg eae co 15 
Agency—Compton Adyv., Inc 
NEW YORK TERMINAL WAREHOUSE 64 
Agency—Bruce Angus 
NORFOLK & WESTERN RAILWAY CO. 76 
Agency—Houck & Co., Inc 
THE PERMUTIT CO. 90 


Agency—The Rumrill Co., "Ine. 


1958 


RAILWAY EXPRESS AGENCY 87 
Agency-—Benton & Bowles, Inc. 


RELIANCE eee & ee co. t4 
Agency— Wellman 


“aa RAND DIV. OF SPERRY 6 TANS 


Agency—Paris & Peart, Inc. 


nomeanaw- FULTON CONTROLS 








DSdRS mbes GENUS KRStS sR OHsbe pe eees -59 
Agency —Arndt-Preston-Chapin-Lamb & Keen, 
Inc. 
RUST-OLEUM CORP. ‘ 106 
Agency—O’ Grady- Andersen- Gras, Ine 
RYDER SYSTEM... . ; vcsnn 8 
Agency—Grant Adv., Inc 
ST. REGIS PAPER CO. : — 
Agency—Cunningham & Walsh, Ino 
SAN JOSE CHAMBER = COMMERCE its 
Agency—Long Adv., Inc. 
SHAW-BARTON 72 
Agency— Bayless Kerr Co 
SOCONY MOBIL OIL CO., INC. 50-61 
Agency— Compton Adv., Ine 
THE STANLEY WORKS 30 
Agency—Hugh H. Graham & Assoc., Inc 
STERLING ELECTRIC MOTORS, INC. - 72 
Agency—Heintz & Co., Inc 
TAYLOR FIBRE CO. 92 
Agency—Gray & Rogers 
TINNERMAN PRODUCTS, INC. .. I 
Agency—Meldrum & Fewsmith, Ine 
U-C LITE MFG. CO. ‘ 86 
Agency-—Merrill, McEnroe & Assoc,, Inc 
UNION CHAIN & MFG. CO ° 72 
Agency—Blaco Adv 
VOLKSWAGEN OF AMERICA, INC ’ 
Agency—J. M. Mathes, Inc 
WELLINGTON SEARS CO. . 8 
Agency--Ellington & Co., Inc 
WORTHINGTON CORP. 42-5 
Agency-- Needham, Louls & Brorby, Inc 
ADVERTISING SALES STAFF 
Midwestern Advertising Sales Manager 
John P. Taylor—Chicago 
Eastern Advertising Sales Manager 
C. C. Randolph—New York 
mee * Douglas ©. Billlan, 154 Peachtree St, 
W. Jackson 3-6951 
piles 16 -Kent Sanger, Park Square Bidg., 
Hubbard 2-7160 
Chicago t!....Herbert M. Higgins, William F. Hol- 
brook, James E. McShane, Robert Sidur, 520 


N. Michigan Ave., Mohawk 4-5800 
Cleveland 13. -William C,. Bradford, John G, 


Cashin, 55 >ublic Square, Superior 1-7000 
Dallas 2....Gordon Jones, Vaughn Bidg., 
Riverside 7-5117 
Denver 2....John W. Patten, 


Mile High Center, 

1740 Broadway, Alpine 5-2981 

Detroit 26....G. Robert Griswold, Richard J Mo- 
Gurk, Penobscot Bldg., Woodward 2-179: 

Los Angeles 17.....Alfred L. Blessing, 1125 West 
Sixth St., Huntley 2-5450 

New York 36....Harold E. Choate, Fred R. Emer 
son, John H. Glover, John F. Juraschek, Francis 
PY. Mc aaa, A. T. Ofstie, John H. Stevenson, 
500 Sth Ave., Oxford 5-5959 

Philadelphia. 3. .R. Bernard Alexander, David 8 
Conner, Six Penn Center Plaza, Locust 8-4330. 





ae 22 John R. Thomas, Oliver Bidg., 
Atlantic 1- 
St. Louls 8....John F. Boomer, Continental Bidg., 


8615 Olive St. 
San Francisco 4. 
ag 2-4600 
London...... Edward E. Schirmer, 
omen, 95 Farringdon St., London, E 
Frankfurt..... Michael R. Zeynel, Am Leonhards- 
brunn 12 Frankfurt/Main, Germany 


Jefferson 5-4867 
. John W. Otterson, 68 Post St., 


McGraw-Hill 
Cc. 4 








BUSINESS WEEK e¢ Nov. 





1, 1958 





115 








THE TREND 








A Question That Shouldn't Be Ducked 


The knotty question of whether we need specific 
control over consumer credit as a supplement to 
general and indirect controls is once again before 
the public. At a time when there is widespread 
anxiety about the ability of monetary management 
to cope with the threat of inflation, a full airing 
of the question is both essential and timely. 

According to C. Canby Balderston, vice-chairman 
of the Federal Reserve, the public may demand 
control if abuse of consumer credit produces “en- 
hanced cyclical fluctuations.” He promised that 
under such conditions, the Fed would reconsider its 
present opposition 

It is good to know that the money managers 
recognize that control over consumer credit may 
be necessary in the fight against inflation. But the 
time to consider whether it is needed is surely 
before, not after, there is any abuse. 

Balderston himself noted that a 25% increase in 
consumer credit outstanding was recorded in 1955 
—a period when the Fed was pursuing a restrictive 
credit policy. Consumers found downpayments re- 
laxed and maturities extended, while other bor- 
rowers were vulnerable to the increasing restraint 
of the money managers. 

The enormous expansion in consumer credit led 
to over-stimulation of the consumer durables indus- 
try, particularly autos. Although the big expansion 
in car sales was welcomed at the time, it was clearly 
a case of borrowing from the future as the auto 
industry has since discovered. 

The insensitivity and volatility of consumer credit 
did not upset Detroit alone. Many sectors of the 
economy were squeezed harder than the Fed in- 
tended because the increased flow of credit to con- 
sumers meant that less was available for other 
borrowers. If the Fed had possessed authority to 
regulate terms in 1955, the tight money squeeze 
that later developed might have been avoided. 

Certainly, auto sales would have expanded at a 
slower rate, which would have been far healthier 
for the economy in the long run. In fact, the experi- 
ence of 1955 indicates that the entire consumer 
durables industry is subject to excessive fluctuations 
as long as consumer credit remains beyond mone- 
tary control. 

Considering that the Fed is charged with ironing 
out fluctuations in economic activity, it is difficult 
to understand its reluctance to regulate consumer 
credit. Admittedly, specific controls are bothersome 
to administer, but there already is a precedent for 
control over consumer credit in the Fed’s regulation 
of stock margin requirements. 

The success of this weapon in curbing speculative 
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use of credit is proof that specific controls can 
work effectively. They can never substitute for gen- 
eral controls, but they are useful as auxiliary 
weapons. 

When the Fed last considered regulating con- 
sumer credit, the 1955 boom was over, and there 
was no need to impose any regulations. But now, 
with a new boom brewing, the issue needs re- 
examination. 

We think that the case for specific control over 
consumer credit is overwhelming. Waiting to see 
whether it again becomes a threat to stability is 
to ask for trouble. 


The Secretary of Commerce 


Lewis Strauss, formerly of the Atomic Energy 
Commission, brings a forceful mind and a strong 
personality to his new job as Secretary of Com- 
merce. This is all to the good, for this is a time 
when a strong, articulate Secretary can do a great 
deal of good not only for business but for the 
country as a whole. 

We have learned somewhat painfully over the 
years that Calvin Coolidge was guilty of oversim- 
plification when he declared that ‘“‘the business of 
America is business.” But the fact remains that in 
this, the greatest industrial nation of the world, 
the strength of the country depends in large mea- 
sure on the strength of business 

Theoretically, the Commerce Dept. acts as the 
spokesman for business and the protector of busi- 
ness interests in the councils of the federal govern- 
ment. But for long periods since its establishment 
in 1913, the Commerce Dept. has done nothing of 
the sort. It often has relapsed into the relative 
obscurity of a statistics-gathering agency with little 
to say about government policy. 

At the moment, there is an accumulation of seri- 
ous business problems that badly need attention 
from the federal government. The crisis in rail 
transportation is one example. The effect of taxes 
on growth and expansion is another. The price and 
production problem of the non-ferrous metals indus- 
try is a third. And there are many more that are 
equally urgent. 

Lewis Strauss has demonstrated in his long gov- 
ernment service that he is not afraid to grapple 
with tough problems and to speak out for the con- 
clusions that he reaches. He has shown that he 
appreciates the fine but important distinction be- 
tween big government and strong government. If 
he brings these qualities into play in his new office, 
the country cannot help but benefit. 
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